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1. TIEPEYEHb IIVIAHUPYEMBIX  PE3YJIbTATOB OBYYEHHA  IIO
AACHUIIIMHE, COOTHECEHHBIX C IIJIAHUPYEMBIMH PE3YJbTATAMH
OCBOEHMHSA OBPA3OBATEJIbBHOMU ITPOI'PAMMBbI

Buj nesiTeJIbHOCTH BBINMYCKHUKA

I[I/ICHI/IHJ'H/IHa ((Z[CHOBOfI HHOCTpﬁHHBIﬁ)) OXBAaTbIBACT KPYI' BOIIPOCOB, OTHOCAIIUXCS K HAYYHO-

HCCJIICA0BATCIILCKOMY,

OpraHHU3aLMOHHO-YIIPABIEHYECKOMY

BUJAM npodeccuoHaTbHON

JEATEIbHOCTH BBIIYCKHUKA B COOTBETCTBUUM C KOMIICTCHUUSAMHU M BUIAMHU JEATEIBHOCTH,
yKa3aHHBIMH B YU€OHOM ILIaHE.

Meab AMCIUATUIUHBI

OBnageHue HeOOXOAMMBIM U JOCTATOYHBIM YPOBHEM KOMMYHUKATHBHON KOMIIETEHIIUN TS
pELICHHS COLMATbHO-KOMMYHUKATUBHBIX 3a/1a4 B PA3IIUYHBIX 00JIACTSIX OBITOBOM, KyJIbTYPHOH 1
po¢)eCCHOHAIBHON JEATEIBHOCTH, a TAK)Ke JUTsl TajbHEHUIIEro caMooOpa3oBaHuMsl.

3agaum AMCUMIJIMHBI:
- MPAKTUYECKOE OCBOEHUE OCHOB JIEIOBOI KOMMYHUKAIINH;
- pa3BUTUE yMEHHUSl JIOTUYECKH BEPHO, ApryMEHTHPOBAHO M SICHO BBICTpauBaTh YCTHYIO M
MACbMEHHYIO peyb;
- OBJIQJICHUE OCHOBHBIMH I'PaMMaTHYECKUMU SIBJICHUSIMHU, XapaKTEPHBIMU JJIs JI€JIOBOM pEUH;
- UW3Yy4YCHHE OCHOBHBIX BHJIOB [IEJIOBOM TIEPEMHUCKHA, OCOOCHHOCTEHW COCTABJIEHUS JIEJIOBBIX
JIOKYMEHTOB ¥ Pa3BUTHE MTPAKTUUECKUX HABBIKOB BEICHMUS JI€JIOBOM MEPETIHCKU.

Kon Conep:xanue IlepeyeHb MUIAHUPYEMBIX Pe3yJIbTATOB 00yUYeHUS 110
KoMIIe KOMIIeTeHI Uil AUCHUILINHE
TeHUHH
1 2 3

OK-5 CIIOCOOHOCTH K 3HaTh: 0A30BbIC MOHATHUS KOMMYHUKALUU B YCTHOM U
KOMMYHHKAIIMH B YCTHOW | MMCbMEHHOM (pOpMax Ha PYCCKOM U MHOCTPAHHOM S3bIKaxX
U NUCbMEHHOMU (popMax | AJis pelIeHus 3a7a4 MEXJIMYHOCTHOTO U MEXKYJIbTYPHOTO
Ha PYCCKOM U B3alMOJEICTBUS;

MHOCTPAHHOM SI3BIKAX yMeThb: IPaMOTHO U3JIaraTh CBOM MBICJIM HA HHOCTPAHHOM
JUIS pELIeHNns 3a/1a4 A3bIKE, TOTOBUTH YCTHOE COOOIIEHNE HA MHOCTPAaHHOM
MEXJINYHOCTHOTO U A3BIKE 110 OCHOBHBIM M3YYE€HHBIM T€MaM, UCTIOIb3YsI
MEXKYJIbTYPHOTO rpaMMaTH4YeCKUE U CHHTaKCUYECKUE CTPYKTYpPBI; MHCaTh Ha
B3alMOJIEICTBHYS; WHOCTPAaHHOM $I3bIKE JJOKJIAJIbl, PE3IOME, AaHHOTALIMH,
MMChbMa U OTBETHI HA HUX, BKJIIOYas KaK JIMYHBIE, TaK U
oQuIaTbHEIE.
BJIa/IeTh: CIIOCOOHOCTHIO CBOOOIHO (hOPMYITUPOBATH CBOM
MBICIIU KaK B YCTHOM, TaK U B IMCbMEHHOM peuu, BECTH
npodecCHOHATIbHBIN THAJIOT U MEPENUCKY.

OK-7 CIIOCOOHOCTB K 3HaTh: 0a30BbIe MPHUEMBbI 000OIIECHHS, BOCIPUSITHS,
caMOOpraHu3aluu 1 aHanu3a MH(GOpMaIK Ha HHOCTPAHHOM SI3BIKE;
camM000pa30BaHuIo; yMeThb: BOCIPUHHUMATh U aHAJTU3UPOBATh HH(OPMALIUIO U3

YCTHBIX U TUCbMEHHBIX HCTOYHUKOB;

BJIA/JIeTh: CIIOCOOHOCTHIO K MPodeccnoHaAIbHOMY
OOIIEHNUIO, U3YYEHUIO U OCMBICIIEHHUIO 3apyOeKHOI0 OIbITa
B Ipo(heCcCHOHANIBHOM JIeSTEIbHOCTH,

IK-5 CIOCOOHOCTh 3HATh: (OHETHUYECKUH, TEKCUYECKH, TPaMMaTHUECKUI
OCYILIECTBIIATH MUHUMYM, HEOOXOJUMBIN Il YCTHOM U 3JI€KTPOHHOM
LieJIeHaINIpaBJICHHbII KOMMYHHKAIMH U JIJIs1 pabOThI ¢ ICTOUHUKAMU
MOMCK MH(POPMAIUH O uH(popManuu B 001acT NpodhecCuoHATBLHON NesTeIbHOCTH
HOBEHMIINX HAYYHBIX Ha U3y4aeMOM SI3BIKE;




TEXHOJIOTHYECKUX yYMeTh: UCIIONIB30BaTh pa3InyHbIe (POPMBI, BUABI YCTHOH H
JOCTHKCHUAX B NUCbMEHHOH KOMMYHUKAIIUU HAa HHOCTPAHHOM A3LIKC B
WH(pOPMaIMOHHO- y4aeOHO 1 Tpo(PecCHOHAIEHON e TEIFHOCTH; TPAMOTHO U

3¢ PEKTUBHO MOIB30BATHCS UCTOYHUKAMH WH(POpMALIUN
(cipaBouHO# JIUTEpaTypOH, pecypcamu MuaTEpHET);
BJ1a/IeTh: CIOCOOHOCTHIO OCYIIECTBIISATh
1[eJICHAIIPaBJICHHBII MOUCK HH(GOPMAIIUU O HOBEHILINX
HAyYHBIX TEXHOJIOTUYECKUX TOCTUKEHUSX B
HH(OPMaLIMOHHO-TEIIEKOMM YHUKAIIMOHHOM CeTU
«HTepHETY.

TEJIEKOMMYHUKALIMOHHON
cetu «MHTEepHET» (Nasee
— ceTb VIHTEpHET) U B
IPYTUX UCTOYHHKAX.

2. MECTO JJUCHUAILJIMHBI B CTPYKTYPE OBPA3OBATEJIbHOM ITPOT' PAMMABI

Hucuuniuna b1.B.JIB.02.01 «JlenoBoit ”HOCTpaHHBIH» OTHOCUTCS K BApUATUBHOM YacTH.

Hucunnmna «/lenoBoli MHOCTpaHHBIN S3bIK» OazuMpyeTcs Ha 3HAHHSX, MOJYYCHHBIX NpPU
U3y4EHUH TaKUX Y4EOHBIX JUCLUUIUIMH Kak: «VIHOCTpaHHBIN A3bIK», «PycCcKuil A3bIK, KyIbTypa peUH
u KynbTyposorus».

OcHOBBIBasACH HAa M3YYCHUM IICPEUYMCIEHHBIX JUCLMIUIMH, JUCLHUIUIMHA  «JlemoBoi
WHOCTPaHHBIA A3BIK» IPEACTABISAET OCHOBY [UIsl M3YYEHHs JHUCLUUIUIMH C HCIOJb30BaHUEM
VCTOYHUKOB Ha UHOCTPAHHOM SI3BIKE.

Takoe cucTeMHOE MEXIUCHMIIMHAPHOE W3YyYEHHUE HAlpaBICHO Ha JOCTH)KEHUE TpeOyemoro
@I'OC ypoBHS MOATOTOBKY 1O KBaTH(UKanuy OakazaBp.

3. PACHPEJAEJEHUE OFBEMA JJUCHHUIIVINHBI

3.1. Pacnpenesnenne od0beMa M CUMILIMHBI 0 dopMaM 00yUeHH st

Tpyooemxocmsb oucyuniunsl 8 uacax Kypcosas
S paboma Buo
® % S (npoexkm), | npomedsc
Dopma © § i g §’ KOHmMpONb | YMOYHO
o0yuenus a § 2 § 2 x 3 o Has 7}

5 B : |8 g § 3 S § | paboma, | ammecm
2| S| S |88 /S8 §3 § S | pedpepam, | ayuu
c|S| & |TF 8 S| g5 |S~ PP

1 2 3 4 5 6 7 8 9 10 11
Ounasn 3 5 | 108 | 34 - - 34 74 - 3auer
3aouHas - - - - - - - - - -
3aounas - - - - - - - - - -
(yckopeHHoe
oOydeHue)

OuyHo-3204yHasA | - - - - - - - - - -

3.2. Pacnpenesnenne o0beMa JMCUMILIMHBI 10 BUAM Y4eOHbIX 3aHATHH M TPYI10eMKOCTH

6m.u. 6 Pacnpeoenenue
UHMEPAKMUBHOIL no cemecmpam
proo_ p - ’ p 84
- aKmMuGHOoIl, uac
Buo yueonwvix sanamuii emKocm N
UHHOBAYUOHHOIL
b (uac.)
dopmax, 5
(uac.)
1 2 3 4
|. KontakTHasi padoTa o0yuyaromuxcs ¢ 34 34
npenojaasaresieM (Bcero)
[Tpaktnyeckue 3anstus (I13) 34 - 34




Il.CamocTosiTeqIbHAs1 padoTa
74 - 74
odyuarwmuxcs (CP)

[TonroTroBKa K MPaKTUYECKUM 3aHSITHSIM 68 - 68
IToaroroBka k 3auery 6 - 6
I11. IIpome:kyTOUHAS aTTEeCTALMS 3a4eT + -
OO01mast TpyA0€MKOCTh JUCIUTLINHEI . . ..qac. 108 - 108

3a4. efl. 3 3

4. COAEP)KAHUE JUCIUIIVINHBI

4.1. PacnipeaesieHue pa3iesioB TUCHUILIMHBI M0 BHIaM Y4eOHbIX 3aHSITHI

- 11t 04HOM GopMBbI 00yUeHUs:

Buowl yueonwvix 3anamuil, éxouan
No CamMocmoamenvbHyo paoomy
pas- Haumenoeanue Tpyooem odyuarowuxca u mpyooemKocmo;,
oena u pazoena u -KOCHb, (uac.)
membl mema OUCUYUnIUHbL (uac.) | yuebOuvle 3anamMuUA | camocmosmens
npakmuueckue Hasa paboma
3aHaAmMuUA odyuarowuxca®
1 2 3 4 6
1. SI3BLIK 1e710BOr0 O0IEeHNA 108 34 74
1.1. | OCHOBHI JIeTIOBOTO OOIICHHS HA 34 10 24
WHOCTPAHHOM SI3BIKE.
1.2 | IIpodeccronanbho-
OPUEHTHPOBAHHOE YTCHHUE U 74 24 50
MTUCHMO.
UTOro 108 34 74

4.2. CopeprxaHue JMCOMILIMHBI, CTPYKTYPHPOBAaHHOE 110 pa3/iesiaM U TeMaM

Jlexnu y4eOHBIM MIJITAHOM HE MPETyCMOTPEHO.

4.3. JlabopaTopHbie padoThI
Y4eOHBIM MJIaHOM HE TIPETyCMOTPEHO.

4.4. IlpakTHyecKue 3aHATHS

Buo
3aHAmMUA 6
No Homep Haumenoeanue mem npakmuueckux Obpen | MMM EPARIIUGHOU
n/n pasoera 3anamui (uac.) ) AKIMUGHOU,
OUCUUNTIUHDL UHHOBAUUOHHOTL
dpopmax,
(uac.)
1 CriocoObl TIpejicTaBICHUST W 3HAKOMCTBA. 9 i
O6MmeH nHpOpMaIuei.
9 OO6menue o tenedoHy B IETOBBIX HETAX 6 )
3 1. JlenoBast BcTpeva, Ipe3eHTaIHs. 10 )
OcobeHHOCTH TepeBo/ia TI'PaMMATHYECKUX
4 CTPYKTYD: CTpaaTebHBINA 3aJIoT, 10 -
HenuuHble  (opmbl  Trarona. PasnuuHbie




OTTCHKHU MOOAJIBHOCTH. Turbl

BOHpOCI/ITeHBHBIX HpCIIHO)KCHHfI.
CnoBooOpaszoBaHue.
5 Bupl nenoBoi KOppeCOHACHIIUN 6 -

UTOoro 34 -

4.5. KoHTpOJIbHbIE MEPONPHUSITHS: KYPCOBOIH NMPOEKT (KypcoBasi paboTa), KOHTPOJIbHAS
padora, PI'P, pedepar
VY4eOHBIM IJIAHOM HE MPEAYCMOTPEHO.




5. MATPAIIA COOTHECEHUS PA3JIEJIOB YYEFHOU JUCIHUAIIJIMHBI K ®OPMHUPYEMBIM B HUX

KOMIIETEHIHUAM U OINEHKE PE3YJBbBTATOB OCBOEHUSA JUCHUIIJINHBI

Komnemenuyuu Kon- Komnemenuyuu 5 Buo
No, naumenoeanii 01-60 OK IIK tcp, yac| yuedoHbIX Ouenka
uacoe KOMHN. -
pazoenoe OucyunJIuHsl 5 7 5 3anAmuil | pe3yibmamos
1 2 3 4 5 6 7 8 9
1. 3bIK Ae10BOrO OOIIEHUS. 108 + + + 3 36 113, CP 3a4eTr
6cezo uacoe 108 36 36 | 36 3 36




6. HNEPEYEHb VYYEBHO-METOIMYECKOI'O OBECHEYEHHUS  JJIA
CAMOCTOATEJBHOU PABOTHI OBYYAIOIIIUXCA 11O AUCHUIIJIMHE

1. KomnecuukoBa, H. JI.. JlenoBoe obmenue. Business Communication: yae6HOe mocobue/ H.
JI. Konecnukoga. - 4-¢ uzn., nom. - M.: ®aunTa: Hayka, 2005. - 152 c.

2. T'ypeBuu, B.B. [IpakTuyeckasi rpaMMaTHKa aHTIIMICKOTO S3bIKA: YIPAXKHEHUS U
KOMMEHTapuu : yueOHoe nocobue / B.B. I'ypeBuu. - 12-¢ uzn. - Mockga : M3narenscTBo
«DmuHTaY, 2017. - 292 ¢. - ISBN 978-5-89349-464-8 ; To »xe [DnekTpoHHBIN pecypc]. -
URL: http://biblioclub.ru/index.php?page=book&id=103487

3. CeBocTbsHOB, A.Il. AHTTIUHCKUH S3BIK ASTIOBOTO U MTPO(HECCHOHATLHOTO OOIICHUS !
yaeoHnoe nocodue / A.Il. CeBoctbsiHOB. - U31. 3-¢, momn. u nepepad. - Mocksa ; bepiun :
Hupekr-Menua, 2018. - 417 c. - bubnuorp. B kH. - ISBN 978-5-4475-9511-1 ; To xe
[DnexTponnsiii pecypce]. - URL: http://biblioclub.ru/index.php?page=book&id=496119

7. IIEPEYEHb OCHOBHOH " JOMNOJHHUTEJIBHOW JIUTEPATYPBI,
HEOBXOJINMOMU J1JIs1 OCBOEHUA JUCHUITJINHBI

Koauuecme
0
e Buo | sxzemnnapo | Obecneuen-
3 Haumenosanue uzoanus 3aun 68 HOCHb,
n/n
-musa | oubnuomex | (3K3./ 4e.)
e,
IIT.
1 2 3 4 5
OcHoBHas IMTEeparypa
1. JlenoBoe oOIICHHE B TECTaX U HHTEPBHIO. Business-
related topics in tests and interviews: y4e6. mocobue/ JIk, 14 1
H.A. Konecuukosa, JI.A. TomarmeBckas. — M. :dnunTa: 113
Hayxka, 2014. - 216 c.
2. [IInpokosa I'.A. IIpaxkTnueckas rpaMMarukKa
aHIIMHACKOTO si3blka/ y4yeO. mocobue mno mnepesony/ | JIk, 48 1
I''A.lllupokoBa. — 2-e wm3x., ucnp. — M.: @munta: | 113
Hayxka, 2015. — 304 c.
3. CeBocthaHoB, A.Il. AHrIuicKkuii S3BIK JEJIOBOTO H
npodeccHOHaIbHOTO O0IeHus : ydeOHoe mnocolue /
A.Il. CeBocthsinoB. - M3a. 3-e, mom. um mepepad. -
Mocksa ; bepnun : [Qupekr-Menua, 2018. - 417 c. - m3 3P1 1
bubnmorp. B kH. - ISBN 978-5-4475-9511-1 ; To xe
[D5eKTpOHHBIN pecypc]. -
URL.: http://biblioclub.ru/index.php?page=book&id=49
6119
4. Hanuesckast, O.E. English for Cross-Cultural and
Professional Communication=AHTIIHACKUNA S3BIK I
MEXKYJIBTYPHOTO W TMPO(ecCHOHATLHOTO OOMICHUS :
yuebHoe ocobue / O.E. JlanueBckas, A.B. Manés. - 6-¢
u3n., crep. - Mocksa : U3garensctBo «@nuHTay, 2017. | T13 OP1 1
- 192 c¢. - ISBN 978-5-9765-1284-9 ; To xe
[DneKTpoHHBII pecypc].
URL.: http://biblioclub.ru/index.php?page=book&id= 93
369 (28.02.2019).
JlonoJIHUTeILHAS JTUTEpaTypa
5. | Allsop J. BEC Preliminary Testbuilder: yue0OHoe 3 13 0.9
nocodue / J. Allsop, T. Aspinall. - Oxford: Macmillan, ’



http://biblioclub.ru/index.php?page=book&id=103487
http://biblioclub.ru/index.php?page=book&id=496119
http://biblioclub.ru/index.php?page=book&id=496119
http://biblioclub.ru/index.php?page=book&id=496119
http://biblioclub.ru/index.php?page=book&id=93369
http://biblioclub.ru/index.php?page=book&id=93369
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%3cb%3e%3cfont%20color=red%3eAllison%3c/font%3e%3c/b%3e,%20J.

2008. - + 1 o»n ont. guck (CD-ROM).
http://irbis.brstu.ru/CGl/irbis64r _13/cqiirbis_64.exe?LN
G=&7211D=&121DBN=BOOK&P21DBN=BOOK&S2
1STN=1&S21REF=1&S21FMT=fullwebr&C21COM=
S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=
&S21STR=

I'ypesnu, B.B. [Ipaktrueckas rpaMMaTuka
AHTJIMHACKOTO SI3bIKA: YIPAKHEHUS U KOMMCHTAPUH
yaeOHoe mocobue / B.B. 'ypeBuu. - 12-¢ uzn. - Mocksa
: U3patensctBo «DuHTay, 2017. - 292 ¢. - ISBN 978-
5-89349-464-8 ; To »xe [DnekTpoHHBIH pecypc]. -

URL.: http://biblioclub.ru/index.php?page=book&id=10
3487

I13 OP1 1

Konecuukoa, H. JI.. JlemoBoe oOmeHnue. Business
Communication: yaeOHoe  mocoome/  H. L
Konecnukona. - 4-e u3g., non. - M.: ®@nunra: Hayka,
2005. - 152 c.

I13 34 1

Tpymkosa, JI. O. AHMHIICKUH s3bIK: y4eOHOE mocooue
no ayaupoBanuto / JI. O.Tpymxkosa. - bparck: bpl'Y, | 113 93 1
2013.-103 c.

8.

IHHEPEYEHD PECYPCOB NHPOPMAIIMOHHO -

TEJEKOMMYHUKAIIMOHHONU CETHU «MHTEPHET» HEOBXOJIUMBIX IJs
OCBOEHUSA JUCHUITJINHBI

1.

8.

9.

DneKTpOoHHBIN Katajor oubnuorexu bpl'y
http://irbis.brstu.ru/CGl/irbis64r_15/cgiirbis_64.exe?LNG=&C21COM=F&I121DBN=BOO
K&P21DBN=BOOK&S21CNR=&Z721ID=.

OnexrpoHHas bubnuoreka bpl'y

http://ecat.brstu.ru/catalog .

DNeKTpOHHO-0MOIMOTeYHas cUcTeMa «Y HUBepCUTeTCKas Oubimoreka online»
http://biblioclub.ru .

DnexkTpoHHO-01OIMoTeyHast cuctema «M3narenbcTBo «JIaHb»

http://e.lanbook.com .

WNudopmannonnas cucrema "EnuHoe OKHO 1ocTyna K o0pa3oBaTesbHbIM pecypcam”
http://window.edu.ru .

Hayunas anextponnas 6ubnuoreka eLIBRARY.RU http://elibrary.ru .
VYuuBepcurerckas nadopmannonnas cucrema POCCHUA (YUC POCCHUA)
https://uisrussia.msu.ru/ .

HanmonaneHas anekrponnas 6ubauoreka HOb
http://xn--90ax2c.xn--plai/how-to-search /.

Odunmanbhelii caiit komnanuu BBC  http://www.bbc.co.uk/

10. Opuumansnsrii caiit VOA http://learningenglish.voanews.com/
11. Kosutekiust TECTOB 10 aHTIMICKOMY s3bIKY http://begin-english.ru/test/
12. DnextponHas sHImKIone U https://en.wikipedia.org/



http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://biblioclub.ru/index.php?page=book&id=103487
http://biblioclub.ru/index.php?page=book&id=103487
http://irbis.brstu.ru/CGI/irbis64r_15/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=3&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%D0%A2%D1%80%D1%83%D1%88%D0%BA%D0%BE%D0%B2%D0%B0%2C%20%D0%9B%2E%20%D0%9E%2E
http://irbis.brstu.ru/CGI/irbis64r_15/cgiirbis_64.exe?LNG=&C21COM=F&I21DBN=BOOK&P21DBN=BOOK&S21CNR=&Z21ID
http://irbis.brstu.ru/CGI/irbis64r_15/cgiirbis_64.exe?LNG=&C21COM=F&I21DBN=BOOK&P21DBN=BOOK&S21CNR=&Z21ID
http://ecat.brstu.ru/catalog
http://biblioclub.ru/
http://e.lanbook.com/
http://window.edu.ru/
http://elibrary.ru/
https://uisrussia.msu.ru/
http://нэб.рф/how-to-search%20/
http://www.bbc.co.uk/
http://learningenglish.voanews.com/
http://begin-english.ru/test/
https://en.wikipedia.org/

9. METOANYECKHUE YKA3AHUA JII OBYYAIOIIUXCA 11O OCBOEHHIO
JUCIHUIIVIMHBI

Ycunenne npodeccuoHanbHO-AEI0OBON HANPABICHHOCTH OOYyYEHHsI JE€I0BOMY MHOCTPAHHOMY
A3bIKYy B paMKax Kypca IpejrnoliaraeT Hajauuue cOPMHUPOBAHHBIX YMEHHUH B Pa3iMYHBIX BUIAX
peueBOil KOMMYHUKAIIMH, KOTOPBIE AAIOT BO3MOYXHOCTD:

— OBJJE€Th BCEMHU BHUJAMHU YTCHHUS OPUTHMHAIBHOM JHUTEpaTyphl, BKIOYas 0030pbI,
TEXHUUYECKYIO JOKYMEHTAIIUIO0, HAYYHbIE CTaThbU U T.[.;

— 0(OpMJISTH U3BJICUEHHYIO U3 MHOCTPAHHBIX MCTOYHUKOB MH(OPMALIMIO B BHJE TIEPEBOAA,
aHHOTaluu Win pedepara;

— TOTOBUTD MIPE3EHTAIMH U JOKJIAbl HA HHOCTPAHHOM SI3bIKE Ha Pa3INYHbIC TEMBI;

— BecTH Oeceny B o0mactu mpodeccnoHaIbHBIX HHTEPECOB.

@doHeTHKa, JIGKCMKa W TpaMMaThKa aKTyaIU3UPYIOTCS OJHOBPEMEHHO C BHJIAMU pEdYeBOM
JEeSITeIbHOCTH HAa OCHOBE Y4EOHBIX MaTEPUAIOB.

s Toro 4yToObl TOCTUTHYTH YKA3aHHOTO B II€JIEBOM YCTAHOBKE YPOBHS BIJIQJICHUS SI3BIKOM,
CJIEZyeT CUCTEeMAaTUUYEeCKH TOTOBUTHCS K 3aHATUSM U BBITIOIHATH B TIOJTHOM 00bEME BCE 3aJJaHMUS.

[IpenmonaratoTcs cneayroomume Buiabl padoThl:

1. 3akpenJienne TeopeTHYECKOr0 MaTepuaa.

3akperieHue TeOPEeTUYECKOro MaTepuana B BUJE BBINOJHEHUS KOHTPOJIBbHO-TPEHUPOBOYHBIX
VOPaXHEHUH  OCYIIECTBISAETCS  CTYAEHTaMU  CaMOCTOATENbHO. KOHTpOJb  BBINOJIHEHUS
OCYIIECTBIISIETCS B BHJI€ YCTHOTO OMpOCa Ha JEKIMOHHBIX M MPAKTUYECKUX 3aHsATHsIX. KadecTBO
YCBOEHHUS CaMOCTOSTEIbHO U3YYEHHOT'O TEOPETUUECKOT0 MaTepuaa 1o AUCUUILIIMHE BBIHOCUTCS Ha
MPOMEXKYTOUHBI KOHTPOJIb M TPOBEPSETCS B XOJE BBIIIOJHEHUS KOHTPOIBHBIX padoT,
3aIJIaHUPOBAHHBIX B CEMECTPE.

2. IloaroroBka cooO0ueHuii (YCTHBIX BBICKA3bIBaHHWI) MO 3aIaHHOI TeMme SBIIIETCS
yueOHBIM 3aJJaHUEM, PA3BUBAIOIINM JIEKCUYECKUE HABBIKU U HABBIKU TOBOPEHUS O0yUYaIOLIUXCS.

Coo0uenne (MOHOJIOTHYECKOE BHICKA3bIBAHUE)

Heab: chopmupoBaTh HaBBIKK U YMEHUS BBICKA3bIBATHCSA 10 3a/laHHOM CUTYalluH, UCTIOJIb3YsI
HEOOXOIUMBIE JTIEKCUKO-TPAMMATUYECKUE CTPYKTYPHI.

CtpykTypa coobuenus NOMKHA OBITh YeTKOW U siIcCHOW. OCHOBHBIE HJIEH MOXHO MEPEYHCIUTD
BO BCTYIUICHUH, & B 3aKJIFOUEHUHU TOJBECTH UTOT U BBIACIUTH OCHOBHBIC MbICIHU. [Ipu moaroroske
COO0O0I1IeHNsI BO3MOKHO HCIOJIb30BaHNE MH(MOPMAIIMOHHBIX TEXHOJOTUH, YTO MO3BOJUT MOBBICUTH
YPOBEHBb BOCTIPUATHS HHPOPMAITUHU CITYIIAIOITUMH.

Annomayus — ueab: copMUpPOBaTh YMEHUE BBIWICHITHh 3HAUUMYI0 HHGOPMAIUIO U NIepeaaTh
ee, TOJB3YSICh OMPEIEIICHHBIMH JIEKCUKO-TPAMMATUYECKUMHU CTPYKTYpaMHU, XapaKTEPHBIMH JIJIs
Hay4HOH pEUmn.

AnHomayus — camMoe KpaTKoe H3JI0KEHHE TJIaBHOTO COAEpX aHHS MEPBHYHOTO JOKYMEHTA,
COCTaBJIEHHOE B pe3yjIbTaTe KOMIIPECCUM TEKCTa OpPUTMHala U B HECKOJBKHMX CTPOUYKAx Jarolee
npeJcTaBieHue o ero reMatuke. O6beM aHHoTauu coctaniser S00 meyaTHBIX 3HAKOB U COJCPIKUT:
BBIXOJIHbIE JIaHHBIE; TEMY, OCHOBHBIC IOHSTHS; KPAaTKOE COJEpaHHE, OTIMYUTEIbHBIE YEpThI
JIOKYMEHTa, T.€. TO HOBOE, YTO HeceT B cebe MaTepual i 0COOEHHOCTH €ro MOAa4YH; BHIBOIBI.

Aneopumm coCTaBlIeHUs] aHHOTALlUU:

a) MPOYUTATh TEKCT;

0) pa3ienuTh Ha JOTUYECKUE YaCTH;

B) oTBeTUTHh Ha Bompoc: O uém Tekct? CdopmynupoBaTh TeMmy. 3amucatb OTBeT B 1 — 2
MPEIOKEHUIX, UCTIONB3YSI KIIHILIE.

r') OTBETUTH Ha Bompoc: KakoBa 1enp W Ha3HaueHue naHHOro Tekcra? Kak BBl olleHHBaeTe
COJepKaHWe ¥ BBIBOJBI Ha HOBHU3HY, BaXXHOCTh, JOCTOWHCTBA W OTpaHWYeHus? B 2 -3
IPEIOKEHUSIX.

YTeHHe KaK OCHOBHOE KOMMYHMKATHBHOE YMEHUe.

Haubonee cymiecTBeHHBIM KOMMYHUKATHBHBIM yMEHHEM IIpH H3yYEHUH JIETOBOTO
MHOCTPAaHHOTO $3bIKa SIBJISIETCS UTEHUWE U TEepeBOJ CIEUUAIbHOM JIUTEpaTyphbl, a TakKkKe
pedepupoBaHre M AaHHOTHPOBAHHE WHOA3BIYHOTO TeKCTa. B mporecce 4YTeHUs M IepeBoja
CTIENUATILHOM JIMTEpaTyphl, 00yJaroIIrecs: MPUoOpPETalOT YMEHHUs, HEOOXOAUMBIEC NI CMBICIIOBOM,
OecriepeBoIHOM MepepabOTKH MH(OPMAIMK: YJaTcsl BBIACIATh B TEKCT€ OCHOBHOE COJEpKaHHE,

10



HY)XHbIE eMy (aKThl U JeTalld, HaXOIUTh CBA3U U MEPEXOAbl MEXAY OTACIbHBIMH (hparMeHTaMu
TEKCTa Ha OCHOBE 3HAHUS 3aKOHOMEPHOCTEH €ro CTPYKTYPHO-CMBICJIOBOM OpraHu3alui,
UCKJII0YaTh U30BITOUHYIO HHPOPMAIUIO, TPYNIUPOBATh U OOBEIUHATh BbIICJICHHBIE MTOJIOXKEHUS IO
NPUHIUITY OOIIHOCTH, MPOMCXOAUT (HOPMUPOBAHHE HABBIKA SI3BIKOBOM JOrajku (C OMOpPOW Ha
KOHTEKCT, CJI0BOOOpa3OBaHUE, MHTEPHAIIMOHAIbHBIE CJIOBa U Jp.) M HaBbIKa IPOTHO3HPOBAHUS
MOCTYyMAroMIe nH(HOPMAIIUH.

I'paMmmaTHYecKHe KOHCTPYKLIMH B IipoLiecce padoThbl HAJl TEKCTOM.

Pa3Burtue ABTOMATU3HWPOBAHHBIX HABBIKOB YTCHHUA W aHalin3a JIIO6OF0 TCKCTa OMUPACTCS Ha
yMeHHE TpaHC(HOPMUPOBATH CTPYKTYPbl MHOCTPAHHOTO $I3bIKA, YTO IO CYIIECTBY IMPEACTABISET
coOoii 0ojee aKTUBHYIO MBICIUTEIBHYIO OIEpaIfio, 4YeM IEepeBOJ MPEUIOKEHUS WM €ro
¢parmenTa. CriocoOHOCTh MPOU3BECTH TpaHC(HOPMALIMIO CBUAETEILCTBYET O Oojee TiyOOKOM U
JO0CTAaTO4YHO CBO6OI[HOM BJIaICHUW MHOCTPAHHLIM SA3bIKOM Ha YPOBHC UTCHHA U IIOHUMAHUA. OueHb
BaXHO Pa3BUBATh B ce0€ CIIOCOOHOCTH BBIWICHITH M3ydaeMble KOHCTPYKIMH MO (HOPMaIbHBIM U
CCMAHTHUYCCKHNM IIpHU3HAKaM, PACIIO3HABATL CMBICJIOBBIC pa3jinuua B CXOJHBIX IIO0O BHUAY
KOHCTPYKIUSAX U, HA00OPOT, CMBICIIOBOE CXOJICTBO B CTPYKTYPHO Pa3IMYHBIX KOHCTPYKIIHSX.

3Hanue nopsaka CJIOB B AHTIIMHACKOM NpCAJIOKCHUN YaCTO SABJIACTCA CAWMHCTBCHHBIM
CPEICTBOM MPABWJIBHOTO MOHUMAaHUS MPEIOXKEHUs. AHAIU3 MPEUIOKEHUS JIydllle HayuHaTh C
BBIACIICHHUA CKa3yCMOro, TaK Kak HAaTH €ro B MNpCAJIOKCHUN HMHOTOa Jierde, B CUJIYy TOro, 4To
nojJiexaliee He BCErjJa 3aHUMAaeT Ha4yallbHYIO MO3HMIMIO U MOXET OBbIThb BBIPAKEHO HE OJHUM
CJIOBOM, a IIeJION TPYIION clIoB. B mporecce mepeBogaa MOKHO HadaTh ¢ OYKBaJILHOTO TIEPEBOJA,
€CJIU MPEUI0KEHUE OKAKETCS CI0KHBIM JIJISl TIOHUMAaHHUsI, a 3aTeM OTPEJaKTUPOBATh 3TOT BapHUAHT,
4TOOBI TOYHO MEPEIATh CMBIC MPEIIOKEHHUS.

CamocTtosaTenbHas pabora OOy4yarouMxcs IO M3YYEHHIO JEJIOBOI0 HWHOCTPAHHOIO S3bIKa
OXBaTBIBACT: PACHIMPEHHE CIOBAPHOTO 3araca, ysACHEHHE ACUCTBHUS IMpPaBUJ CIOBOOOpA30OBaHUA,
rpaMMaTHYeCKUX IMpaBWJ, Pa3BUTHE HABBIKOB UTEHUS EIIOBOM TOKyMEHTAllMd HAa MHOCTPAHHOM
s3pike. CiylaHue ayJJMOTEeKCTOB MO3BOJISIET COBEPIIICHCTBOBATh HABBIKA YCTHOW PEUd: MPaBUIBLHO
MIPOU3HOCUTH U MMOHUMATh Ha CIIyX COJIep KaHHUe COOOIIEHUS.

9.1. MeToanuyeckue yKa3aHus 1Jis1 00y4al0IMXcs M0 BINOJHEHUIO MPAKTUHYECKHUX padoT
Pazgen 1. SI3bIK 1€710BOr0 00LICHUSA

ﬂeJ'II)I OBJIAICHUC 06yT~IaIOHII/IMI/IC$I AO0CTAaTOYHBIM YPOBHEM KOMMYHI/IKaTI/IBHOI\/'I KOMIICTCHIIUU IS0

peliCHus COIUAIbHO-KOMMYHUKATHUBHBIX 3a/1a4 B HpO(i)eCCHOHaHLHOfI ACATCIIBHOCTH.

3aganue:

1. HSY‘IGHI/IG JICKCUKHU TI0 TEMC: KOPIIOpAaTUBHAA KYJIbTypa, ACIIOBOC O6L[ICHI/IC, TUITUYHBIC

KOMMYHUKATHBHBIC CUTyalluX, IPUHIUIILI JCJIOBOTO 3TUKETA.

2. O3HaKOMUTEIBLHOE UTEHHUE C HCJIBIO OMIPCACIICHUSA JIOKHOCTHU YTBCPIKACHUA. ITouckoBoe uTeHue ¢

LEJIbI0 OIpe/IeTICHHS HAJTMUKS WM OTCYTCTBHUS B TEKCTE 3alpaliiBacMoi HH(OpMaLIUH.

3. VcrHbBIl ompoc (KOHTPOJIb MOHOJOTHYECKOW M TUATIOTMYECKON peun). AHamu3 JeTOBBIX

CUTYalH.

HOD}II[OK BBITIOJIHCHUA .

1.a. BbINOJHUTE JIEKCUUECKHUE YIIPAKHEHHUS.

Have a look at the inset below. Can you give your own definitions of the words?

Communication - the activity or process of expressing ideas and feelings or of giving people

information; methods of sending information.

Communicator - a person who is able to describe their ideas and feelings to others.

Business communication - is any communication used to build partnerships, intellectual resources,

to promote an idea, a product, service, or an organization — with the objective of creating value for

your business (Source: Oxford Business English Dictionary for Learners of English, 2008).

b. Explain why you use or don’t use the following adjectives when describing effective

communication. Make sentences to illustrate your answer.

Practical; concise; thoughtful; clear; incorrect; factual; useful; feasible; reasonable; concrete;

specific; convincing; inaccurate; respectful; ethical, compelling; precise; active; aggressive;
11




efficient; demanding; appropriate; successful; informative; constructive; flexible.

2. HpO‘-II/ITaTB TCEKCT U BBIIOJIHUTH 3aaHUA.

1. Read the text below and headline it.

No matter how good you are at accounting, finance, economics, or whatever professional specialty
you pursue, most employers expect you to be competent at a wide range of communication tasks.
You are to come prepared with basic communication skills. Those are the very skills that will help
you advance in your career. Good communication skills are absolutely vital in any successful
workplace. If you want to be more successful, the better you are able to communicate, the more you
are to achieve. Any successful communication is effective. And vice versa.

2. Effective business communication

To be effective, business messages are practical. They provide the information that receivers need.
Effective messages either leave out personal impressions or support such opinion with objective
facts. Effective business communication is also concise. It clarifies and condenses information in a
way that helps the receiver see and understand the most important issues. Effective messages are
clear about expectations. They state precise responsibilities to eliminate confusion over who needs
to do what next. Finally, effective messages are persuasive, when necessary, convincing others to
accept your ideas or recommendations.

3. The communication process consists of six phases:

1. The sender has an idea.

2. The sender encodes the idea, putting it into a message.

3. The sender transmits the message.

4. The receiver gets the message.

5. The receiver decodes the message.

6. The receiver sends feedback.

3. [[I/IaJ'IOFI/I 1o 06pa3uaM: KOMMYHUKATHBHAA CHUTYyallud: Bam ﬂeHOBOﬁ MMapTHECP IIbITACTCA
Ha3HauuTh Bam Bcrpeuy. OmHako 310 Bpemss Bam He moaxoIuT, MOTOMY YTO OHO YK€ 3aHSATO
APyruMu JcjiaMu. BexiuBo u 00CTOATENBLHO OOBLSICHUTE BameMy MNapTHCPY NPpHYNHY OTKa3a.
[Ipennoxute npyroe Bpems (pabota B mapax).

d)opMa OTYCTHOCTHU:. pacCKa3aTrb O cebe Kak o npeaACTaBUTCIIC KOMIIAHHWH, COCTABUTL OUAJIOI I10
IIPEIOKEHHON cUTyaluu «Bcerpeda B a3ponopry».

3a,I[aHI/I$[ JJIs1 CaAaMOCT! 0STEILHON Da6OTLII

1. HATH TEKCT 0 KOMIaHuM, padoraromeil B chepe | T nmuceMenno nepeectu ero (06sem 800-900
3HAKOB).

KOHTDOJ'II)HI)IC BOIIPOCHI 1JI1 CAMOIIPOBEPKHU .

1.Yto nmpensaTcTByeT 3¢ (HheKTUBHON KOMMYHHUKAIIUN?

2.KakoBo mpoucxoxaeHne 0apbepoB?

3.Kak nmpeononeBats 31 Gapbepbl?

OcHoBHas nuTepaTypa

1. JlenoBoe obrenne B TecTax M MHTEpBBIO. Business-related topics in tests and interviews: yueo0.
nocobue/ H.A. Konecuukosa, JI.A. Tomammesckas. — M.: ®nunta: Hayka, 2014. — 216 c.
2. CeBoctbsiHOB, A.Il. AHIIMICKUN S3BIK JETOBOTO M MPO(ECCHOHATBLHOTO OOIICHHS @ yuyeOHOe
nocobue / A.Il. CeBocthsinoB. - U3a. 3-e, nom. u nepepab. - Mocksa ; bepnun : /lupexr-Menua,
2018. - 417 c.
3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
A3BIK  JUISL  MEXKYJIBTYPHOTO M Npo(decCHOHaNbHOro oOmeHus : ydyeOHoe mocobue /
O.E. Nanuesckas, A.B. Manés. - 6-e uzn., crep. - Mocksa : M3garensctBo «®DmunTay, 2017, - 192
c.

JlonosHUTENbHAS JIUTEpATypa
1. I'ypeBnu, B.B. [IpakTrueckas rpaMMaTHKa aHIJIMICKOTO SI3bIKA: YIIPAXKHEHUS 1 KOMMEHTAPUH :
yuebHoe ocobue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «DnunTtay, 2017. - 292 c. -

IIpakTnyeckoe 3ansaTue Ne2 O0menue no rejaedoHy B 1eJIOBbIX LeJasax — 4 yac.
HCJ'ILZ OBJIAJICHUEC O6yanOIHHMHCH AO0CTAaTOYHBIM YPOBHEM KOMMYHI/IKaTI/IBHOI\/'I KOMIIECTCHIIUNU IJIs1
pelLIeHHs COLMATbHO-KOMMYHUKATUBHBIX 3a/1a4 B PO EeCCHOHATBHOM eI TeTbHOCTH.
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3amanwue: 1. 3ydyeHue JIEKCUKH 1O TeMe: TPUBETCTBHE, Ha3HAYCHHE BCTPEUH, 3aIPOC HHPOPMAIIHH,
npo0JIeMbl B3aUMOIIOHUMaHHMsI, KOMITaHUS, CTPYKTypa KOMIIAHUH, YCTPOMCTBO Ha paboTy.

2. [IpocnymaTh TEKCT U BBIMOJHUTH TECTOBOE 3a/IaHUE.

3. IIpounTath U NEPEBECTU TEKCT IO TEME.

HODHI{OK BeImoaHEHU: 1. O3HAKOMHUTH C JEKCHUKOH II0 TEME, Ha OCHOBC HEOOJIBIINX JAnajaoros,
tekcToB. [IpounTars nuanoru (paboTa B mapax). AHAJIM3 CUTYalUii: LeJIb: HAYYUTh COCTABIIAThH
pE3OME, 3asABJIICHUE HaA pa60Ty; HaXOJUTh OITHUMAJIbHBIC PEHICHUSA B COOTBCTCTBHUU C CHTyaHI/Ieﬁ,
COCTABJIATH JIEJIOBbIE MUChMA (3a1poc HH(POPMAIIHN).

1. ocuoBuble myHKTHI pe3tome (CV/resume) — personal details, education, personal profile
(outstanding qualities, a brief summary of your work experience and abilities), training, key skills,
career history.

2. Never use the words 'biography' or 'auto-biography' when describing your career. The right words
are CURRICULUM VITAE or RESUME or DATA SHEET (in American variant). CV may be of
two types: chronological and functional. Chronological CV is more formal. You can start it from
the very beginning of your career or from the present position backwards. Chronological CV
consists of 4 parts: personal data, education, professional experience, references.

Functional CV gives specific categories of your experience.

PLAN

a) Name, address, phone/fax/e-mail; b) Particular position, company (job objective); ¢) Experience
(achievements, skills); d) Education and additional courses, specific company training programs,
language courses; e) Personal data

2. Write out your own CV in English. Use this language:

I was born in........... ; I went to school in ......... ; After leaving school I went to ......... and
studied at......... ;Ididacoursein ......... ; Then......... ; My first post/task was in ......... ;

When describing activities undertaken the following verbs are useful: | was responsible for
initiating/planning/negotiating/achieving/implementing/reviewing;

When stressing abilities, the following words and expressions are useful:

creative proficient comprehensive/first-hand knowledge of......
accurate well-organized (have) a proven track record in...... ;
efficient perfectionist well versed in ...... ;

energetic motivated perform well under pressure

systematic methodical willing to take the initiative

At the moment ...... ; My work involves...... ;IthinkITam......

Say what human resources development you would recommend for these staff problems: a female
accountant has complained that her salary is lower than two other male employees who do the same
work. She was promoted to the job five years ago, is very well qualified, and has been with the
company longer than one of the two men.

IMpumep: Curriculum Vitae

Personal details NAME Pierre Charreau
D.0.B. 1.8.65
ADDRESS 55 Rue des Moines, Strasbourg, 67000, France
Education 1984 — 7. Ecole Superieure de Commerce De Reims (one of the leading

business schools in Paris) 1988. EDP International: Work experience in
market research. Conducted field surveys in Netherlands and France.

Work experience 1989 — 1991. Demont S.A. Financial Controller responsible for:

- organising bank credits for civil engineering work

- visiting Latin American and Asian subsidiaries

- designing data processing, accounting, cost control and reporting
systems.

- hiring and training local staff for subsidiaries.
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1991 — present. Phoenix Properties. Investment Officer
responsible for:

- checking feasibility studies and predicting returns on
investments

- solving legal problems related to investments

- negotiating contracts with property developers

- setting up joint ventures with foreign partners

Skills Good knowledge of Microsoft and Excel
Languages Spanish (fluent)
References Available on request

3. [Ipocnymats quanoru, BHIMOJIHUT TECTOBOE 3aJaHHeE.

4. IIpounTarh TEKCThI (MHAUBUAYAIBHBIE 331aHNS) U COCTAaBUTh AHHOTALHIO.

®opma otuetHocTu: 1. [loAroroBuTh cooOIIEHME: CTPYKTypa KOMMAHHM (MaTepHall ¢ CalTOB
WnTepuera);

3a/iaHus AJI CaMOCTOSITEeNIbHON paboThI:

1. cocraBuTh [eiI0BO€ THUCHMO (3ampoc HH(POpPMANHK), TOIB3YSICh YYEOHBIM IMOCOOUEM:
CeBocthbsiHOB, A.Il. AHIIUHCKHI S3BIK JI€I0BOTO W MPOGECcCHOHANTBHOrO OOImeHus : ydeOHoe
nocobue / A.Il. CeBocthsinoB. - U3n. 3-e, nom. u nepepad. - Mocksa ; bepnun : [{upexr-Menua,
2018.-417 c.

OcHoBHast TuTepaTypa
1. JlenoBoe oOrieHue B TecTax M MHTEpBBIO. Business-related topics in tests and interviews: yueo.
nocobue/ H.A. Konecuukosa, JI.A. Tomammesckas. — M.: ®nunta: Hayka, 2014. — 216 c.
2. CeBocthsiHOB, A.Il. AHTIMHCKHN S3BIK JEIIOBOTO W MPO(ECCHOHATLHOTO OOIICHUS : yueOHOe
nocobue / A.Il. CeBocThsHOB. - U3n. 3-e, non. u nepepad. - Mocksa ; bepnun : dupexkr-Meaua,
2018.-417 c.
3. HManuesckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
S3BIK ISl MEXKYJIBTYPHOTO ¥ TpOQEecCHOHATBHOrO oOmenus : ydeOHoe mocobue /
O.E. JlanueBckas, A.B. Manés. - 6-¢ u3a., crep. - Mocksa : U3natensctBo «®nunTay, 2017, - 192
c.

JlononHuTEeNbHAS IUTEPATYypa
1. I'ypeBuu, B.B. [IpakTudeckas rpaMMaTiKa aHTTUHCKOTO SI3bIKA: YIPAXXKHEHUS U KOMMEHTApUH :
yueOHoe ocooue / B.B. I'ypeuu. - 12-¢ uzn. - Mocksa : U3natensctBo «DmuaTan, 2017, - 292 c.

IIpakTuyeckoe 3ansaTue Ne3 JlenoBast Bcrpeua — 4 yac.
ﬂenb: OBJIaACHUC O6y‘laIOIJ_II/IMI/IC}I AOCTAaTOYHBIM YPOBHEM KOMMYHHKaTHBHOﬁ KOMIIECTCHIIMU OJIA
PEICHNA COUAJIIBHO-KOMMYHHUKATHUBHBIX 3a/1a4 B HpO(bGCCI/IOHaHI)HOfI ACATCIIBHOCTH.
3agaHI/Ie: 1._BBe,[[eHI/IC JICKCHUKU: KIIUIIIC (Haqano BCTpCYH, O6CY)K,[[CHI/IC, KOHEN BCTpe‘-II/I);
2. Urenue u MEPEBOJ AUAJIOTOB 110 TEME, COCTABJICHUC COOCTBEHHBIX JAUaJI0T0B, C HCITOJIB30BAHUEM
HEOOXOMMOM JIEKCHKH.
[TopsiA0oK BBITOTHEHMUS
1.BBeneHme 1eKCUKH
Haznauenue BCTPCYH, UBMCHCHUEC NAaThl:
- I’d like to make an appointment with ...
- Would the 28" of September suit you ...(be convenient, be OK)
- Could we meet on Friday the 28"
- How about Friday the 28™?
- | have to change/postpone our appointment.
- I can’t make it on Monday.
- Could we arrange another day?
- I’'m afraid I have to cancel the meeting/
[Tonesnsle ppa3zbl:
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Opening the meeting

-l declare the meeting opening

- Ladies and gentlemen, may I please open the meeting?

- I’d like to welcome you all to our sales meeting.

- Thank you for coming to today’s meeting.

- Let’s get down to business.

- Right, shall we get started/begin?

The minutes (mpoToko.)

-Has everybody seen the minutes of the last meeting?
- Can we take the minutes for read?
- Who’s taking the minutes?
- As the minutes of the last meeting have been approved, we can start with the first item on the
agenda.
The agenda- (moBectka aHs).
- We circulated the agenda in advance.
- Has everybody received a copy of the agenda?
- Does anybody want to add an item?
2.IlpounTtaTh W MEPEBECTH MAMAIOTH, COCTABUTH COOCTBEHHBIE [UAJIOIM C HCIIOJIb30BAHUEM
BBG,I[@HHOI‘/'I JICKCHUKMU.
PopMa OTYETHOCTHU: BBIITOIHUTH NIEPEBOJ IIPEMIOKEHUHN C PYCCKOTO HA aHIVIMMCKUI.
3a,I[aHI/I$[ JJIs1 CaMOCTOSITEIILHOMI Da6OTLII
1. Haiitu nenoBeie mucema (3-4) B MHTepHeTe, mepeBecTH M OOBSICHUTH HCIOJIH30BAHUE
BCTPCHAOIUXCA B HUX IT'PAMMATHYCCKUX CTPYKTYDP.

OcHoBHast TuTepaTypa
1. JlenoBoe obrieHue B TecTax M MHTEpBBIO. Business-related topics in tests and interviews: yueo.
noco6ue/ H.A. Konecuukosa, JI.A.Tomammesckas. — M.: ®nunta: Hayka, 2014. — 216 c.
2. CeBocthsiHOB, A.Il. AHTIUHCKHN S3BIK JEIIOBOTO W MPO(ECCHOHATBLHOTO OOIICHUS : yueOHOe
noco6ue / A.Il. CeBocThsHOB. - U3n. 3-e, non. u nepepad. - MockBa ; bepnun : dupexkr-Meaua,
2018.-417 c.
3. Januesckas, O.E. English for Cross-Cultural and Professional Communication=AHrnuiickuit
A3BIK  JUISL  MEXKYJbTYpPHOTO M mpodeccuoHalbHOro oOmieHuss : ydeOHoe mocobue /
O.E. Nanuesckas, A.B. Manés. - 6-e uzn., crep. - Mocksa : M3garensctBo «®DmunTtay, 2017, - 192
c.

JlononHuTENbHAS IUTEPATYypa
1. I'ypeBuu, B.B. [IpakTudeckas rpaMMaTuKa aHTJIMACKOTO SI3bIKA: YIPaKHEHUS M KOMMEHTapUH :
yueOHoe ocooue / B.B. I'ypeuu. - 12-e uzn. - Mocksa : U3natensctBo «DmuaTan, 2017, - 292 c.

IIpakTnyeckoe 3ansitue Ned OcoOeHHOCTH mepeBOJa TIPAMMATHYECKHX CTPYKTYp:

CTpa}IaTeJ'leblﬁ 3aJ10r, HCJIHUYHBbIC (l)OpMI)I raaroJa. Pa3jiudHble OTTEHKH MOJAJIBbHOCTH.

Tunsl BonpocuTeabHbIX Npeaaoxenni. CiiopoodpasoBanme.— 4 yac.

ﬂem,: OBJIAJICHUEC O6y‘~IaIOHII/IMI/IC$I AO0CTAaTOYHBIM YPOBHEM KOMMYHI/IKaTI/IBHOI\/'I KOMIICTCHIIUU JIs1

peUicHus COIUAIbHO-KOMMYHUKATHUBHLBIX 3a/1a4 B HpO(I)eCCHOHaHBHOﬁ ACATCIIBHOCTH.

3ananue: 1. [ToBTOpeHHe rpaMMaTHYECKOrO MaTepuaia: CTpafaTelbHbIN 3a10T, HeMUYHbIEe (POPMBI

rjaroJia. Paznuunsie OTTCHKH MOAOAJIBHOCTH. Turbl BOIIPOCHUTCIIBHBIX npezmoxceHHﬁ.

CnoBooOpazoBaHue.

2.3aKperuieHre JEeKCUKHU 10 TeMe (IUKTAHT).

ITopsnok Bemonnenus: 1. [IpocnymaTe cioBa v CIOBOCOYETAaHUS U 3aIIUCATh UX ITEPEBOJ.

1.Find the Russian equivalents for the following words and phrases.

For your information; prompt; to send for consideration; to attach publications; Catalogue; of

Machines; to be of interest to somebody; HR department; leaflet; to cable somebody; sales

manager; employee; your fax dated the 20th August; to dispatch information; to hear from

somebody; price-list; to the address of somebody; the April issue of the journal; to apply;
15




participant; brochure (booklet); copies; inquiry; stand; to be grateful; folder.

Omeembui:

Jns Bamero cBeneHus; OBICTPBINA; HaAmpaBUTh Ha PACCMOTPEHHE, TMpUJarath peKJIaMHBIC
MaTepHuaibl (MyOJaMKalMK); KaTtajior CTaHKOB (MallHMH); MPEACTaBIAThH MHTEPEC Ui KOT0-JIN0O;
OTIIeN KaJIpOB; PEKJIAMHBIA IMPOCIEKT; OTHPAaBUTh 4YTO-IUOO TEJNEerpaMMOi; MEHEIKep OTelna
npojax; coTpyaHuk; Bam ¢akc ot 20 aBrycra; oTmpaBisTh WH(OOPMAIHIO; MOTy4aTh U3BECTHUS
(m1cbMa) oT KOro-nubo; mpecKypaHT; Ha yei-Iubo aapec; anpesbcKiuil HoMep JKypHasa; oaBaTh
3asBJICHUE; YYaCTHUK; OpOLIOPA; IK3EMILISAPHI; 3alpOC; CTEHM; OBbITh NPU3HATENbHBIM; PEKJIAMHBIN

ITPOCIICKT.

2. TpeHI/IHF: HeJIb — 3aKpCIIUTh I'paMMaTHYCCKUE HABBIKK JCJIOBOIO ITMChbMa:

In the near future your request will be for
warded for consideration.

B onuscaiimee epema Bama npocbba Oyner
nepeana Ha paCCMOTPCHUC.

OOpaTuTe BHUMaHHE, YTO B QHTJIMIICKOM SI3bIKE
B OTJIMYHME OT PYCCKOIO HUKOTAA B BBIPAXKEHUU
«B Onmxkaiimem OyaymieM» HE HUCIOJIb3YeTcs
MPEBOCXOJHAS WJIA CpPaBHUTENIbHAsI CTEINEHb
pujIaraTeabHoro!

We should be grateful if you would email us a
PDF copy. umu We shall be grateful if you will
email us a PDF copy.

Mpb1 Obutn OBl TIpU3HATENBHBI, €ClIM Obl Bbl
MPHUCIIAHA HaM T10 AJICKTPOHHOU TOYTE KOMHUIO B
dbopmare PDF.

We shall be obliged if you will send us your
catalogue. wiu We should be obliged if you
would send us your catalogue.

Mpb1 Obut OBl TIpU3HATEIBHBI, €CIU OBl BBI
MIPHUCIIAIA HaM BaIll KaTaJor.

B npuaaTouHBIX IPENJIOKEHUSAX BPEMEHU U
YCIIOBHS B aHIVIMHCKOM si3bIKe Oynyliee Bpems
He ymnoTpebnserca. B mnpuBeneHHbIX clieBa

npuMepax IpEeCTaBIEHO YCIIOBHOE
NPUIATOYHOE Tpeaiokenne, a raronsl Will,
would He sBEAIOTCA — BCIIOMOraTEIbHBIMU

rjlarojamu, KOTOpbIE YKa3bIBalOT Ha Oynylinee
Bpems. B naHHOM ciydae MBI MUMeEeM JEl0 C

MOJQJIBHBIMUA  TJIAroJlaMH, KOTOPBIE HMEIOT
3HayeHue '“keiaTb, XOTeTh'. B ocHOBHOM
MIPEIOKCHU T TaKKe HCIIOJIb30BaHbI
MopainbHble Tinaroasl — Shall, should, wux
3HAYCHUE "HEOOX0IUMOCTh COBEpUICHMUSI
nercTeuii".

accordingly — respectively

We have received your instructions and cut the
price accordingly.

M5! nonyunnu Bamm MHCTPYKIIMK ¥ COKPATHIIN
LHCHY COOMmMeemcCcme€eHHo.

The prices for Models A and B are $10 and $12
respectively.

ensr Ha moaenu A u B cocrapmsror 10 u 12
J0JIJIAapOB COOM6emcCmeeHHo.

OOpaTtuTe BHUMaHKE, YTO B QHTJIMACKOM SI3BIKE
Hapeyne «COOTBETCTBEHHO» HMEET HECKOJBKO
COOTBETCTBHH C pa3IMYHBIMU KOHHOTAIIUSAMH.
«Accordingly» uCrmonb3yiOT, KOrjga HMEIOT
BBHJy «COOTBETCTBEHHO OOCTOSTEIbCTBAMY, a
«respectively» mnpuMeHsIOT, KOraa COOTHOCST
JBa psja, TaKk Kak B TPUMEPE, IPUBEICHHOM
crieBa

3.BeinonHeHue TPEHUPOBOUHBIX YIIPAXKHEHUN 110 TPAMMATHKE.
DopMa OTYETHOCTHU: BBIITOIHUTH IIEPEBOJ MIPEMIOKEHUHN C PYCCKOTO Ha aHTVIMMCKU.

3aauus U1 CaMOCTOATENBHOM PaOOTHI:

3. Haiitu nenoBele nmucema (3-4) B MHTepHeTe, mepeBecTHM M OOBSICHUTH HCIOJIb30BAHUE

rpaMMAaTHYECKHX CTPYKTYP.

OcHOBHas uTeparypa

1. JIlenoBoe oOmieHne B TecTax U MHTEPBBIO. Business-related topics in tests and interviews: yue0.
nocobue/ H.A. Konecuukosa, JI.A. TomameBckas. — M.: ®nunrta: Hayka, 2014. — 216 c.

2. CeBoctbsiHoB, A.Il. AHrIMICKUN S3BIK JIEJIOBOTO M MPO(ECCHOHAIBLHOIO OOIIEHUs @ yuyeOHoe
nocobue / A.Il. CeBocthsiHOB. - U3n. 3-e, nom. u mepepad. - MockBa ; bepnun : {upext-Menua,
2018. - 417 c.

3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
A3BIK  JUISI  MEXKYJIbTYPHOTO M MpOo(ecCHOHATbHOTO  OOIIEeHus yuebHoe mocobue /

O.E. Nanuesckas, A.B. Manés. - 6-e uzn., crep. - Mocksa : M3ngarensctBo «®DmunTay, 2017, - 192
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JlomonHuTeNbHAS TUTEPATypa
1. I'ypeBuu, B.B. IlpakTuueckas rpaMMaTuKa aHIJIMHCKOTO SI3bIKa: YIPaXHEHUS U KOMMEHTApPUH :
yaeOHoe nocobue / B.B. I'ypeBuu. - 12-e uza. - Mocksa : M3znarensctBo «®DaunTay, 2017. - 292 c.

IpakTnyeckoe 3ansitue NeS. UreHue u nmepeBo]l HAYYHO- TEXHUYECKOH JJUTEPATYpPhI — 4 yac.
[lenb: ¢dopMHUpOBaTH yMEHHS OOYYAIOUIMXCS IO IMEPEBOAY HAYyYHO-TEXHUYECKOH JHMTEpaTyphl,
COCTaBJICHUIO aHHOTAIU, pedeprupoBaHUe.

3amanue: 1. IlepeBecT Hay4HO-TEXHHYECKHME TEKCThl II0 CBOEMY HAIIPaBIIEHUIO: CTATbH,
aHHOTallUH, y4eOHbIE TEKCTHI.

ITopsnok BemmonHenus:: 1. IlepeBectu mpennokeHHbIE TEKCTbl W BBIIOJHUTH 3aJaHUS IOCIE
TEKCTOB: TEKCThI pa3HOU CTPYKTYPHI.

®Popma oryetHocTH: 1. IIoAroTOBUTH aHHOTALMIO 110 OJJHOMY U3 IEPEBEICHHBIX TEKCTOB.

3a/iaHus AJis CaMOCTOSTEeNIbHON paboThI:

1. HaliTH TEKCT-UHCTPYKLHUIO K YCTPOICTBY U MIEPEBECTH.

OcHoBHast TuTeparypa
1. JlenoBoe oOIeHre B TecTax W MHTEPBbIO. Business-related topics in tests and interviews: yue6.
nocooue/ H.A. Konecaukona, JI.A. Tomamesckas. — M.: ®munTa: Hayka, 2014, — 216 c.
2. CeBocTbsiHOB, A.Il. AHTIUHCKUN S3BIK JENIOBOTO U MPOo(ecCHOHANBHOrO OOIIeHUs : yuyeOHoe
nocobue / A.Il. CeBocthsinoB. - U3n. 3-e, nom. u nepepad. - Mocksa ; bepnun : /lupexr-Menua,
2018. -417 c.
3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrnuiickuii
S3BIK  JUISI  MEXKYJIbTYPHOTO M MpodeccCHOHANbHOTrO oOmieHuss : ydeOHoe mocobue /
O.E. Nanuesckas, A.B. Manés. - 6-¢ usn., crep. - Mocksa : M3nparensctBo «®DmuaTay, 2017, - 192
c.

JlononHUTENBHAS IUTEPATYpa
1. I'ypeBny, B.B. IIpakTnueckas rpaMmMaTHKa aHIVIMMCKOTO S3bIKA: YIPAXKHEHUS 1 KOMMEHTApHH :
yuebHoe ocobue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «®nuntay, 2017. - 292 c.

IIpakTuyeckoe 3ansaTue Ne6. Buabl 1e10Boii kKoppecnoHaeHIuu — 4 yac.
[{enb: oBmageHuEe OOYYAIOIIUMUCS TOCTATOYHBIM YPOBHEM KOMMYHUKATHBHON KOMIETEHIIMM IS
pelieHus COIuaTbHO-KOMMYHUKATUBHBIX 3a71a4 B MPO(heCCHOHATBHON IeITeTbHOCTH.
3ananue: 1. O3HaKOMUTH C TUIIAMU JETOBBIX MUCEM, UX CTPYKTYPOH, PpazamMu-KIHIIIE.
[TopsiA0K BBIMTOIHEHMS:
1. Tunel u CTpyKTypa JAeNOBOr0 mHchbMa (3ampoc HH(OpPMAIHH, COMPOBOJUTENHHOE,
0J1aroAapHOCTH U T.1.).
1. Jlata
2. Anpec.
3. CrieumaabHbIE TOMETKH.
4. IlpuBercTBue.
5. 3aronoBoK.
6. Konmoska.

ITpumepsl
Dear Sir Dear Mr Jackson
Dear Sirs . Dear Mrs Tang .
Dear Madam Yours faithfully Dear Jane Yours sincerely,
Dear Sir or Madam Dear Tom

7. M5 oTIipaBUTENS U JOJKHOCTD
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8. O0pa3sen 1e710BOro NMCHLMAa HA AHTJIMHCKOM SI3bIKE
25 October 2015

Mr James Klinton

General Manager

JMK Co Ltd

34 Wood Lane

London

Great Britain WC2 5TP

Dear James
2015 BUSINESS CONFERENCE, 10/11 DECEMBER 2015
I have pleasure in inviting you to attend our special conference to be held at Sheraton Hotel,
London on Thursday/Friday 10/11 December 2015.This intensive, practical conference for
businessmen aims to:

e increase your business productivity

« enable networking with business partners
The seminar is power-packed with a distinguished panel of professional speakers who will give
expert advice on many useful topics. If you would like to join us please complete the enclosed
registration form and return it to me before 30 August with your fee of $50 per person.
I look forward to seeing you again at this exciting conference.
Yours sincerely
John Smith
Conference Secretary

9. O6pasen opopmiieHNs KOHBEPTA.

[Tpumep:
J. Wilhelm Stamp
410 Lawrence Street, Apt. 5 REGISTERED MAIL
Amn Arbor MI 48105 ATR MAIL
USA

Mr. J. R. Smuth

400 S 5th Avenue, Suite 7 80
Detroit, MI, 48202-2831
USA

a. Onpenenure TUI NHCbMa (TIpeyIaraeTcss KOMIUIEKT U3 10 mrcem)
b. 3amosHUTe MPOMYCKH CIIOBaMH, MOAXOISIIMMHU IO CMBICTY, TPH HEOOXOJMMOCTH H3MCHHUTE
rpaMMaTH4ecKyto Gopmy ClloBa.

to send; for your Clients’ consideration; for your information; to acknowledge receipt; to receive; to
be of interest to (2); to forward.

1. We of your letter dated October 23.

2. | hope the catalogue you.

3. Your new price-list us.

4.1 our new catalog as soon as | get your reply.

5. Their letter our immediate attention.

6. we attach our publications relating to our new model of copier.
7. Thank you for the information our Clients.

OTBeTHI:
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We acknowledge receipt of your letter dated October 23.

I hope the catalogue will be of interest to you.

Your new price-list will be of interest to us.

I will forward our new catalog for your Clients’ consideration as soon as I get your reply.
Their letter is receiving our immediate attention.

For your information we attach our publications relating to our new model of copier.
Thank you for the information sent to our Clients.

NoogbkwdE

¢. CooTtHecuTe 4acTu CTPYKTYPHI J€JIOBOT'O IMKMCbMa, B COOTBETCTBHUU C ITPABUJIOM:

PYCCKHH SI3BIK AHTJIMACKUU SI3BIK

1. Jlanabie 00 oTmpaBuTele, 4acTo Ha3biBaeMbie | a. September 15, 2015
«IIANKOW THChMa»: WMs  OTHpaBHUTENS (B
JJUYHOM  I€JIOBOM HI/ICLMG) HUJIN Ha3BaAHUC
(GUpPMBI, TTOYTOBBIA agpec, HOMEpa Tele(OHOB,
¢axca, agpec MEKTpOHHON MoUTH B MIHTEpHETE.

2. Jlara muceMa b. -

3. Buyrpennwmii agpec (Ha3BaHue W moduToBBIA | C. Yours faithfully
aJipec moyryyaress miucbMa).

4. BerynuTenbHOE 00palieHue. d. Cantley Road London SW4 Standard Office
Furniture Ltd.

5. 3aroJIOBOK nrchMa (ecim ecth | €. J.Smith Sales Department

HEOOXOAMMOCTB).

6. Tekcr nrcbpMa. f. Smith & Lewis Pty., Private Bag X324
Johannesburg 2000 South Africa

7. 3akarounTeNbHas (GOopMyIIa BEKIUBOCTH. g. We are sending you our new catalogue. We
hope it will be of interest to you.

8. IToamnuce cocTaBUTENS MUCHMA. h. Enclosure

9. IlpunoxeHue K nucpMy. I. Dear Sirs

Oreerni: 1.1;2.2;3.d4.1;5.b;6.9;7.c; 8.e; 9. h.
®opma otyetHocTH: 1. Hamucate genoBoe muckMo (Ha BBIOOP), COCTAaBUTH PE3lOMeE.
KOHTpOJIbHBIE BOIPOCHI:
1. Why is the layout so important?
2. What are the main parts of any business letter?
3. What is the order of the address in English?
4. Why shouldn't the date be written in figures?

OcHoOBHas nuTeparypa
1. JlenoBoe obrienne B TecTax M MHTEpBBIO. Business-related topics in tests and interviews: yueo.
nocobue/ H.A. Konecuukosa, JI.A. Tomammesckas. — M.: ®nunta: Hayka, 2014. — 216 c.
2. CeBocThsiHOB, A.Il. AHIHMICKUN SA3BIK JEIOBOTO U MPO(ECCHOHATBLHOrO OOIIEeHUs : Y4eOHOe
nocobue / A.Il. CeBocthsinoB. - U3a. 3-e, nom. u nepepab. - Mocksa ; bepnun : /lupexkr-Menua,
2018. - 417 c.
3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
A3BIK  JUISL  MEXKYJbTYpPHOTO M mpodeccuoHalbHOro oOmeHuss : ydeOHoe mocodue /
O.E. Nanuesckas, A.B. Manés. - 6-e uzn., crep. - Mocksa : M3garensctBo «®DmunTtay, 2017. - 192
c.

JlononHuTENBHAS IUTEPATYpa
1. I'ypeBny, B.B. IIpakTnueckas rpaMmMaTHKa aHIVIMMCKOTO S3bIKA: YIPAXKHEHUS 1 KOMMEHTApHH :
yuebHoe ocodue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «®munTtay, 2017. - 292 c.
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10. IEPEYEHb UH®OPMAIIMOHHBIX TEXHOJIOT Ui, UCIIOJb3YEMBIX ITPA
OCYHECTBJIEHUU OBPA3OBATEJIBHOI'O ITPOLECCA 1O JUCHUIIJIMHE

1. Microsoft Windows Professional 7 Russian Upgrade Academic OPEN No Level.
2. AHTHBUpYCHOE iporpaMmHoe obecnieuenne Kaspersky Security.
3. Cucrema nucTaHIIMOHHOTO 00yueHus 1Logos.

4. IIporpammHOe obecnieueHue st MysnbTuMeara-maradgonHoro komriekra RINEL-LINGO.

11. OMUCAHHUE MATEPHUAJIBHO-TEXHUYECKOWM BA3bI, HEOBXOJIUMOM JJIs1
OCYHIECTBJIEHUA OBPA3OBATEJIBHOTI'O ITPOLHECCA 110 JUCHUIIJIMHE

Buo Haumenosanue Ilepeuenv ocHo6HO20
Nell3
3anAmuUA ayoumopuu 000opyoosanus
1 3 4 5
I13 UlnHragoHHBINA KaOUHET UHTaOHHBIC CTOJIBI cllI3 - 1-8
KommbioTepamMu (16 1mIT.), TpUHTEP
masepubiii  HP Color LaserJet 2600n,
TeJICBU30D «Panasonic» (1
T, ), ayauoMarautodon «Panasonicy
(1 ).
113 JleximoHHas ayJUTOPUSTEIEBU30D «JVC» (1 mt.);[13 -9,10
Kadeapbl WHOCTPAHHBIX[BUCOMArHUTO()OH + DVD+
SI3BIKOB. pexopaep LG.
CP Y3 Nel - -
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IIpunoxenne 1

®OHJ OHEHOYHBIX CPEACTB AJIs1 NPOBEJAEHUS
INPOME/XKYTOYHOU ATTECTAIIUN OBYUYAIOIIUXCHA IO JUCIUIIJIMHE

1.0nucanue ¢poHIA OLIEHOYHBIX CPEACTB (ACMOPT)

Ne Jaiement Paznen Tema dOC
KOMIIeTEeHIIUH KOMIIETEeHIIUH
OK-5 CIIOCOOHOCTD K 1. S3bIk 1.1.OcHOBEBI A€10BOIO BOIIPOCHI K
KOMMYHHKAITUU B YCTHOW U | JCIIOBOTO oOmIeHus Ha 3auery
MUCbMEHHOM popMax Ha oO1eHus. WHOCTPAHHOM SI3BIKE; 1-2
PYCCKOM M MHOCTPAHHOM 1.2. TIpodeccronanbHO-
SI3bIKax Ui pelieHus 3a1a4 OpUEHTUPOBAHHOE
MEXIIMIHOCTHOTO U YTEHHUE U TTUCHMO.
MEXKYJIbTYPHOTO
B3aMMO/ICICTBUS;
OK-7 CIOCOOHOCTH K
CaMOOpTraHU3aIuH 1
camMo000pa30BaHuIo;
IIK-5 CIOCOOHOCTH OCYILECTBIISTh
LIeJICHAIPABJIECHHbBIN MOUCK
nH(pOpMaLIUK O HOBEHIIINX
HAyYHBIX TEXHOJIOTHYECKUX
JOCTUKECHHSX B
MH(POPMAIIMOHHO-
TEJIEeKOMMYHUKAIIMOHHON
cetu «HTEepHEeT» (Hanee —
ceTh VIHTEepHET) U B APYTUX
HMCTOYHUKAX.
2. Bonpochl k 3auety
Ne Komnerenmuuu BOITIPOCHI K Ne 1 HAaUMeHOBaHMe
n/n Kox Onpenesenue 3AYETY pasaena
1 2 3 4 5
1. OK-5 | cmocoOHOCTh K KOMMYHHKAITUHU B 1. JIekcuko- 1.1. OcHOBEI IETOBOTO
YCTHOM M MUCbMEHHOM opMax Ha IrpaMMaTHYECKUI oOLIeHHs Ha
PYCCKOM U MHOCTPAHHOM si3bIKax Jutsl | TecT (Tema: nemoBoe | HHOCTPAHHOM SI3bIKE;
pEIIeHUS 33]1a4 MeXJIMIHOCTHOTO M | ¥ TPO(heCCHOHATEHOE
MEXKYJIbTYPHOTO B3aUMOJICUCTBUSA;, | OOIICHME).
2. YUrenwue. 1.2. [IpodeccuonanbHo-
2. | OK-7 | cnocoGHOCTb K caMOOpraHu3aluu U | (0e3 MCIIOIb30BaHKusl | OPUEHTUPOBAHHOE
camMo00pazoBaHUIo; CJIOBaps MPOYUTATH YTEHUE U TIHCHMO.
TEKCT U KPaTKO
3. | OK-5 | cnocoOHOCTh OCYIIECTBIATh U3JI0KHUTH Ha
IIeJICHANPABICHHBIN TIONCK WHOCTPAHHOM SI3BIKE
UH(QOPMAIMU O HOBEHIINX HAYYHBIX | €r0 COAEPIKAHHME).
TEXHOJIOTHYECKHX JOCTHKCHUSIX B
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MH(POPMAIMOHHO-
TEJICKOMMYHUKALIMOHHON CETH
«HTepHET» (Manee — ceTh
WHTEpHET) U B IPYIMX UCTOYHUKAX.

3.0nucanue nmoxkasarejen u KPUTEPUEB ONCHUBAHUSA KOMIIeTeHIIM it

Iloka3arenu Ouenka Kpurepun
3HATh: 3HaeT 0a30BBIC MOHATHA
OK-5: KOMMYHUKaIlMU B YCTHOU U
0a30BbI€ NOHATHSI KOMMYHHUKAlLMU B YCTHOW U NUCbMEHHOU (opmax Ha
MUCbMEHHOU (hopMax Ha PYCCKOM U PYCCKOM U MHOCTPAaHHOM
MHOCTPAHHOM $I3bIKaX JIJIsl pELIeHUs 3a/1a4 A3bIKax; Paclo3HaeT KyJbTypHO-
MEXJIMYHOCTHOTO U MEXKYJIBTYPHOTO cnenuduyeckue 0coOEHHOCTU
B3aUMOJICUCTBUS; [IPEACTABUTENIEH HHOA3BIUHON
OK-7: KYJbTYpbl; OCHOBHBIE
0a30Bble TpreMbl 0000IIEHNS, BOCIPUSATHS, (doHeTnuecKue, JeKCHUKO-
aHayM3a UHPOpPMALMKM Ha THOCTPAHHOM SI3bIKE; rpaMMaTH4ecKHe,
ITK-5: CTHJINCTUYECKUE 0COOEHHOCTU
(dboHEeTUYECKUH, IEGKCUYECKUH, TPAMMATHUYECKUN M3Y4aeMOT0 SI3bIKa; 3HAET
MUHUMYM, HEOOXOUMBIN 1JI YCTHOH U IIpaBUJIa PEYEBOr0 3TUKETA B
AIEKTPOHHOW KOMMYHHKAIMH U JUISI pabOThI € npodeccruonansHoO chepe
UCTOYHMKaMU HH(popMaru B 001acTu OOLIEHMS; IPUHLUIIBI Pa3BUTHUS
npohecCHOHANBHOM IS TEIbHOCTH Ha MH(OPMALIMOHHON KYIBTYpHI;
U3Y4aEMOM SI3bIKE; 3a4TEHO YMEET rPaMOTHO U3JIaraTb CBOU
MBICITU HA UHOCTPAHHOM SI3BIKE;

YMmern: yYMEET M1caTh Ha UHOCTPAHHOM
OK-5: sI3BIKE JCJIOBBIC MTHMChMa,
rPaMOTHO U3JIaraTh CBOM MBICIIU Ha JIOKJIaJIbl, pe3toMe; paboTarth ¢
WHOCTPAHHOM $SI3bIKE, TOTOBUTH YCTHOE pa3IMYHBIMH UCTOUHUKAMU
c000I11leHHEe HA UHOCTPAHHOM S3BIKE 110 uH(popMaLnu;
OCHOBHBIM M3y4EHHBIM TEMaM, UCIOJIb3Ys BJIa/IEET CIIOCOOHOCTHIO
rpaMMaTH4YeCKUE U CUHTAKCUYECKUE CTPYKTYPBI; CcBOOOAHO (hOPMYIIHPOBATH CBOU
IMCaTh HA NHOCTPAHHOM $I3bIKE JJOKJIAJBI, MBICIIY KaK B YCTHOM, TaK U B
pe3ioMe, aHHOTAallMH, MMCbMa U OTBETHI HA HUX, MMCBbMEHHOW peun, crioco0eH
BKJII0Yasl KaK JIMYHBIE, TaK U O(pULIHATIbHBIE. BECTH PO ECCUOHATBLHBIN
OK-7: JINAJIoT U NEPETUCKY;
BOCIIPMHUMATh U aHAJIU3UPOBATh HH(POPMALIHIO CHOCOOHOCTBIO K
U3 YCTHBIX U MUCHbMEHHBIX HCTOYHUKOB; HECTaH/IaPTHBIM PEUICHUSIM BO
IK-5: BpEMSI BBITIOJIHEHUS YUEOHBIX U
HCIIOJIb30BAaTh pPa3InyHble (POPMBI, BUbl YCTHON podecCHOHANIBHBIX 3a/1au.
Y NHMCbMEHHON KOMMYHHUKAIlUU Ha HE 3HaeT 0a30BbIX MOHATHH
MHOCTPAHHOM $I3bIKE B yUeOHO! U KOMMYHHKAIUU B YCTHOW U
npodecCHOHATBHOMN 1eATeNbHOCTH; TPAMOTHO U NUCbMEHHOW (hopMax Ha
(P PEKTUBHO MOIb30BATHCS HCTOUHUKAMU PYCCKOM U MIHOCTPaHHOM
uHOpMaluu (CIIPaBOYHOM JTUTEPATypPOH, A3bIKaX; HE PaCIO3HAET
pecypcamu MHTEpHET); KYJIbTYpHO-CIIeIUpHUECKHE

He 0COOEHHOCTH, LIEHHOCTH
Baaners: 324TEHO IIPEACTABUTENECH NHOS3BIYHON
OK-5: KYJIbTYpbI; HE 3Ha€T OCHOBHBIE

CIIOCOOHOCTHIO CBOOOAHO (OPMYIINPOBATH CBOU
MBICJIA KaK B YCTHOM, TaK U B MMCbMEHHOU peyuH,
BECTHU MPOoeCCHOHATbHBINA AUATIOT U MEPEIUCKY.
OK-7:

CIOCOOHOCTHIO K PO(HECCHOHATTEHOMY

boHeTHyeCcKue, JIEKCUKO-
rpaMMaTu4eckue 0coOeHHOCTH
M3y4aeMoro SI3bIKa; IpaBHiIa
peueBoOro ITUKETa B
npodeccuoHanbHOM chepe

22




OOIIEHUIO, U3YYEHHUIO U OCMBICIICHUIO oO1IeHNS;

3apy0e)HOTr0 OTbITa B TPO(ECCUOHATHLHOM HE MOXXET U3J1araTb CBOU MBICIIH
NEeSITeIbHOCTH, Ha UHOCTPAHHOM SI3bIKE,

HK-5: 3aTPYIAHAETCS BECTH
CIIOCOOHOCTBIO OCYIIECTBIISATh npodeccuoHaNbHbIN TUaor U
I[eJICHAIIPABJICHHBIHN MOUCK WHPOPMAITUH O MEPEIUCKY.

HOBEHIIMX HAYYHBIX TEXHOJIOTHUYECKUX
JOCTKEHUSX B MH()OPMAIIMOHHO-
TEJIEKOMMYHUKAIIMOHHOU ceTu «HTepHeTY.

4. MeToan4yeckue MaTepHaJibl, ONpeAesioNie NPoUeAYPbl OLEHUBAHUS 3HAHWN,
YMEHHH, HABBIKOB H OIbITA AeATEIbHOCTH

JucuunnuHa «/lenoBoil MHOCTPAHHBIN SA3bIK» HAIIpaBICHA Ha ITOJYYCHUE TEOPETUYECKUX
3HAaHUM M NPAaKTUYECKUX HABBIKOB M YMEHHUH Ul aKTMBHOTO IPUMEHEHHUs B NPOPECCHOHATBHOM
oOuienuu. M3yueHne qUCUMILIMHBI IPEyCMAaTPUBAET:

- IPAaKTUYECKUE 3aHATHS;

- CAaMOCTOATENBbHYIO paboTy 00yJaroIuXcs;

- 3a4er.

B xome ocBoeHus pasgena «SI3pIk  enoBoro oOIIEHHs» OO0ydYaroIuecs OBJIAZEBAIOT
A3BIKOBBIMU HaBBIKAMM U YMEHHSMU B TaKHUX BHJIaX PEUYEBON AESITEIBHOCTH, KaK: ayIWpOBAaHUE,
YTeHUe, MUChbMO, roBopeHHe. UreHue mnpeaycMmarpuBaeT (OPMUPOBAHME YMEHHUMH: BBIUICHATh
ONOPHBIE CMBICIIOBBIE OJIOKM B UYUTAEMOM, ONPEIENSITh CTPYKTYpHO-CEMAaHTUYECKOE SI/IPO,
BBIJICJIATE OCHOBHBIE MBICIM U (aKThl, HaXOAMTh JIOTUYECKUE CBSI3U, UCKIKOYATh HM30BITOUHYIO
UH(OPMALINIO, TPYIITHPOBATH M 0OBEAUHATH OCHOBHBIE MOJIOKEHHS IO MTPUHIIUITY OOIIHOCTH.

VYMeHus ayaupoBaHMs M TOBOPEHHUS pPa3BUBAIOTCA BO B3auMojeicTBuu. OOydaromiuecs
JIOJIKHBI OBJIAJIETh:

— YMEHMSMH MOHOJIOTMYECKOM pEeYM M JHAJOTMYECKOW pedYd Ha YpPOBHE CaMOCTOSITEIIBHO
[IOJIFOTOBJIEHHOT'O M HETIOATOTOBJIEHHOI'O BBICKA3bIBAHUS 110 MIPONHJICHHBIM TEMAM;

— YMEHMSMH TUAJIOTUYECKOM pedn, MO3BOJSIIOIUMH €My NIPUHUMATh y4acTue B 0O0CYXKIEHUH
JFOOBIX BOIIPOCOB, B TOM YHCIIE TIPO(ECCHOHATBHBIX.

[TucemMo paccmarpuBaeTcsi Kak IeJb (OPMHUPOBAHUS CIIOCOOHOCTM K KOMMYHUKAllUU B
NUCbMEHHOU (hopMe Ha PYCCKOM M MHOCTPAHHOM SI3bIKaxX JUISl peIIeHUs 3a7ja4 MEXINYHOCTHOTO U
MEXKYJbTYPHOTO B3aMMOJCHCTBHSI B XOJA€ BBINOJIHEHHS IHMCBMEHHBIX YIOPAKHEHUH Ha
rpaMMaTH4YecKOM M JIEKCHYeCcKOM Marepuane. B mpouecce oOyueHuss nmuceMy (GOpMHpYrOTCS
KOMMYHHMKAaTHBHBIE yMEHHMs: COCTaBUTh IUIAH WJIM KOHCIEKT K IPOYUTAHHOMY, H3JIOKUTH
coJiep’KaHue MPOYUTAHHOTO B MMCbMEHHOM BUjIE (pe3tome, pedepar, aHHOTaLUs).

OBnageHue BceMu (opMaMU YCTHOTO M HUCHbMEHHOTO OOIIEHHs BEAETCS KOMIUIEKCHO, B
TECHOM €IMHCTBE C OBJIAJICHHUEM OIPE/IETICHHBIM (POHETUUECKUM, JIEKCUUECKUM U TPAMMATHYECKUM
MaTEepUaAIOM.

[Ipn moaroToBke K 3a4eTy pPEKOMEHAYETCS 0c0o00€ BHUMAHHE YAEIUTh CIETYIOIIUM
TEOPETUYECKUM BOIPOCAM: MOHSATHE JEJIOBOr0 OOLIEHMsI, BUbl KOMIIAHUH, BepOaIbHbIE CPEICTBA
OOLIeHMS.

B xone mpakTuyeckux 3aHATUI 00yyaroluecs: OBJIaJeBal0T OCHOBHBIMU IPAMMaTHYECKUMHU
dbopMaMu U KOHCTPYKIUSIMHU JEJIOBOTO HMHOCTPAHHOTO $3bIKA, 3HAKOMSTCS C OCOOEHHOCTSIMHU
UCTOJIb30BaHUSI MHOCTPAHHOTO S3bIKa B MEXKJIMYHOCTHOM U MEXKYJIbTYPHOM OOILIEHUM IO
M3YYEHHOH TeMaTHKe; ydaTcsl U3BJIeKaThb HEOOXOAMMYI0 MH(POPMAIMIO U3 OPUTHHAIBHOTO TEKCTa
Ha MHOCTPAHHOM $I3bIKE 110 TEMaM, CBA3aHHBIM ¢ Oyayieil paboToit o0yJaromuxcs.

B npouiecce koHCyIbTaIMM € MpenoAaBaTeneM pa3OuparoTcss Hanboliee CI0KHbIE BOMPOCHI
rpamMmmatuku. IIpu MmoAroToBke K 3aHATHAM B MHTEpAaKTUBHOW (opme pazpabaThiBaeTCsl XOJ
3aHATHUS, OOCYXTAIOTCS BOIPOCHI, 3aTparuBaeMble B COOOIICHHUSX OOYYaroIIMXCs, OKa3bIBAeTCS
KOHCYJIbTaTHBHAs! [IOMOILb B ITOJATOTOBKE K TAKUM 3aHSTHSIM.

Pabora c nurepaTypoil SBIAETCS BAXKHEHIIMM DJIEMEHTOM CaMOCTOSITEIHHOW paboThI
oOyyaromuxcst B TOJyYeHHMM 3HaHMH 1o aucuuiuinHe. llpexkne Bcero, HeEoOXOAMMO
BOCIIOJIB30BAaTbCA ~ CHUCKOM  pPEKOMEHJIYEMOM IO  JaHHOM  JUCHUILIMHE  JIMTEepaTypoM.
JlononHUTENBbHBIE CBENEHUS MO M3y4aeMbIM TEMaM MOKHO HalTH B NEPUOAMYECKON IeYaTH U
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Wutepnere. [IpenqycMoTpeHO MpOBEACHNE ayIMTOPHBIX 3aHATHH, C IPUMEHEHHUEM aKTHBHBIX (HOpPM
Y MHTEPAKTUBHBIX (OPM (ITOUCK JOMOTHUTEIbHON nHpopMaru B IHTepHeTe C 1eIbI0 MOATOTOBKU
COOOIIIEHUH HA MHOCTPAHHOM SI3BIKE).
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IIpuioxkenue 2

AHHOTALNUA
padoueii mporpaMMbl JUCHHUILTHHBI
JleJ10BOM MHOCTPAHHBIN

1. Heab u 3aaa4n TUCHUILIHHBI

Ilenbro U3yyeHUs TUCLUILINHBI ABISETCA: OBJaJleHUE HEOOXOIUMBIM U 1I0CTaTOYHBIM YPOBHEM
KOMMYHUKAaTUBHOM KOMIIETCHUMU JUI1 PEIICHHUs COLMAJIbHO-KOMMYHMKATHBHBIX 3a1ad B
npodeCcCHOHATIBLHOM 1eATEIbHOCTH.

3aayamMy U3yYEHUs! TUCLUIUIMHBI SBIISIFOTCS:

- IPAKTUYECKOE OCBOEHUE OCHOB JIE€JI0BOM KOMMYHHKAIUY;

- Pa3sBUTHE YMEHHMs JIOTUYECKH BEPHO, apryMEHTHPOBAHO U SICHO BBICTPAaWBATh YCTHYIO M
IIMCbMEHHYIO PEYb;

- OBJIQJICHUE OCHOBHBIMU I'PAMMATUYECKUMU SIBJICHUSMU, XapaKTEPHBIMU JJIs JEJI0BOU PEUH;

- W3yYeHHE OCHOBHBIX BHJIOB JI€JIOBOH NEPENUCKH, OCOOCHHOCTEH COCTABICHMS [EJIOBBIX
JIOKYMEHTOB U Pa3BUTHE ITPAKTUYECKUX HABBIKOB BEICHMUS JIEJIOBOM IIEPETIUCKHU.

2. CTpyKTypa IHCHHUIIHHBI
2.1 PacmpeneneHue TPYIOSMKOCTH TIO0 OTICIBbHBIM BHJIAaM Yy4YEOHBIX 3aHSATHH, BKIFOYAs
camocTosTenbHyto padory: [13 — 34 vaca; CP — 74 gaca.

OO0mas TpyA0€MKOCTh AUCIUILUIMHBI cocTaBisieT 108 yacoB, 3 3aueTHbIC € AMHUIIBI.

2.2 OCHOBHbIE pa3/ieJibl JUCIUILINHBI:

1. SI3BIK 1ETOBOTO OOIIIEHUS.

3. [lnanupyemble pe3yJibTaThl 00yUeHUs (MepeuyeHb KOMIeTeHIIUI)
[Tporniecc u3yueHus: AMCUUILIMHBI HaMpaBlieH Ha (JOpMHUpPOBaAHHE CIASAYIONINX KOMITETEHITHI:

OK-5- cnocoGHOCTP K KOMMYHHMKAIlMM B YCTHOH M NHCbMEHHOH (QoOpMax Ha pPycCKOM H
HHOCTPAaHHOM A3bIKax JJId PECIICHUA 3aaa4 MCKJIMIYHOCTHOI'O U MEXKKYJIBTYPHOI'O BSaHMOHGﬁCTBHﬂ;
OK-7- criocoOHOCTh K CaMOOpraHu3allui U caMO00Pa30BaHUIo;
[IK-5 - cnocoOHOCTh OCYIIECTBIATH I€JICHAINIPABICHHBIM MOUCK HH(GOPMAalMd O HOBEHIINX
HaYYHbIX TEXHOJIOTUYECKUX JOCTIKEHHMSIX B HH(POPMAIMOHHO-TEIEKOMMYHUKAIIMOHHON ceTn
«uTepuer» (nanee — cetb IHTEpHET) U B IPYTMX UCTOYHHUKAX.

4. B NPpOMeKYTOYHOM aTTeCTALMHU: 3a4eT.
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IIpunoxenune 3

IlIpomoxkon o 0ononneHuAX u u3MeHEeHUAX 8 pabdoueil npozpamme
na 20__ -20 YueoHblil 200

1. B paGouyto nporpammy o AUCHUIUIMHE BHOCSATCS CIEAYIOUINE TOTOTHEHHUS:

2. B pabGouyto nmporpaMmy o AUCUUIIIMHE BHOCSATCS CIEAYIOIUE U3MEHEHUS:

[TpoTtokon 3acemanus kadeapsr Ne OT«__ » 20 r.,
(pazpabomuyux)

3aBenyronuii kKageapoit

(noonucs) (®.1.0.)
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IIpuioxenne 4

®OHJ ONEHOYHBIX CPEACTB AJIA TEKYIIEI'O KOHTPOJIA
YCIHHEBAEMOCTH 11O JUCHUIIVIMHE

1. Onucanue poHIa OLIEHOYHBIX CPEACTB (MACIOPT)

Ne JJIemMenT Pa3nen Tema DOC
KOMIETEeHI[UH KOMMETEHIIHN
OK-5 CIOCOOHOCTH K 1. S3eix gna | 1.1.0cHoBbI nenoBoro | bank
KOMMYHHKAIIUU B YCTHOU U | JAEIIOBOTO oO1IeHus Ha JIETIOBBIX
muchMeHHOU (popmax Ha oOmeHwus. WHOCTPAHHOM SI3BIKE MUCEM;
PYCCKOM M MHOCTPaHHOM 1.2.ITpodeccuonanbro- | bank
SI3BIKAX IS PEIICHUs 3a1a4 OpUEHTUPOBAHHOE TECTOBBIX
MEXJIMYHOCTHOTO U YTEHHUE U TTHCbMO 3aJlaHui;
MEXKYJIbTYPHOTO TexkcTor Juist
B3aMMO/ICICTBHS; YTEHUS U
nepeBoja ¢
OK-7 CIIOCOOHOCTH K 3aJIaHUSIMU.
CaMOOpraHHu3aIuu u
caM000pa30BaHHUIO;
MK-5 CIIOCOOHOCTH
OCYIIECTBIISTh
LIeJICHAIPABJIECHHbBIN MOUCK
nH(pOpMaLIUK O HOBEHIIINX
HAyYHBIX TEXHOJIOTHYECKUX
JOCTUKECHHSX B
MH(POPMAIIMOHHO-
TEJIEeKOMMYHUKAIIMOHHON
cetu «HTEepHEeT» (Hanee —
ceTh VIHTEepHET) U B APYTUX
HMCTOYHUKAX.

Onucanue nmokasareJeii u KPpUTEPUEB OCHUBAHUA KOMIIeTeHLIMii

Ilokazarenu Ouenka Kpurepun
3HaTh: 3HaeT 0a30BbIE MOHATHS
OK-5: KOMMYHHKAIUU B YCTHOU U
0a30Bble MOHATUS KOMMYHMKAIIUU B YCTHOM U NUCbMEHHOU (hopMmax Ha
NUCbMEHHOU (hOpMax Ha PyCCKOM U MHOCTPAaHHOM PYCCKOM U MHOCTPaHHOM
A3BIKAX JJIs PELIEHUS 3a7a4 MEKINYHOCTHOTO U SI3bIKaX; Paclo3HaeT KyJIbTYpHO-
MEXKYJIbTYPHOTO B3aUMOJIEHCTBUS; crenugpuieckrue 0cCOOEHHOCTH
OK-7: MIPEACTAaBUTENECH UHOS3BIYHON
6a30BbIEe TPUEMBI 000OIIEHHMSI, BOCTIPUSITHUS, KYJIbTYpbl; OCHOBHBIE
aHanu3a MH(GOpMaIMK Ha HHOCTPAHHOM SI3BIKE; satreno (oHeTnUecKue, JEKCUKO-
ITK-5: rpaMMaTH4ECKHue,
(oHeTHUeCKuH, TeKCUYECKUH, TpaMMaTHYeCKUN CTHIIUCTUYECKHE 0COOEHHOCTH
MUHHUMYM, HEOOXOAUMBIN JIJIs1 YCTHOU 1 HW3Y4aeMOTO0 S3bIKa; 3HAECT
AIIEKTPOHHON KOMMYHUKALIUU U JUIs1 PaOOTHI C IIpaBWJIa PEUEBOr0 TUKETA B
WCTOYHHKAMU WH(OpMaIMu B 001aCTH npodeccuoHabHOU chepe
npodecCHOHATBLHOM 1eATeTbHOCTH Ha U3y4aeMOM OOIIEeHUS; TPUHIIMITBI Pa3BUTHS
A3BIKE; MH(OPMALIMOHHON KYJIBTYPHI;
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YmMmern:

OK-5:

IrPaMOTHO U3JIaraTh CBOM MBICIIA HA HHOCTPAHHOM
SI3bIKE, TOTOBUThH YCTHOE COOOITICHUE Ha
WHOCTPAHHOM $SI3BIKE TI0 OCHOBHBIM H3y4€HHBIM
TEeMaM, UCIIOIb3Ysl TPaMMaTHIYECKUE 1
CHHTaKCHUYECKUE CTPYKTYPbI; INCATh HA
WHOCTPAHHOM SI3BIKE JOKJIAJIbI, pE3IoMe,
AHHOTAIUH, ITMChMa U OTBETHI HA HUX, BKJIIOYAs
KaK JIMYHbBIC, TaK U OQUITHATBHBIC.

OK-7/:

BOCIIPUHUMATh W aHATM3UPOBATh HH(OPMAITHIO U3
YCTHBIX U TUCbMEHHBIX HCTOYHUKOB;

ITK-5:

HCITI0JIB30BaTh pa3andHbie (DOPMBI, BUJIBI YCTHOU U
MMCbMEHHOW KOMMYHHUKAITUU HA UHOCTPAHHOM
SI3bIKE B y4eOHOH U nIpodeccruoHaIbHOM
JIEATEeILHOCTH; TPaMOTHO ¥ 3(PPEKTHBHO
I0JIb30BAThCS HCTOYHUKAMU MH(pOpMaIun
(cripaBOYHOM TUTEPATYPOIl, pecypcamu
WnTepHer);

Baaners:

OK-5:

CIIOCOOHOCTBIO CBOOOIHO (hOPMYIIMPOBATH CBOU
MBICITU KaK B YCTHOH, TaK U B MIUCbMEHHOM peyn,
BECTH MPOGECCHOHATBHBIN THAJIOT U TIEPETIHCKY.
OK-7:

CIOCOOHOCTHIO K MpodeccHoHATEHOMY OOIICHHUIO,
M3YYEHUIO U OCMBICIICHHIO 3apyOEKHOTO OMBITA B
MpoQeCCUOHAIBHON JESTENHHOCTH,

IK-5:

CIIOCOOHOCTBIO OCYIIECTBIISATH IEJICHAIPABICHHBIH
MOKMCK MH(POPMAIIIH O HOBEHUIITUX HAYUHBIX
TEXHOJIOTUYCCKUX JOCTUKCHUAX B
WH(}OPMaIIMOHHO-TEIIEKOMMYHUKAITHOHHOM CeTH
«HTEepHETY.

yMeeT IPaMOTHO U3JIarath CBOU
MBICITH HAa HHOCTPAHHOM SI3BIKE;
yM€eT MucaTh Ha UHOCTPAaHHOM
SI3BIKE JICTIOBBIE MMHCHMA,
JOKJIaJIbl, pe3toMe; paboTath ¢
Pa3TUYHBIMU HCTOYHUKAMH
uHdopmanuu;

BJIa/IEET CLIOCOOHOCTBIO
CcB00OIHO (hOPMYIUPOBATH
CBOHU MBICJIA KaK B YCTHOM, TaK
U B MMCbMEHHOH peyH,
CTIOCOOCH BECTH
pohecCUOHANBHBIN TUANIOT U
MEePETHCKY; CIOCOOHOCTRIO K
HECTaHJIaPTHBIM PEUICHUSIM BO
BpEMSI BBITIOJIHCHUS YUCOHBIX U
npoecCHOHATBLHBIX 3a7ay.

HE
3a4YTCHO

HE 3HaeT 0a30BBIX MOHATHN
KOMMYHHKAIIMH B YCTHOU U
NUCbMEHHOU (hopMax Ha
PYCCKOM U HHOCTPAaHHOM
S3BIKAX; HE PACIO3HACT
KYJbTYPHO-CIICIU(PUIECKUE
0COOCHHOCTH, IICHHOCTH
NpeCTaBUTENCH HHOSI3BIYHON
KYJBTYpPBI; HE 3HAET OCHOBHBIC
(oHeTHIeCKue, JCKCHKO-
rpaMMaTH9YecKre 0COOCHHOCTH
U3y4aeMoro sI3bIKa; TPaBHIIa
pEeUeBOro ATHKETA B
npodeccuoHabHOU chepe
OOIIeHM,

HE MOXET M3JIaraTh CBOU
MBICJTH HA HHOCTPaHHOM SI3BIKE,
3aTPyIHSETCS BECTH
po¢eCCUOHANBHBIN TUATOT U
HEepPEenuCKYy.

Jlekcuko-rpaMmmaTuyeckunii tect Nel.

Bbi0epuTe npaBu/IbHbINH BADUAHT OTBETA:
1) Companies are ... in many activities.

a. take part b. interest c. involved
2) Companies ... in many countries.

a. operate b. work c. produce
3) The company provides a wide range of ...

a. delivery b. production c. products

4) Our business is ... of news and information to the business community.

a. delivery b. provision C. production
5) This company operates ... the world.
a. all over b. within c. to the
6) The of the company are the following: selling, buying, marketing etc.
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a. production b. activities c. products
7) Multinational companies usually have a very ... structure.

a. hard b. interesting c. complicated
8) Pepsi Co is the main ... of Coca Cola.

a. competitor b. supplier C. customer
9) He always keeps his ...

a. action b. service C. promises
10) Due to ... we are looking for a Finance Manager.

a. provision b. service C. expansion
11) We are looking for a Manager with good ... skills.

a. experience b. communication  c. activities
12) Can you work under ... ?

a. pressure b. expansion c. communication
13) Please send your application form and ... full CV.

a. apply b. write c. enclose
14) We will contact you ... 4 weeks.

a.to b. about c. within
15) Please send your application form and full CV to the ... Department.

a. personal b. Personnel C. recruit
16) You will work as a part ofa ...

a. Personnel b. service c. team
17) We are ... a new product.

a. operate b. produce c. developing
18) When are you ... the product?

a. promises b. delivery c. launching
19) We are working to ... productivity.

a. provide b. promise C. increase
20) The company has 2 main ...

a. operate b. promises C. competitors

Oteernl: 1-c; 2-b; 3-c; 4-a; 5-a; 6-¢c; 7-c; 8-a; 9-c; 10-b; 11-b; 12-a; 13-b; 14-c; 15-b; 16-c; 17-
c: 18-c; 19-c; 20-c.

Jlekcuko-rpammaTnyeckuii Tect Ne2.
1).The Ministry reported about a slight... in the price of food.

a. reduce b. reduction c. reducing
2). When was the company ... by the competitor?
a. took over b. taken over c. taking over
3). The new product ... developed in the regional office three months ago.
a. was b. has c. has been
4). Some branches of economy such as agriculture greatly ... climate.
a. depend on b. rely on c. include
5). We cannot influence ... the events.
a. — b.on c.at
6). I am responsible ... the staff recruitment and training.
a. of b. for c. about
7). The number of people who are using the Internet ...
a. is growing b. grows C. grow
8). We ... the annual meeting tomorrow.
a. have b. will have c. are having
9). Unfortunately, I ... the figures of the recent sales now.
a. am not remembering b. not remember c. do not remember
10). What does the company success depend ...?
a. on b. from C.—

11). A balance sheet shows total ... and total liabilities.
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d. aCCess b. accept C. assets
12). Annual ... is a yearly publication showing a company’s financial position.

a. sheet b. order c. report
13). When prices are above the equilibrium price, it will result in ... supply of goods.
a. shortage b. reduction C. eXCess
14). We are thinking of ... the adverts to give more information about the product features.
a. to change b. changing c. changed
15). Every day money is ... from one bank to another in thousand of cities.
a. contributed b. considered c. transferred
16). It is a good idea for everyone to learn how ... a foreign language.
a. speaking b. to speak c. speak
17). ... ill, he couldn’t go to work.
a. Feeling b. Feel c. To feel
18). The tree ... down last week.
a. was cut b. cut C. cuts
19). There was no money left because we ... it all.
a. spent b. had spent c. had been spending
20). The new boss brought ... many changes in the company.
a. about b. round c. out

orBernl: 1.-a; 2.-b; 3.-a; 4.-a; 5.-a; 6-b; 7-a; 8-b; 9-c; 10.-a; 11.-c; 12.-c; 13.-c; 14.-b; 15.-c; 16.-
b; 17.-a; 18.-a; 19.-b; 20.-a.

Jlekcuko-rpammaTtnyeckuii Tect Ne3.
1. The Friday evening flight is always full so you ...book well in advance to be sure of getting a
seat.

a. have to b. need c. can
2. Unfortunately, we can’t give you ... information about the new product. We’ve only got ...
details and ... diagrams.

a. lots of; little; a lot of

b. much; a few; some

c. some; any; few
3. The company’s profits rose ...10% last year.

a.to b. - c. by
4. The new technology is good, but the company needs a lot of ... to develop it.
a. budget b. opportunity c. funding

5. VYkaxkuTe, NpM MNepeBole KAKHUX MpeIJ0KeHUH cielyeT MCHOJb30BaTh CJIOBa
«mpeamoJiararT, 4Tro».
a. Economists expect decreased size of population to result in slower economic growth.
b. It is believed that decreased size of population results in slower economic growth.
c. Decreased size of population is expected to result in slower economic growth.
d. Decreased size of population has been found to result in slower economic growth

1l.ab,c 2.d 3.a.c
6. BoiOepuTe 3aroJioBOK K TEKCTY:
The location of a business can be an important factor for its growth. If a company wants to set up an
office in a new location — to be near the regional markets, for example, it needs to be sure that the
region has good infrastructure and a stable economy. Some governments offer low taxes to attract
companies to set up in developing regions. After deciding on the region or city for the new office,
the company then has to find a good site for premises.

a. Problem: A new Location

b. Strategy to Find New Premises

c. Good Location Increases Profits
7. It is difficult for companies to set the price of a product. A ... price may help ... sales, but it also
... the profit margin. As a result, the company may have to cut costs to keep prices ... .

a. higher; increase; reduces; down
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b. lower; decrease; increases; up
c. lower; increase; reduces; down
8. The market for DVD players ... last year, and the findings ... in our December survey.
a. has been researched; will be reported
b. was researched; are reported
C. researched; was reported
9. If you ... fully satisfied with this product, we ... you money.
a. won’t be; shall refund
b. will be; shan’t refund
c. are not; will refund
10. People on the trainee scheme have no work ..., just a university qualification.
a.CVv b. experience c. application
11. If electric cars ... so many disadvantages, more people ... them.
a. didn’t have; would buy
b. don’t have; would buy
c. won’t have; will buy
12. The company ... the market leader for three years now.
a.lis b. was C. has been
13. I apologize ... sooner. | look forward ...you next month.
a. not to reply; to meet
b. for not replying; for meeting
c. for not replying; to meet
14. He made me ... it all over again.

a.todo b. do c. did
15. The problem ... is of great significance.
a. having discussed b. being discussed c. discussed

orBernl: 1.-a; 2.-b; 3-a; 4.-¢; 5.-3; 6.-a; 7.-c; 8.-c; 9.-c¢; 10.-b; 11.-a; 12.-c; 13.-c; 14.-b; 15.-b.

IIpuMepbI TeCTOB 1JIs1 KOHTPOJIS JIEKCUKH.
3ananmue 1.
Coortnecure cioBa (1-6)c ux onpenesenuem (a-f):

1 challenging a difficult, in a way that tests your ability

2 reputation b things you get because of your job that are
additional to your pay but are not money

3 atmosphere c the character or feeling of a place

4 promotion d the opinion that people in general have about
someone or something

5 benefits e the opportunity for doing something

6 scope f when someone is raised to a higher position

1.-d; 2.-b; 3.-c; 4.-f; 5.-e; 6.-a.

3ananue 2.

Yoepure JiuiHee CJI0BO:

1CEO PA CIO IT

2 post place job role

3 local premises headquarters regional office

4 board member manager client director

5 accountant systems analyst auditor financial director

6 white-collar worker office worker administrative officer shop-floor worker
7 secretary personal assistant company secretary administrative assistant

8 advertising public relations human resources marketing
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3aganue 3.
JIomoTHUTE MPEeAJI0KeHUsI COOTBETCTBYIOIIMMH COAEPKAHUIO CJIOBAMM:

boss; careers; contracts; course; degree; employees; employer; employs; profession;
qualifications; recruit; skills.

Our company uses a professional agency to ... (1) new ...(2). The company is a management
consultancy, so most new workers have a university ... (3), even if they have little experience in
this particular ... (4). Also, it’s quite typical for people to have done other jobs during their ... (5)
before becoming management consultants. The company ... (6) about 500 people. For the first two
years, workers are on temporary ... (7), but after that, people are usually made permanent. | think
our company is a good ... (8) — new employees are given an induction ... (9) when they start, and
on-the-job training to pick up the necessary ... (10) to do our work well, and the professional ...
(11) which are expected by our clients. Also, we’re closely supervised, and my ... (12) Adam,
regularly appraises my progress both formally and informally.

1.recruit; 2. employees; 3. degree; 4. course; 5. careers; 6. employs; 7. contracts; 8. employer; 9.
profession; 10. skills; 11. qualifications; 12. boss.

3ananmue 4.

CocraBbTe BOIMPOCUTEJIBHBIC MPECAJIOKCHUA U3 JaHHBIX CJI0OB.
1 enjoy job do about What your most you?

2 your there about you job anything Is dislike?

3 How discipline you to often workers have do?

4 many are your people there How store in?

5 work of line this into get you did How?

6 What think years’ you time you in will be do doing ten?

3ananmue 5.

BceraBbTe npeasioru, ecjim He00X0AUMO.

Dear Sir or Madam,

| am a 20-year-old student ... (1) Finance Faculty ... (2) the University of Hanover in Germany and
I am writing to enquire ... (3) career opportunities ...(4) your company. | have visited your website
and | see that you have an innovative and open-minded approach ... (5) the recruitment and
management ... (6) personnel within your company. [ am ... (7) my final year of a four-year course
of studies and I am particularly interested ... (8) working ... (9) the area of financial management.
My particular specialization is Finance, and ... (10) my final project, I have investigated the most
successful financial instruments ... (11) business. I would be most grateful if you could send me
information ... (12) what opportunities exist in your company, either ... (13) a graduate trainee ...
(14) a year time or for an internship ... (15) the nearest future. Could you also tell me how I should
apply?

Thank you ... (16) advance. Look forward ... (17) hearing ... (18) you.

Yours faithfully,

Andrew Thomas

1.0f; 2. At; 3. -; 4. In; 5. To; 6. Of; 7. At; 8. In; 9. In; 10. In; 11. For; 12. About; 13. about; 14.
For; 15. In; 16. For; 17. To; 18. From.

3ananmue 6.
BoiGepure peniinky, HauboJiee COOTBETCTBYIOULYI0 CUTYAllHH OOIIEHHST:
A. Susan: «Hi, Mary. How’s life? »
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Mary: « ».

1. Very well, thank you. What about you?
2. How do you do?

3. Thanks, nice to see you.

4. Fine thanks. And you?

b. Mr Hill: «Good morning, I have an appointment with Mr James.
Receptionist: « ».

1. Good morning. What can | do for you?

2. Good morning. I’'m happy to see you. How are you?

3. Please take a sit for a moment, sir. I’ll tell Mr James you are here.
4. Mr Jones is in conference just now. He’ll be free soon.

B.Student: «I hear you have defended your graduation project. Congratulations!»
Student: « »

1. 1 wish you all the luck in the world in defending your graduation project too!
2. Right you are!

3. You are always being late with your congratulations!

4. Thanks ever so much!

I'. Usher: « »
Customer: «Here it is».

1. I can’t see your ticket.

2. Do you have a ticket?

3. May | see your ticket?

4. Where is your ticket?

3ananmue 7.
Pacnojioskure 4acTH NUCHMAa B IPAaBHJIBHOM IIOPHAAKE:
1. 6 Pine Estate, Bedford Road, Bristol, UB28 12BP
Telephone 9036 174369 Fax 9036 36924
6 August 2005
2. | look forward to hearing from you.
Yours sincerely,
Simon Tramp
Sales Manager
3. Thank you for your letter. | am afraid that we have a problem with your order.
Unfortunately, the manufacturers of the part you wish to order have advised us that
they cannot supply it until November. Would you prefer us to supply a substitute,
or would you rather wait until the original parts are again available?
4. Dear Mr. Sawyer,
5. James Sawyer, Sales Manager, Electro Ltd, Perry Road Estate,
1. Oxbridge UN54 42K

1;4;3;2;5.

3ananue 8. Omnpeneaute THUN NUCbMA: OJaroJapHOCTh, 3alpoc, MpUTIANEHHWEe, MPOCkOa,
COINPOBOJUTENILHOE, 3aKa3.

1) Dear sirs,
Please would you send me your Spring catalogue and price-list quoting c.i.f. prices, le Havre.
Thank you.
Yours faithfully,
2)Dear sirs,
I would like some information about your proficiency courses in English beginning this July.
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Please send me a prospectus? Details of your fees, and information about accommodation in
London for the period July — December. If possible, | would like to stay with an English family.
Thank you.

3) Dear Sirs,

We were impressed by the selection of sweaters that were displayed on your stand at the
“Menswear Exhibition” that was held in Hamburg last month.

We are a large chain of retailers and are looking for manufacturer who could supply us with
a wide range of sweaters for the teenage market.

4) Dear Sirs,

We are writing to enquire about your kitchen appliances. We are particularly interested in
the processing machines and blenders manufactured by your company and advertised in the latest
issue of “Consumer Goods .

Could you please send us your latest catalogues and price lists for the latest models. We
would appreciate if we could have them by return.

5) Dear Sirs,

We thank you for your letter of 23rd of March and are pleased to send you a copy of our latest
catalogue and a price list. Should you wish to obtain more detailed information about our products,
don’t hesitate to contact us. We will not fail to provide full particulars as soon as possible.

6)

------------------------------------------------------------------------------------

Thank you for vour letter of 26 June sending us samples of cotton
prints. We find both the quality and prices satisfactory and are pleased
to give you an order for the following items on the understanding that
they are supplied from stock at the priced named.

7. Hepe)] Bamnu KOHBEPT. CooTtHecure ]/IH(l)OpMaIII/IlO moja onpeaecjieHHbBIM HOMEPOM Ha
KOHBepTe € TeM, YTO OHA 0003Ha4YaeT. YKAKUTe MOPAJAKOBbIN HOMep /1l BCeX BADHAHTOB
OTBETOB

a. the country in the mailing address

b. the sender

c. the town the letter comes from

d. the country the letter comes from

e. the addressee’s house number

f. the town in the mailing address

(1) Jackson Brothers

2520 Visita Avenue

(2) Olympia. WA 98501

(3) USA
John Wilson
(4) 4 New High Street
(5) Oxford, OX37AQ
(6) England

TexcThl AJISA YTCHUA U 11epeBoia ¢ 3aJaHUAMU.
The concept of business
Business is a word that is commonly used in many languages. Traditionally, business simply
meant exchange or trade for things people wanted or needed. Nowadays, the concept and activities of
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business have increased. One definition of business is production, distribution, and sale of goods or
services for a profit. To examine this definition, let us look at its different parts.

First, production is the creation of services or processing of materials into products. Example
is the conversion of iron ore into metal car parts. Next, these products need to be moved from the
plant to the marketplace. This is known as distribution. A car might be moved from a plant in
Germany to a car dealership in Poland. Third is the sale of goods and services. Sale is the exchange
of a product or service for money. A car is sold to someone in exchange for money.

Goods are products that people either need or want; for example, cars can be classified as
goods. Services, on the other hand, are activities that a person or group perform for another person
or organization. For example, an auto mechanic performs a service when he repairs a car. A barber
renders a service when he cuts your hair.

Business, then, is a combination of all these activities: production, distribution, and sale.
However, there is another important factor, i.e., creation of profit. A major goal in the functioning
of any business company is making a profit. Profit is the money that remains after all the expenses
are paid. Creating an economic surplus or profit is, therefore, a primary goal of business activity.

The three traditional forms of business are the sole proprietorship, the partnership, and the
corporation. The sole proprietorship means going into business for oneself. All one needs is some
knowledge about the business, start-up capital and knowledge of regulations. The partnership is an
association of two or more people involved in business under a written partnership agreement. The
corporation is a business organization authorized by the state to conduct business. It is the legal
entity having a right to issue stock certificates. The people who own such stock certificates are called
stockholders. They in fact own the corporation.

Vocabulary
trade — Toprosis
production — mpou3BoICTBO
distribution — qocraBka, pacnpenenenue
sale — mponaxa, peanu3anus
marketplace — peiHOK
major goal — ocHOBHas 11€71b
to make a profit — monyuaTsh, U3BIEKATH MPUOBLITL
sole proprietorship — equHoMUYHOE BaIcHUE
start-up capital — crapToBbIii KamuTa
partnership agreement — 1oroBop, CoryanieHnue 0 COTPYAHUIECTBE
to conduct business — Bectu KOMMepUYECKYIO IESTEILHOCTb
legal entity — ropuangeckoe nuio
to issue stock certificates — BoImyCTUTH aKIiuH
stockholder (Am. E.) — akuuonep

|. llepeBeauTe cieayonye cJI0BOCOYETAHUS HA PYCCKHI A3BIK:

distribution; sale of goods or services; goods; plant; exchange of a product or service;
economic surplus; primary goal of business activity; sole proprietorship; partnership; corporation; to
go into business; to have a right.

I1l. IlepeBeaurte ciieayroniue cJI0BOCOYETAHUS HA AHTVIMHCKUH SI3BIK:

MMPOU3BOACTBO; PBIHOK; II0JIYy4aThb HpI/I6BIJ'IB; OCHOBHAsdA IMCJIb; pPACXOoAdbl, H3ACPKKH,
CTapTOBBIfI KamuTaja, JOroBop O COTPYAHHUYCCTBE, BCECTH KOMMCEPYCCKYHO JOCATCIbHOCTD,
HOPUINYICCKOC JINIO, BBIITYCTUTL AKIIUU; AKITUOHED.

I1l. OTBeTbTe Ha CileAyOIIHE BONPOCHI.

1. What is one modern definition of business? 2. What does distribution involve? 3. What
differs goods from services? 4. What are the constituents of business? 5. What is profit? 6. Give the
three forms of business.

V. IlepeBeaure cieayomue npeaioKeHUus: HA PyCCKUi A3bIK.

HpeI[CTaBJ'ICHI/IC o OwusHece paclImpuIoOCb B HACTOAIICC BPCM:. 2. Tpa,Z[I/II_II/IOHHO 3TO CJIOBO
pacrpoCTpaHEHHO BO MHOTUX s3bIKax. 3. IIpow3BOACTBO O3HAayaeT NpPEBpaAlIEHHE B TOBAapbI
MaTepuasoB WK yciuyr. 4. TpaHCIOPTHpPOBKA — 3TO MEPEMELIEHUE TOBAPOB OT IIPOU3BOJUTEINS K
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notpedurento. 5. [Ipogaxa ToBapoB U yCIayr — 3T0 00OMeH Ha AeHBIH. 6. O0sS3aTeIbHBIM AJIEMEHTOM
Ou3Heca ecTh nmoxydeHue npuobutH. 7. [IpuOBIIE — 3TO EHBI'H, OCTAIOIIMECS MOCIE OTUIATHI BCEX
pacxomoB. 8. IlpuObuIp — rHaBHAs IEedh KOMMEPYECKOTO mpennpusatus. 9. CymiecTBYIOT TpHU
OCHOBHBIE (popMBbI Opranu3anuu ousHeca. 10. busHecom MOryT 3aHUMAThCS Kak GU3UYECKUE, TaK U
IOpUAMYECKUE JINIIA.

HpoanaiflTe TEKCT U OTBETHTEC HA BOIIPOCHI.

a Does your company have any policies on phone use? Does it provide training?

b What functions does your phone have? Do you know how to use them all?

¢ Do you prefer to use a mobile or a landline?

d “More business is lost through bad service than by poor product performance.” Do you agree?

Ringing in the millions

Companies lose millions of dollars of business though bad telephone handing. A survey found
that company switchboards failed to answer one out of five calls within ten rings, or reply to 10 %
of calls within 20 rings. Ninety percent of all sales enquiries begin on the telephone, so this is the
opportunity to project a healthy company image — one of friendliness, efficiency and
professionalism. Staff should be aware that bad telephone behaviour can result in millions of dollars
in lost revenue. In the insurance business, for example, failure to answer promptly could see a
policy of a quarter of a million dollars go straight to the competition!

A single telephone receptionist can answer as many as 300,000 calls a year. Companies should
train personnel in the skills of transferring a call, placing calls on hold, dealing with angry callers,
answering correspondence by phone, using a caller’s name, and taking messages correctly. Callers
should not hear expressions like “she’s just gone out” or “he’s not with us anymore”. Surveys show
that customers want a prompt response by a real person (not a machine) who can make a decision.
For a great many of a firm’s customers, the first — and often the only —impression they carry in their
minds is the one generated by the people they talk to on the phone. The quality of a firm’s response
to a call is one of the chief factors in creating a perception of good or bad service. And remember,
more business is lost through poor service than by poor product performance.

Hpoanaif[Te TeKcT. PacnookuTe 4acTu TEKCTa B NMpaBUWJILHOM IMOPHAAKE.

Jodie Lawson, young businessperson of the year
A) Her day begins at 7.15 when the alarm goes off. But she doesn’t often get up straight away.
She lies in bed and listens to the news on the radio until 7.30. She usually goes to work by bus, but
she sometimes runs.
B) She leaves work around seven, but quite often goes to an evening meeting. To relax she likes
seeing her friends and family, and enjoys going away at the weekend and getting out of the city.
She goes to bed between 11 and midnight.
C) Jodie Lawson, Young Businessperson of the Year, is managing director of round peg.com, an
internet-based recruitment agency.
D) Her morning always involves meetings, taking calls from clients and dealing with e-mails.
Most days she has lunch at her desk, but sometimes she goes out with a client, or makes a lunchtime
presentation. In the afternoon she is usually out of the office visiting clients.
E) She likes running and finds it relaxing. It takes her about 30 to 35 minutes to get to work —
about the same as the bus. When she gets to the office, she turns on the computer, reads her e-mail,
and has breakfast — a bowl of cereal.

OTBET.
1 Section C: 2 Section A;3 Section D; 4 Section B:5 Section E

HpmmTaﬁTe N NMepeBeIUTEC TEKCT, BLINOJHUTE 3a1aHUA IT0CJI€ TEKCTA.
Mistaking beauty for truth
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It’s hard to believe now, but not long ago economists were congratulating themselves over
the success of their field. Those successes — or so they believed — were both theoretical and
practical, leading to a golden era for the profession. On the theoretical side, they thought that they
had resolved their internal disputes. Thus, in a 2008 paper titled “The State of Macro” (that is,
macroeconomics, the study of big-picture issues like recessions), Olivier Blanchard of M.I.T., now
the chief economist at the International Monetary Fund, declared that “the state of macro is good.”
The battles of yesteryear, he said, were over, and there had been a “broad convergence of vision.”
And in the real world, economists believed they had things under control: the “central problem of
depression-prevention has been solved,” declared Robert Lucas of the University of Chicago in his
2003 presidential address to the American Economic Association. In 2004, Ben Bernanke, a former
Princeton professor who is now the chairman of the Federal Reserve Board, celebrated the Great
Moderation in economic performance over the previous two decades, which he attributed in part to
improved economic policy making.

Last year, everything came apart. Few economists saw our current crisis coming, but this
predictive failure was the least of the field’s problems. More important was the profession’s
blindness to the very possibility of catastrophic failures in a market economy. During the golden
years, financial economists came to believe that markets were inherently stable — indeed, that
stocks and other assets were always priced just right. There was nothing in the prevailing models
suggesting the possibility of the kind of collapse that happened last year. Meanwhile,
macroeconomists were divided in their views. But the main division was between those who
insisted that free-market economies never go astray and those who believed that economies may
stray now and then but that any major deviations from the path of prosperity could and would be
corrected by the all-powerful Fed. Neither side was prepared to cope with an economy that went off
the rails despite the Fed’s best efforts.

3aaHus K TEKCTY:

a. llonbepute npaBUIBHBIA SKBUBAJIEHT TEPMUHA.

a. infant industry 1) obmecTBenHOE Gs1aro

b. to erect barriers 2) rocymapcTBeHHast CyOCHIHsI
c. incentive 3) aHTUMOHOTIOJIBHBIN

d. state subsidy 4) norunyeckoe 000CHOBaHUE
e. enterprise 5) GiarococrosiHue

f. demise 6) cTUMYIT

g. public good 7) SKOHOMHS Ha MaciITadax

h. to allocate 8) HOBast OTpacib

i. economies of scale 9) npeycreBaromuit

J. stagnant 10) accurHoBath

k. rationale 11) mpeanpuHUMATEIIECTBO

. to intervene 12) magenue (cTpost)

m. welfare 13) co3naBath OGapbeps

n. antitrust 14) Bsblit (pocT)

0. prosperous 15) BMemuBathcst (0 TOCY1apCTBE)

Oteethl: a.-8; b.-13; c.-6; d.-2; e.-11; f.-12; g.-1; h.-10; i.-7; j.-14; k.-4; 1.-15; m.-5; n.-3; j.-9.

IIpumepHBbIe TEKCTHI AJIA NepeBoaa U pedpepupoBaHMsl.
Negotiating

Real world is a giant negotiating table and like it or not, you are a participant. Life is full of
negotiations indeed and managers are constantly involved in these in the course of their normal
work. Their success, in fact, depends on how they handle their daily negotiations with their teams,
their peers and their top management and a host of other agencies. Good preparation and a proper
technique can make sitting down at the negotiating table a pleasant experience from which both
parties gain what they want. This is the so-called ‘win-win' rather than a ‘win-lose' situation, making
negotiation a cooperative effort rather than a competitive process. If and when one of the parties is
convinced that there is nothing further to gain, the negotiation process will come to an end. For
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negotiation to succeed a manager must first find out what the other side wants and then show them
the way that they can get it, whilst they (the manager) are still getting what they want. This is the
most satisfactory solution, the 'win -win' equation as noted earlier. It is not always possible, but it is
also the only equation acceptable to both parties. So nothing short of that will really do. In
negotiating with people of other nationalities, the manager must take into account the cultural
differences between them and also their significant national traits. But above all it will be the
personal element that is most important. This applies not only at the top but also at the detailed
working level, between the members of the team and their counterparts. This kind of feeling cannot
be conveyed by telephone or letter.

Thus two tips on negotiation can be given. Firstly, never forget the power of your attitude, since
nothing gives a person so much advantage over another as to remain cool and unruffled under all
circumstances. Secondly, never judge the actions and motives of others since it is impossible to
look into someone's heart or mind.

What is business?

Business is based on common sense. People concentrate on doing certain things that they are
good at. Then they exchange their work for money which can in its turn be exchanged for the goods and
services which they require. This is much more efficient than if each person worked purely to satisfy his
or her own needs. There are many different types of business in the modern world. They range from very
small ones to enormous multinational companies.

Every business either provides a service, produces goods or buys and sells goods and services
for a profit (this is called trading). Many are involved in all these activities. The following are the
main areas of business going on around you every day.

Which of the business activities each business entails? Financial services: banking and
insurance. Retail trade business — shops which sell goods. The hotel and catering businesses. Commu-
nication business: telephone, mail and courier services. Transportation businesses which move
materials, products and people from place to place by road, rail, sea and air. Public services: police,
fire brigades, armed forces and local and central governments.

Business is not an easy thing. It's rather a difficult kind of human activity. It has many important
elements such as money, taxes, customers, transport, banks and others. There are two general types of
business: small business and big business.

Why do people do business? Why do they like small business? People do business by producing
goods or providing services. They buy and sell goods. They do business for a profit. There is no business
without a profit. Production of goods is very profitable, provision of different services is profitable too.
Communications are a good business too, for example, telephone, telegraph and mail services. Financial
services, for example, banking and insurance, work very well, too.

So, people do different types of business for a profit. Doing business has become very popular
everywhere. For example, the whole families in America run small businesses now. At present it is very
popular to be a businessman or a businesswoman. It should be noted that women, like men, successfully run
a firm or a company, they prove to be good bank managers or shop keepers. Briefly speaking, doing
business is a comparatively new and perspective tendency in modern life.

There are three main types of business: a sole trader (you alone have responsibility for the
business and you take all profits after paying income tax on them); a partnership (a group of between two
or twenty people trading as one firm, and share responsibility for debts, decision-making and the profits); a
limited company/Ltd. (a company formed by two or more shareholders who put money into the business in
return for a share of the profits).

Organizational Structure.

One of the most challenging tasks of a business may be organizing the people who perform its
work. A business may begin with one person doing all the necessary tasks. As the business becomes
successful and grows, however, there is generally more work, and more people are needed to
perform various tasks. Through this division of work, individuals can become specialists at a
specific job. Because there are several people—often in different locations—working toward a
common objective, there must be a plan showing how the work will be organized. The plan for the
systematic arrangement of work is the organization structure. Organization structure is comprised of
functions, relationships, responsibilities, authorities, and communications of individuals within each
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department. The typical depiction of structure is the organizational chart.

The formalized organizational chart has been around since 1854, when Daniel McCallum
became general superintendent of the New York and Erie Railroad—one of the world's longest
railroads. According to McCallum, since the railroad was one of the longest, the operating costs per
mile should be less than those of shorter railroad lines. However, this was not the case. To remedy
management inefficiencies, McCallum designed the first organizational chart in order to create a
sense of structure. The organizational chart has been described as looking like a tree, with the roots
representing the president and the board of directors, while the branches symbolize the various
departments and the leaves depict the staff workers. The result of the organizational chart was a
clear line of authority showing where subordinates were accountable to their immediate supervisors.

Advertisements as a service.

Advertising is one of the largest industries. No one can seriously pretend to remain unaffected
by advertisement. It is impossible to turn a blind eye to the pressing offers to buy this or that article
that fill our streets, newspapers and magazines. Even at your place advertisers are waiting to pounce
on you when you tune in to your favourite radio or television programs. No matter how hard you try
to resist, those clever tunes and catch-phrases are sure staying in your minds. Do you know why?
Because all of them make strong appeal to your emotions. And no amount of logical argument can
convince so much as this attack on your emotions.

The resolution recently adopted by the Advertising Association meeting in Brighton pledged
the delegates to stick to standards of advertising practice born of the belief that truthful advertising
builds up both character and good business. That is the ideal advertising. In reality, however, there
are countless means of deception of customers, and one has to admit that in most cases advertising
Is far from telling the truth.

Advertising works on three levels: the first is content — what the advertisements actually say;
the second is the semi-conscious level in which all kinds of images are used (success, sexual power,
beauty, nostalgia, return to nature). What the customer has to do in order to resolve his basic
dilemma is to buy the product that is being advertised.

Advertising is attached enormous attention to commerce. It is usually a product of joint
efforts of talented painters, masters of words and artistic designers. More than that, there are special
institutions which are engaged in studying a customer's psychology, the latter being particularly
important for monopolies' knowledge.

What are the functions of advertisements? The first one to mention is to inform. A lot of the
information people have about household devices, cars, building materials, electronic equipment,
cosmetics, detergents and food is largely derived from the advertisements they read. Advertisements
introduce them to new products or remind them of the existing ones.

The second function is to sell. The products are shown from the best point of view and the
potential buyer, on having entered the store, unconsciously chooses the advertised products. One
buys this washing powder or this chewing gum, because the colorful TV commercials convince him
of the best qualities of the product. Even cigarettes or sweets or alcohol are associated with the good
values of human life such as joy, freedom, love and happiness, and just those associations make a
person choose the advertised products.

The aim of a good advertisement is to create a consumer demand to buy the advertised
product or service. Children are good example as they usually want the particular kind of chocolate
or toy or chewing-gum.

Being naive they can’t evaluate objectively what is truthful and what is exaggerated and
select the really good products unless they buy the goods and check for themselves.

Thirdly, since the majority of advertisements are printed in our press we pay less for
newspapers and magazines, also TV in most countries is cheap.

The public advertising seen on street hoardings, railway stations and buildings makes
people’s life more joyful. Moreover, all those small ads in the press concerning “employment”,
“education” and “For sale and wanted” columns, help ordinary people to find a better job or a better
employee, to sell or to buy their second-hand things and find services, or learn about educational
facilities, social events such as, concerts, theatre plays, football matches, and to announce births,
marriages and deaths. Thus despite our dissatisfaction when being bombarded by all the advertisers’
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information we must admit that they do perform a useful service to society, and advertisements are

an essential part of our everyday life.

8. PacnonomnTe qJacTHu IMCbMa B l'[paBI/I.]IBHOM nopﬂzuce:
1. 6 Pine Estate, Bedford Road, Bristol, UB28 12BP

Telephone 9036 174369 Fax 9036 36924
6 August 2005

2. | look forward to hearing from you.
Yours sincerely,

Simon Tramp

Sales Manager

3. Thank you for your letter. | am afraid that we have a problem with your order.
Unfortunately, the manufacturers of the part you wish to order have advised us that
they cannot supply it until November. Would you prefer us to supply a substitute,
or would you rather wait until the original parts are again available?

4. Dear Mr. Sawyer,

5. James Sawyer, Sales Manager, Electro Ltd, Perry Road Estate,

Oxbridge UN54 42KF.
OTtBer: 1; 4; 3; 2; 5.

9. Onpeaenure THN NUCHbMA (0JIAT0IaPHOCTD, 3aNIPOC, IPUIJIALLICHHE).

a) Dear sirs,

Please would you send me your Spring catalogue and price-list quoting c.i.f. prices, le Havre.

Thank you.
Yours faithfully,
b)Dear sirs,

I would like some information about your proficiency courses in English beginning this July.
Please send me a prospectus? Details of your fees, and information about accommodation in
London for the period July — December. If possible, | would like to stay with an English family.

Thank you.
c) Dear Sirs,

We were impressed by the selection of sweaters that were displayed on your stand at the
“Menswear Exhibition” that was held in Hamburg last month.
We are a large chain of retailers and are looking for manufacturer who could supply us with

a wide range of sweaters for the teenage market.

Oo0pa3sen nucbMa-peKJIaMALHH 110 IOBOAY MOJIYy4YeHHs MIOBPEKIEHHOI0 TOBapa:

| am writing to you to complain about the
shipment of sweaters we received yesterday
against the above order. The boxes in which the
sweaters were packed were damaged, and
looked as if they had been broken open in
transit/  From your invoice No 18871 we
estimate that thirty garments have been stolen to
the value of £150 and because of the rummaging
in the boxes, quite a few other garments and
cannot be sold as new articles in our shops.

As the sale was on a c.i.f. basis and the
forwarding company your agents, we suggest
you contact them to regard to compensation.
You will find a list of the damaged and missing
articles attached, and the consignment will be
put to one side until we receive your

Obpawaroce Kk 6am ¢ pexknamayuei no
nogo0y napmuu  C8UmMepos, KOMopyl  Mbl
NOMYYUNU 8YEpAd HA OCHOBAHUU YKA3AHHO2O
sviute 3axkaza. Kopobku, 6 romopwvie Ovliu
YRAKOBAHbI ceumepa, OKA3AUCD
NOBPENHCOeHHBIMU, U GbleNiddenu, KaKk 0yOmo ux
BCKPbIBANIU NPU NepeChLIKe.

Ucxoos u3 oOannvix 6auweco cuema-
Gdaxmypwel, MONCHO coenamv 6bl800, UMO ObLIO
VKPAOeHO mpuoyams npeomMemos 00exdcobl Ha
cymmy 150 ¢hynmos cmepauneos.

Kpome moeo, 8 pesynvmame
NPOBEOCHHO20 ~ MAMONCEHHO20 — 00CMOmMpa
KOPOOOK 3HAYUMENbHASL YACmb OPY2oll 00eXHCObl
ObLIA NOBpedcOeHa U 3ana4Kana U 8 maKom euoe
He Modicem npooasamuvCsi KAK HOBbIU Moeap 8
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instructions.

HAWUX MA2A3UHAX.

Ilockonvky peanuzayus moeapa
nposoounace Ha ochose C.A.f. u 6 xauecmse
9KCNeOUmopo8  6bICIMYNAIU 6AWU  A2EeHMb,

npeoiazaem 6am C8sA3aAmMbCsi ¢ HUMU O NOBOOY
BbINIAMbI KOMNEHCAYUU.

Ilpunazaem cnucox no8pel’cOeHHvIX U
He0OCmalwux moeapos u coodowaem, umo
OaHHas napmusi moeapos 6yoem omioHCeHa 00
NOLYYEHUsL OM 8AC UHCMPYKYULL.

OO0pa3zen conpoBOAUTEILHOI0 NMCHbMA U 3aKa3a

Please find enclosed our order No.
DR4316 for men’s and boy’s sweaters in
assorted sizes, colours and designs.

We have decided to accept the 15% trade
discount you offered and terms of payment viz.
documents against payment, but would like these
terms reviewed in the near future.

Would you please send the shipping
documents and your sight draft to Northminster
Bank (City Branch), Deal Street, Birmingham
B31SQ.

If you do not have any of the listed items
in stock, please do not send substitutes in their
place.

We would appreciate delivery within the next six
weeks, and look forward to your
acknowledgment

Buvicvinaem maw 3axaz Ne DR4316 na
ceumepa 0N MYH#CYuH U MATbYUKO8 YKA3AHHBIX
pasmepos, yeemog u mooeneu. Mvl pewunu
NpUHAMb npeonodceHnvle eamu 15% ckuoxku u
yenosuss  naamexca N0 8bICMABIEHHbIM
NIIAMEAHCHBIM OOKYMEHMAaM. Oonaxo, 8
Onudxcatiuwem Oyoywem HAM XOmenoch Ovl
nepecmompems — 9mu  yciosus.  Beuunume,
nodcanyicma, CoOnposooumenvhbvle OOKYMeHNbl
U eaul 8exceilb HA NpedvsagUmMesi 8 20pPOOCKoe
omoenenue Northminster Bank no aopecy o
bupmunecem, qun Cmpum. Ecau y eac Hem
VKA3AHHBLIX 6 CHUCKe MOo8apos, NpPOCUM He
npuceliams — eMecmo  Hux 3amemuvi. bydem
npusHamenbHvl 3a 00CMAsKy 6 meuenue 6
Hedelb U C Hemepneuwuem coemM 6auie2o
NOOMBEPHCOCHUSL.
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[IporpamMa cocTaBieHa B  COOTBETCTBUM C  (peAepajibHBIM  TOCYIapCTBEHHBIM
00pa3oBaTeNbHBIM CTAHIAPTOM BBICIIEr0 0Opa3oBaHUS MO HampasieHHio noarotoBku 01.03.02
[Tpuknagnas maTeMatrka u nHGopMatuka ot «12» mapra 2015 r. Ne 228

st Haoopa 2015 roaa: u yueonbm wianom @I'BOY BO «bpl'Y» miist ouHo#t hopMbl 00ydIeHUS OT
«13» uronst 2015 1. Ne 475

s Hadopa 2016 roaa: u yuedbusim mwianom ®I'BOY BO «bpl'Y» st ounoit popmbl 06ydeHus ot
«06» nrons 2016 r. Ne 429

st Haoopa 2017 roaa: u yueoHbiM rianoM GI'BOY BO «bpl'Y» miis ouHoit popMbl 00ydeHHS OT
«06» maprta 2017 1. Ne 125

s Haoopa 2018 roaa u yuebusm mmanom @I'BOY BO «bpl'Y» nnst ounoit opmbl 00yueHus OT
«12» mapra 2018 . Ne 130

IIporpammy cocraBui:
Jlamuenko EBrenus lletpoBHa, crapimii npenojaBaTeib

KadeIpsl ”HOCTPAHHBIX S3BIKOB

Pabouas nporpamMMa paccMOTpeHa U YTBEpP)KJICHA Ha 3aceJaHUU Kadepbl HNHOCTPAHHBIX SI3bIKOB
oT «24» nexabps 2018 r., mpoToxos Ne 4

3aBenyromnuii kKageapoil HHOCTPAHHBIX S3BIKOB KomucrpatoBa A.B.
COT'JIACOBAHO:

W.o. 3aBeayromiero Beimyckaromen kapeapon Mud Mensenesa O.1.
Jupextop Oubnuorexu Cotnuk T.D.

Pabouas nporpamma o100peHa MeToAndecKo KoMuccuei ['yMaHuTapHO-TIe1aroruueckoro
¢axynbTera

oT «25» nexabps 2018., mpoTokomn Ne 4

IIpencenarens Meroauueckoi komuccuu I'TID Haymosa H.H.
COT'JTACOBAHO:

Hauvanbauk

yu4e0HO-METOIMYECKOTO YIIPABICHUS Hexesen I'.I1.

Peructpanmonssiii Ne

(memoouueckuti omoen)



