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1. TIEPEYEHb IIVIAHUPYEMBIX  PE3YJIbTATOB OBYYEHHA  IIO
AACHUIIIMHE, COOTHECEHHBIX C IIJIAHUPYEMBIMH PE3YJbTATAMH
OCBOEHMHSA OBPA3OBATEJIbBHOMU ITPOI'PAMMBbI

BI/IL[ ACATEJIBHOCTH BBIITYCKHHUKA

I[I/ICHI/IHJ'II/IHa OXBAaThIBA€T KPYI' BOIPOCOB, OTHOCAHNIUXCA K O6HICKYJ'II)TypHOMy BUOY
HpO(I)eCCHOHaHbHOﬁ ACATCIIbHOCTH BBIITYCKHHWKA B COOTBCTCTBHMU C KOMIICTCHIHMAMHW W BUAAMU
JACATCIIbHOCTH, YKa3daHHBIMH B yLIe6HOM IJ1aHC.

eab AMCHUILIHHBI

[lenbto Kypca sBISETCS OBJIAZEHHE 00Yy4arolIMMUCA HEOOXOAUMBIM U TOCTaTOUYHBIM YPOBHEM
KOMMYHHKaTUBHOH KOMIIETEHIIMHM JUId pELIEHUS COLMAIbHO-KOMMYHUKAaTHBHBIX 3aJad B
pa3NINYHBIX 001acTAX OBITOBOH, KyIbTYpHOW M MPO(ECCHOHATBHON NEATETHLHOCTH, a TAKXKE IS
JanbpHeero caMooopa3oBaHus

33[[3‘11/[ AUCHHUIIJINHBI
- TCOPETUICCKOEC OCBOCHHUEC 06y‘IaI-OH_[I/IMI/ICH OCHOB ,HCHOBOﬁ KOMMYHUKAIIUH;
- PpasBUTHUC Y o6yqa}0m1/1xcs1 YMCHHA JIOTUYCCKHU BCPHO, APryMCHTHUPOBAHO W SICHO BBICTPAMBATH
YCTHYIO U IUCBbMCHHYIO PCYb;
- OBJIAICHUC OCHOBHLIMU I'PAMMATUYCCKHUMU SIBJICHUAMU, XapPaKTCPHBIMU JIS I[GJIOBOI71 peuu;
- H3YUCHHUC OCHOBHLIX BHJOB HeHOBOﬁ ICPCIINCKHU, 0COOEHHOCTEH COCTaBICHHUS ACJIIOBBIX
JOKYMCHTOB U PAa3BUTUC MTPAKTUYCCKUX HABBIKOB BCACHUA IIGJIOBOﬁ NEPCIUCKU.

Kon Conep:xanue IIepeyenb nIaHMpPyeMbIX Pe3yJbTATOB
KOMIIeTEeHIIUH KOMIIeTeHIUii 00yueHusl MO TUCIHILJIMHE
1 2 3

3HaTh: 6a30BbIe MOHATHA KOMMYHUKAIIMHU B YCTHOM
U TUCBMEHHOW opMax HAa  PYCCKOM H
MHOCTPAHHOM SI3BIKaX; KYJIbTYypHO-CIEIH(UIECKUE
0COOEHHOCTH, [IEHHOCTHU MpeCTaBUTENCH
WHOSI3BIYHOM  KYJIBTYPBI; OCHOBHBIE  JICKCHKO-
rpaMMaTU4eCcKHe, CTHIIMCTHYECKHE OCOOEHHOCTH
HayYHO-TEXHMUYECKOW  JOKYMEHTalluu; MpaBuia
pPEYEBOro 3TUKETAa B MPOQPECCHOHANBHON, y4eOHO-
coranbHOM cepax oOIIeHUs.

YMeTb: TPaMOTHO U3JIOXKHTh CBOM MBICIH Ha

CIIOCOOHOCTD K | ”HOCTPAHHOM SI3BIKE, TOTOBUTh YCTHOE COOOIICHUE
KOMMYHUKAIlM1 B YCTHOM M | HA MHOCTPAHHOM SI3bIKE 110 OCHOBHBIM HM3yYE€HHBIM
MUCbMEHHOW (opMax Ha | TeMawm, HUCTIONB3YS rpaMMaTHYECKUE u

OK-5 PYCCKOM W HWHOCTPAaHHOM | CUHTAKCUYECKHUE CTPYKTYPBI, JIEKCHYECKHE
SI3bIKaX JUISl PELIEHUs 3a/1a4 | €AUHULIBL, W3y4YEHHBbIE B  TEUEHUE  TOJa;
MEXKJIMYHOCTHOTO U | OCYLIECTBIIATH aICKBaTHBINA YCTHBIA U MMUCbMEHHBIN
MEKKYJIBTYPHOTO MEPEBOJI C WHOCTPAHHOIO fA3bIKA Ha PYCCKUU
B3aNMOJECHCTBHUSI HAayYHO-TEXHUYECKOW JIOKYMEHTAllUW; NUCaTh Ha

MHOCTPAHHOM f3BIK€ MHCbMa M OTBETHl Ha HHUX,
BKJIFOYAs KakKk JIMYHBIE, TaKk W OQUIMAIbHBIC,
JIOKJIabl, PE3IOME, AHHOTALIUH.

Baapners: CIIOCOOHOCTBIO cBOOOHO
(bopMynHUpOBaTh CBOM MBICITH KaK B YCTHOM, TaK U B
MMCbMEHHOW peuH, BecTU MpodeccrnoHalIbHbIN
TUAIOT ¥ TIEPeNuCKy; alroOpuTMOM 00paboTKu
TEKCTOBOM  WH(MOpPMAIIMU  CTPAHOBETUYECKON W
npoecCHOHANFHOW TEeMaTUKW Ha HMHOCTPAHHOM
A3BIKE.

CIIOCOOHOCTH 3HATh: (POHETUYCCKUH, TEKCUUECKUN, FPaMMaTHYeCKHUH
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IIK-5

OCYILIECTBIIATh
LIEJICHAIIPABJIICHHBIA ITOMCK
nHpOpMaUu O HOBEHIITHX
HAYYHBIX TEXHOJIOTUYECKUX
JOCTHKEHUSIX B
UH(POPMAIIMOHHO-
TEJIeKOMMYHUKALMOHHON
cetu «MuTepHer» (nanee —
ceTb IHTEepHET) U B Apyrux
HCTOYHUKAX.

MHUHHAMYM, HEOOXOIUMBIH JIJIs1 YCTHOHM ¥ 3JICKTPOHHOU
KOMMYHUKAIIUU U ISl pa0OTHI C HICTOYHUKAMU
nH(opMaIuu B 001acTH MPOPECCHOHATEHOM
JIeSITEIbHOCTH Ha NU3YYaeMOM SI3BIKE;

YMeTh: UCIIOJIb30BATh Pa3indHble (POPMBI, BUIBI YCTHON
Y IMCBbMEHHOM KOMMYHHKAIIMY HAa HHOCTPAHHOM SI3BIKE
B y4eOHOH 1 pohecCHOHATBHON AeATEeTbHOCTH,
rpaMOTHO ¥ 3()()EKTUBHO IMOJIE30BATHCS UCTOYHUKAMU
uH(pOpMaIUH (CIPABOYHOHN JTUTEPATYPOU, pecypcaMu

WuTepHeT);

BJIA/I€Th: CIOCOOHOCTBIO OCYIIECTBIST
I[EJICHAIPABIICHHBIA TIOUCK WH(pOpPMAIK O HOBEHIINX
HaYYHBIX TEXHOJIOTHYECKUX JOCTYDKEHUSIX B

WH(OPMAITMOHHO-TEIIEKOMMYHHUKAIIMOHHON CEeTH

«HTepHETY.

2. MECTO JUCIUILINHBI B CTPYKTYPE OBPA3OBATEJIBHOM ITPOT' PAMMBI

Hucturnnuna b1.B.06 «JlenoBoit HHOCTpaHHBIN S3bIKY» OTHOCUTCS] K BAPUATUBHOW YaCTH.

JucuunnnHa «/lenoBolt MHOCTpaHHBIM SA3bIK» OazupyeTcs Ha 3HAHMSX, MOJYYEHHBIX IpU
U3YyYEHUH TaKuX y4eOHBIX AUCHUIUTMH Kak: «/HOCTpaHHBIN A3bIK», «PYyCCKHIl S3BIK M KyJIbTypa
peun», «lIcuxonorust conualbHOrO B3aUMOAECHCTBUS.

OcCHOBBIBasACb Ha M3YyYEHUU MEPEUUCIEHHBIX AUCHUIUIMH «J[eT0BOW MHOCTpPaHHBIN S3bIK»
IIPEJICTABIISIET OCHOBY JUJISl U3YUYEHMs AUCLMILINH C UCIIOJIb30BaHUEM MCTOYHUKOB HA HHOCTPAaHHOM

SA3BIKE.

Takoe cucTeMHOE MEXIUCHMIIMHAPHOE W3YyYEHHE HAlpaBICHO Ha JOCTHXKEHUE TpeOyemoro
@I'OC ypoBHS MOATOTOBKY 1O KBaTH(PHUKauy OakazaBp.

3. PACHPEJAEJEHUE OFBEMA JJUCHHUIIVINHBI

3.1. Pacnpenesnenne od0beMa AMCHMILVIMHBI IO hopMaM 00yUeHH st

Tpyooemkocmb OucyunIuHbl 6 4acax
Kypcosas
§ 3 paboma Buo
S N . oS (npoexm), | npomeosncy
Dopma 5 § g S KOHmMpOb | MO4YHOU
obyuenusn S S Y S § Has ammecm
S 2 S
§~ S & s £z § 3 S o paboma, ayuu
o | S S S S | §5| 8 | &5 | pedepam,
S8 3| 2| 8 |SS| S8 | 85| pre
ol ] | T8 |53 S| ©ORX
1 2 3 4 5 6 7 8 9 10 11
OuHas 2 | 4 72 | 36 | 18 - 18 36 - 3a4eT
3aounas 2 - 72 12 6 - 6 56 - 3auer
3aounas 2 - 72 6 3 - 3 26 - 3a4eT
(yckopeHHoe
00ydeHue)
O4Ho-3204yHas | - - - - - - - - - -

3.2. Pacnpenesnienne o0beMa AMCHMILNIMHBI IO BUAAM Y4eOHbBIX 3aHATHI U TPYAOEMKOCTH

Tpyoo- 6 m.u. ¢ Pacnpedenenue
Buo yueonwvix sanamuii eMKOCMb |UHMEPAKMUGHOU, | nO cemecmpam,
(uac.) AKMUeGHOI, yac




UHHOBAUUOHHOU
dopmax, 4
(uac.)
1 2 3 4
|. KontakTHasi padoTa 00y4amumuxcsi ¢
npenoaasartejeM (Bcero) 36 12 36
Jlexiun (JIk) 18 6 18
[Tpaktuueckue 3ansarus (I13) 18 6 18
Il.CamocTosiTesibHas paGoTa 00y4YarOIUXCs 36 36
(CP)
IToaroroBka K MPakKTHYCCKUM 3aHATHIM 32 32
IToaroroska K 3a4ery 4 4
I11. [IpomexyTOUHasI aTTECTANMSA 329ET +
OO0mast TpyT0eMKOCTb AUCIUILIHHEI . ......9aC. 72 72
3ad. el 2 2

4. COAEP)KAHUE JUCIUIIVINHBI

4.1. PacnipeesieHue pa3jiesioB IMCUUILUIMHBI 10 BUIaM Y4eOHbIX 3aHATHI

- 1JIs1 04HO# (popMBbI 00yUeHH:

Buowl yueonwvix 3anamuit, éxniouan
CamocmoamenbHy pabomy
Ne ooyuaromuxca u mpyooemKocmes
Tpyooe yuaou Py
pas- Haumenoeanue - (uac.)
dena u paszoena u KOCD yuebHbvle 3aHAMUA camocmo
membol mema OUCUYUnIUHbL ’ AmenvHa
(uac.) npakmuyecku
A paboma
JeKyuu e
ooyuaio-
3anaAmus *
wuxcs
1 2 3 4 5 6
1. SI3bIK 1€JI0BOT0 00IIEHUsI 72 18 18 36
1.1. | OcHOBBI [1€10BOTO OOIICHHUS Ha
A B 28 8 10 10
WHOCTPAHHOM SI3BIKE
1.2 | IIpoeccronanbHo
OPUEHTUPOBAHHOE 4YTEHHE W 44 10 8 26
MHACHMO
NUTOIrO 72 18 18 36
- 1J1s1 32049HOM (popMBbI 00yUeHus:
Buowl yueonvix 3anamuil, 6Kkouan
camocmoamenvhyio paoomy
No o0yuarwuxca u mpyooemKkocmes;
pas- Haumenosanue Tpyooem- (uac.)
oena u pasoena u Kocmb, Yyuebnvle 3anamus camocmos
membl mema OUCYUNIIUHBL (uac.) menvHas
npakmu padoma
JeKkyuu ueckue | Gyuarouss
3anamus xen®
1 2 3 4 5 6
1. SI3BIK 1€710BOr0 00IIeHUsT 68 6 6 56




\ UTOIO| 68 | 6 | 6 | 56 |

- V151 32049HOi popMBbI 00ydeHUs1 (YCKOpEHHOE 00y4eHue):

Buowl yueonwvix 3anamuil, 6xouan
CamocmosamenbHyro pabomy
Ne odyuarowuxca u mpyooemKocms;
pas- Haumenosanue Tpyooem- (uac.)
oena u pazoena u Kocmb, Yyuebnvle 3anamus camocmosn
membl mema OuCUuUnIUHb (uac.) menbHas
npakmu padoma
JeKuyuu HeCKUE | o oouaiouu
3auamus xen®
1 2 3 4 5 6
1. SI3BIK 1€710BOr0 00IIeHus 68 3 3 26
NUTOI'O 68 3 3 26

4.2. Couepma}me AUCHUIIJIMHBI, CTPYKTYPUPOBAHHOE 110 pa3jiejiaM U TEMaM

Buo
Ne 3auHamus 6
paszoena Haumenosanue UHMEPAKMUBGHOU
u pazoena u memul . , AKMUGHOIL,
Cooeprcanue 1eKYUOHHBIX 3AHAMUIL .
membol OuUCUUNTUHDL UHHOBAUUOHHOIL
opmax,
(uac.)
1 2 3 4
1. SI3BIK 1€eJ10BOr0 O0IEeHNA
1.1 OCHOBEI JIEJIOBOTO OCOOCHHOCTH  JICJIOBOT'O  AHTJIMICKOIO
0OIIIeHHs HA SI3bIKA KakK 00BEMHOTO
WHOCTPAHHOM SI3BIKE. B3aMMOOOYCIIOBJICHHOTO €IMHCTBA Pa3HbIX
perucTpoB (TeXHUKa BelIeHUs Oecelsl,
obmenue o TenedoHy B JACIOBBIX IETSX, JIEKIIUS C
JIeTIoBast Mepernucka, JieJI0Bast pazbopom
JMOKYMEHTAIlUslT W KOHTPAKTHI, JeJIOBast KOHKPETHBIX
BCTpeua, Mpe3eHTalls, TEXHWKa BEIEHUS | CUTyaluil — 2 yac.
MIEPETOBOPOB). CymHocTe  J1€7I0BOTO
OOIIICHUS. Bapbepbt JIEJI0OBOTO
B3aumozeiicteus.  IIpaBunma  pedeBoro
ATHKETA.
1.2 [IpodeccuonanpHo- OcoOenHoctH CJIIOBOOOPA30BaHMUS.
OpPUEHTUPOBAHHOE CUHOHUMBI JEJIOBOH JIEKCHMKH B OOIIEM
YTEHHE U TTUCHEMO. aHrIUHCKOM  si3pIke.  CTHUIIMCTHYECKHUE
BepbanbHbie cpenctBa | 0COOCHHOCTH JeNI0BOM peur. OCOOEHHOCTH
JIEJIOBOTO OOIICHHA. mepeBojla  IpaMMATHYECKUX  CTPYKTYP:
CTpaJaTeNbHbIN 3aJ0T, HeIHYHbIE (GOPMBI i
riaroja. Paznmuunnie OTTEHKU
MOJIaJIbHOCTH TIPU MEPEeBOJIE CIEIUATbHON
TUTEpaTypel.  THIIBI  BONPOCUTEILHBIX
MPEJJI0KEHUN.




JlenoBas nepenucka

OcoOeHnHoCTH MHUCHMA Kak xaHpa. JlemoBas
nepenucka (AenoBas KOPPECHOHACHIIHS)
KaK COBOKYIHOCTb pPacIpOCTPAaHEHHBIX B
JEJIOBOM MHpe 00pa3loB OOIICHUS B
nucbMeHHOU (opme. CTpyKTypa JeJI0BOrO
nucbMa. [IpeaMeTsl W TeMbl JCIOBBIX
nuceM (3ampochl, OTBETHI Ha 3alpoChl,
¢duHaHCOBBIE JIOKYMEHTBI,
pa3bsICHUTEINIbHBIE MUChMa, 3aKasbl,
NPEUIOKEHUS], pPeKJaMalliid U TPETEH3UH,
OTBETHl HA peKJaMallud, CTPaxOBKa,
OJarogapHoCTH, N03/paBJICHMUS,
W3BUHEHUS, COXKaJCHMsI, MPUTJIAIICHHUS,
OTBETHl HA TPUTJAIICHUS, 3aKa3bl U Tp.).
®opmanibHoe U HehOopMaiIbHOE JIEI0BOE
nuceMo. Kitutie. AGOpeBuaTypahl.

JICKIIHS C
pazbopom
KOHKPETHBIX
cuTyanui — 4uac.

UreHue u nepeBoy

JTUTEPaTypHI

Hay4YHO- TEXHUYCCKOM

HayuHo-TexHuueckas naureparypa: CTaThs,
WHCTPYKLUS, MoOHOTpadus.
AHHOTHpOBaHHE, peeprupoBaHHUE.

4.3. JlabopaTopHbie padoThI

Y4eOHBIM IUTAHOM HE TIPEyCMOTPEHO.

4.4. TlpakTHyecKkue 3aHATHS

Buo
3anAmuUA 8
No Homep Haumenoeanue mem npakmuueckux Obpen | MHMEPAKMUGHON,
paszoena o aKmueHoll,
n/n 3auamuil (uac.) N
OUCUUNTIUHDL UHHOBAUUOHHOU
dopmax,
(uac.)
1 CnocoObl TpeAcTaBleHUs U 3HAKOMCTBA. 2 i
OO6MeH nHpOpMaIuei.
2 O6mienue no tenedoHy B IETOBBIX LETAX 4 aHaJIN3 CUTYyaIi —
4
3 JlenoBast BcTpeua, mpe3eHTaIusl. 4 -
OcoOeHHOCTH TepeBo/ia I'PpaMMAaTHYECKUX
1 CTPYKTYp: CTpaJaTesbHbIN 3aJor,
' HenuuHble (opMbl riarosia.  Pasnnynble
4 TPEHUHT — 2
OTTEHKH MOJTAJIEHOCTH. Tumsr 2
BOIPOCUTENIBHBIX IPEIOKEHHH.
CnoBooOpazoBaHue.
5 YreHue 1 nepeBo] HAy4HO- TEXHUUECKOM 4 i
JUTEPATYPHI
6 Buasl 1e510B0M KOPPECIIOHICHIIUH. 4 -
HUTOI'O 18 6

4.5. KoHTpoJIbHbIE MEPONIPUSITUA: KYPCOBOM NMPOEKT (KypcoBasi padoTa), KOHTPOJIbHAS

padora, PI'P, pedepar

YueOHBIM IJTaHOM HE TTPETYCMOTPEHO.




5. MATPAIIA COOTHECEHUSA PA3JIEJIOB YYEFHOM JUCIATIIMHBI K ®OPMUPYEMbBIM B HUX
KOMIIETEHHUAM U OINEHKE PE3YJIBTATOB OCBOEHUA JUCIIUITJIMHbI

Komnemenuyuu Kon-eo 5 Buo
Ne, naumenoeanue OK-5 IIK-5 '[C , 4ac yueoHnvIx Ouenka
uacoe Komn. P .
Pazoesnos OucuunIuHbl 3auamuii pe3yibmamos
1 2 3 4 5 6 7 8
1. 3bIK geI0BOro OOIIEHUS 712 + + 1 72 JIx, 113, CP 3a4eTr
6cezo 4acoe 72 36 36 1 72




6.
CAMOCTOSATEJBHOM PABOTBI OBYUAIOIIUXCS IO JUCIHUIIJINHE

NEPEYEHDb VYYEBHO-METOIUYECKOI'O OBECIIEYHEHUA JJs

1. Konecnukosa, H. JI.. [lenoBoe o6menue. Business Communication: ydebnoe mocooue/ H.
JI. Konecnukosa. - 4-e u3z., gom. - M.: @inunra: Hayka, 2005. - 152 c.
I'ypeBuy, B.B. IIpaktrdeckas rpaMmMaTrKa aHIJIMHACKOTO SI3bIKA: YIPAXKHECHUS U
KOMMEHTapuu : yaeoHoe nocobue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : M3natenscTBo
«DmunTay, 2017. - 292 c. - ISBN 978-5-89349-464-8 ; To xe [DaeKTpOoHHBIN pecypc]. -
URL: http://biblioclub.ru/index.php?page=book&id=103487
CeBoctbsiHOB, A.Il. AHTTTUHCKHI S3BIK IET0BOTO U MPOGECCHOHATBHOTO OOIICHUS :
yuebnoe nocodue / A.Il. CeBocThsiHOB. - U31. 3-€, non. u nepepad. - Mocksa ; bepnuH :
Hupext-Menua, 2018. - 417 c. - bubmuorp. B kH. - ISBN 978-5-4475-9511-1 ; To xe

2.

3.

7.

[DnekTpoHHBIHN pecypc]. -

URL: http://biblioclub.ru/index.php?page=book&id=496119

IIEPEYEHb OCHOBHOM W JONOJHHUTEJIBHOM JIMTEPATYPBHI,
HEOBXOJIUMOMU JJIsA OCBOEHUA JUCHUITJINHBI

Haumenoeanue uzoanusn

Buo
3auA-
mus

Konuuecmeo
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OcHoBHasi iuTeparypa

JlenoBoe oOIICHHE B TECTaX U HHTEPBHIO. Business-
related topics in tests and interviews: y4e6. mocobue/
H.A. Konecunkona, JI.A. Tomamesckas. — M. :®auHTa:
Hayxka, 2014. - 216 c.

JIk,
113

14

[Iupoxosa I'.A. IIpaxkTnueckas rpaMMaTukKa
aHTTUICKOro s3blka/ yuyeb. mocobue Mo mepeBomy/
I'A.lllupokoBa. — 2-e wm3x., ucnp. — M.: DnunTa:
Hayxka, 2015. - 304 c.

JIk,
113

48

CeBocthsaHOB, A.Il. AHIIMHCKMH S3BIK JIEJIOBOIO U
npodeccuoHanbHOrO O0IIEHUs : y4yeOHoe mocobue /
A.IL CeBoctbsiHOB. - WU3n. 3-e, mom. u mepepad. -
Mocksa ; bepnun : Jupexkr-Meaua, 2018. - 417 c. -
bubmuorp. B kH. - ISBN 978-5-4475-9511-1 ; To xe
[DneKTpoHHBII pecypc].

URL.: http://biblioclub.ru/index.php?page=book&id= 49
6119

I13

OP1

JanueBckas, O.E. English for Cross-Cultural and
Professional Communication=AHTIUACKAN S3BIK IS
MEXKYJIBTYPHOTO M TPO(EeCCHOHATBHOTO OOLIeHUS :
yuebnoe nocooue / O.E. JlanueBckas, A.B. Manés. - 6-¢
u3a., crep. - MockBa : U3narensctBo «®@nunTtay, 2017.
- 192 c¢. - ISBN 978-5-9765-1284-9 ; To xe
[DneKTpOHHBIN pecypc].

URL: http://biblioclub.ru/index.php?page=book&id= 93
369 (28.02.2019).

I13

OP1

JlonosiHUTEILHAS JIUTEPATYPA

Allsop J.
http://irbis.brstu.ru/CGl/irbis64r_13/cqiirbis_64.exe?LNG=&Z7211
D=&I121DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=
1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S

21P02=0&S21P03=M=&S21STR=BEC Preliminary
Testbuilder: yge6noe mocooue / J. Allsop, T. Aspinall. -
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http://biblioclub.ru/index.php?page=book&id=93369
http://biblioclub.ru/index.php?page=book&id=93369
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=1&S21P03=A=&S21STR=%3cb%3e%3cfont%20color=red%3eAllison%3c/font%3e%3c/b%3e,%20J.
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=
http://irbis.brstu.ru/CGI/irbis64r_13/cgiirbis_64.exe?LNG=&Z21ID=&I21DBN=BOOK&P21DBN=BOOK&S21STN=1&S21REF=1&S21FMT=fullwebr&C21COM=S&S21CNR=10&S21P01=0&S21P02=0&S21P03=M=&S21STR=

Oxford: Macmillan, 2008. - + 1 s1. onr. auck (CD-
ROM).

I'ypesuu, B.B. [Ipaktueckas rpaMMaTuka
AHTJIMHCKOTO S3bIKA: YIPAKHEHUS U KOMMCHTAPHUH :
yuebHoe nocobue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa
: U3patensctBo «DuaTay, 2017. - 292 ¢. - ISBN 978-
5-89349-464-8 ; To »xe [DnekTpoHHBIH pecypc]. -

URL.: http://biblioclub.ru/index.php?page=book&id=10
3487

I13 OP1 1

KonecuukoBa, H. JI.. JlemoBoe oOmeHnue. Business
Communication: yaeOHoe  mocoome/  H. L
Konecnukona. - 4-e u3g., gon. - M.: ®@nunra: Hayka,
2005. - 152 c.

I13 34 1

Tpymkosa, JI. O. AHrmiicKuil s3bIK: yaeOHOE mocooue
no aynupoBanuto / JI. O.Tpymkora. - bparck: bpl'VY, | II3 93 1
2013.-103 c.

8.

IHHEPEYEHD PECYPCOB NHPOPMAIIMOHHO -

TEJEKOMMYHUKAIIMOHHON CETHU «MHTEPHET» HEOBXOJIUMBIX IJIs
OCBOEHUSA JUCHUITJINHBbI

1.

8.

9.

DneKTpOoHHBIN Katajor oubnuoreku bpl'y
http://irbis.brstu.ru/CGl/irbis64r_15/cqiirbis_64.exe?LNG=&C21COM=F&I21DBN=BOO
K&P21DBN=BOOK&S21CNR=&Z21ID=.

DnekTpoHHas 6ubnnorexa bpl'yY

http://ecat.brstu.ru/catalog .

DNeKTpOHHO-O0MOIMOTEeYHas crucTeMa «Y HUBepCUTeTcKas OubiuoTeka online»
http://biblioclub.ru .

DnexTpoHHO-0nbIuoTeyHas cucreMa «M3marenscTBo «JIaHb»

http://e.lanbook.com .

Nudopmannonnas cucrema "EqnHoe okHO q0cTyna K 00pa3oBarenbHbIM pecypcam”
http://window.edu.ru .

Hayunast snextponnas 6udianoreka eLIBRARY.RU http://elibrary.ru .
VYuuBepcurerckas nadopmannonnas cucrema POCCHUA (YUC POCCHUA)
https://uisrussia.msu.ru/ .

Hannonanwshas snexrponnas oubdauorexka HOb
http://xn--90ax2c.xn--plai/how-to-search /.

Odunmanbhelii caiit komnanuu BBC  http://www.bbc.co.uk/

10. Opuumansnsrii caiit VOA http://learningenglish.voanews.com/
11. Kosutekiust TeCTOB 10 aHTJIMICKOMY s3bIKY http://begin-english.ru/test/
12. DnextponHas sHImKIone s https://en.wikipedia.org/

9. METOAUYECKHUE YKA3AHUSI JJISI OBYYAIOLUIUXCSI MO OCBOEHHUIO
JUCHUTJINHBI

Ycunenue HpO(I)eCCI/IOHaJ'ILHO-Z[eJIOBOf/'I HaIlIpaBJICHHOCTHU o6yquI/1;1 ACJIOBOMY HMHOCTPAHHOMY
A3BIKY B paMKax KypcCa HOpeAnojaract HaJIn4due C(l)OpMHpOBaHHBIX YMeHI/Iﬁ B pa3IMYHBIX BHJAAX
pequoﬁ KOMMYHUKAIIUU, KOTOPBIC TAKOT BO3MOKHOCTb!:

— OBJaJIETh BCEMHU BHUJAAMM YTEHHUS OPUTHMHAIBHOM JHUTEepaTyphl, BKJIOYas 0030pbl,

TEXHUYCCKYIO JOKYMCHTAIWIO, HAYYHBIC CTAaTbU U T.1.;

- O(I)OpMJ'I}ITB H3BJICYCHHYIO U3 MHOCTPAHHBIX HCTOUYHHKOB I/IH(I)OpMaI_[I/IIO B BHUJIC IICPEBOAA,

aHHOTaIMu WK pedepara;
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http://ecat.brstu.ru/catalog
http://biblioclub.ru/
http://e.lanbook.com/
http://window.edu.ru/
http://elibrary.ru/
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http://learningenglish.voanews.com/
http://begin-english.ru/test/
https://en.wikipedia.org/

— FOTOBUTH MIPE3EHTALMU U IOKJIaJIbl HA HHOCTPAHHOM SI3bIKE Ha Pa3JIMYHbIEC TEMBI,
— BecTH Oeceny B 001acTu IpoQecCHOHaIbHBIX HHTEPECOB.
@doHeTHKa, JIEKCMKAa M IpaMMaTHKa aKkTyaIu3HUpPYyHOTCSd OJHOBPEMEHHO C BUAAMU PpEYEBOU
JeSITeIbHOCTH HAa OCHOBE Y4EOHBIX MaTEpUAIOB.
Jis TOoro 4toObl AOCTUTHYTh YKa3aHHOTO B II€JIEBOM YCTAHOBKE YPOBHS BIIQJIEHUS SI3BIKOM,
CJIEZyeT CUCTEeMAaTUUYEeCKU TOTOBUTHCS K 3aHATUSM U BBITOIHATH B IOJTHOM 00bEME BCE 3aJaHMUS.
[IpennonararoTcs cieayrounme BUbl padOThI:
1. 3akpenJienne TeopeTHYECKOr0 MaTepuaa.
3aKkperuieHue TEOPEeTUYECKOro MaTepuasia B BUJE BBINOJIHEHUS KOHTPOJILHO-TPEHUPOBOUHBIX
YVOPaXHEHUM  OCYIIECTBISAETCS  CTYAEHTaMU  CaMOCTOATENbHO. KOHTpOJIb  BBINIOJIHEHUSA
OCYILECTBIISICTCSI B BUJI€ YCTHOI'O OIPOCA Ha JIEKLHMOHHBIX M MPaKTHUYECKUX 3aHATHUAX. KadecTBo
YCBOEHHUS CaMOCTOSTEIbHO U3YYEHHOTO TEOPETUUECKOT0 MaTepuaa 1o AUCUUIIIIMHE BBIHOCUTCS Ha
IPOMEKYTOUHBI KOHTPOJIb M IPOBEPSAETCS B XOJE€ BBHINOJIHEHUS KOHTPOJBHBIX PadoT,
3aIlJIAaHUPOBAHHBIX B CEMECTPE.
2. IMoaroroBka coo0iieHnii (YCTHBIX BBICKA3LIBAHMH) MO 3aJaHHON TeMme SBJISETCS
y4eOHBIM 3aJJaHHEM, PAa3BUBAIOLINM JICKCHUECKIE HABBIKK U HABBIKMA TOBOPEHHS 00YUYaAIOIIUXCSL.

Coo0menne (MOHOJIOTHYECKOE BHICKa3bIBAHUE)

Heab: chopMupoBaTh HABBIKM U YMEHUS BBICKA3bIBATHCS 1O 3alaHHON CUTYAIMH, UCIIOIb3YS
HE00XO0/IUMBIE JIEKCUKO-TPAMMATHYECKUE CTPYKTYPBHI.

CrtpykTypa coobuenus NOMKHA OBITh YeTKOU U sIcCHOW. OCHOBHBIE HJIEH MOXHO MEPEYHCIUTD
BO BCTYIUICHUH, a B 3aKJIIOUYEHUM HOJBECTHU UTOT U BBIIEIUTH OCHOBHbIE MBICIHU. [Ipu moaroroske
COOOIICHNST BO3MOYKHO HCIOJIB30BaHUE WH(POPMALMOHHBIX TEXHOJIOTHH, YTO TO3BOJHT IOBBICUTH
YPOBEHb BOCIIPUATHUSA HHPOPMALIUHU CIYLIAIOLIUMH.

Annomayus — nesib: cOpPMHUPOBATH YMEHHE BBIWICHATH 3HAYNMYIO0 HH(OPMAIIHMIO U TIEpeaaTh
ee, IMOJIb3YSACh OIPENEJIEHHbIMU JIEKCUKO-TPAMMAaTHYECKUMHU CTPYKTYpaMHU, XapaKTepHbIMU s
Hay4HOH pEUn.

Annomayus — caMoe KpaTKoe HM3JI0KEHUE TJIaBHOI'O COJCpXaHUs MEPBHUYHOIO JOKYMEHTa,
COCTaBJIEHHOE B pe3yjIbTaTe KOMIIPECCUM TEKCTa OpPUTMHAala U B HECKOJBKHMX CTPOUYKAx Jarollee
npezcTaBieHue o ero rematuke. O6beM anHoTaluu coctasiseT S00 ne4aTHbIX 3HAKOB U COJEPIKUT:
BBIXO/IHbIE JIJaHHBIEC; TEMY, OCHOBHBIC IOHSTHS; KPAaTKOE COJEpaHHE, OTINYUTEIbHBIE YEPThI
JIOKYMEHTa, T.€. TO HOBOE, YTO HeceT B cebe MaTepual i 0OCOOEHHOCTH €ro MMO0Aa4YH; BHIBOIBI.

Aneopumm coCTaBII€HUS aHHOTALIUU:

a) IPOYUTATh TEKCT;

0) pa3enuTh Ha JOTUYECKUE YaCTH;

B) oTBeTUTHh Ha Bompoc: O uém Tekct? CdopmynupoBaTh TeMmy. 3anmucatb OTBeT B 1 — 2
NPEI0KEHUSIX, UCTIONIb3YsI KIIHILIE.

I') OTBETUTh Ha Bompoc: KakoBa 1enb ¥ HazHaueHUe AaHHOro Tekcra? Kak Bbl olleHUBaeTe
COJepKaHWE ¥ BBHIBOJBI Ha HOBH3HY, Ba)XHOCTh, IOCTOMHCTBA M OrpaHWYeHusi? B 2 -3
IIPEIOKEHUSX.

YreHHne KaKk OCHOBHOE KOMMYHHKATHBHOE YMEHHe.

Haunbonee cymecTBEHHBIM KOMMYHUKAaTHUBHBIM ~YMEHMEM IIpU HM3YYEHHUH JEJIOBOTO
MHOCTPAaHHOTO $3bIKa SIBJISIETCS UYTEHHWE W TIEPEeBOJ, CIELUUANbHOM JIUTEpaTyphl, a TaKkKe
pedepupoBaHre M aHHOTUPOBAHME WHOSA3BIYHOIO TeKcTa. B mporecce ureHuss M mepeBoja
CIEIUATILHOM JIMTepaTyphl, 00yJaroIrecs: MpUoOpPETalOT YMEHHUs, HEOOXOAUMBIE JIJISi CMBICIIOBOM,
OecriepeBoIHOM nepepa®OTKM MH(OpPMAIMM: YJaTCsl BBIAENATh B TEKCT€ OCHOBHOE COJEpIKaHUE,
HYXHBIE eMy (PaKkThl U JIeTaj, HAXOJUTh CBSI3U U MEPEXOAbl MEXIY OTACTHHBIMU (hparMeHTaMHU
TEKCTa Ha OCHOBE 3HAHHUA 3aKOHOMEPHOCTEH €ro CTPYKTYpHO-CMBICIIOBOM OpraHM3alui,
UCKJII0YaTh U30BITOUHYIO HH(POPMAIUIO, TPYIIUPOBATh U O0BEINHATh BbIICJIEHHBIE MTOJI0KEHUS 110
OPUHIUITY OOIIHOCTH, MPOMCXOAUT (POpMUPOBAHHE HaBbIKa SI3BIKOBOM Jorajku (C OMOpoW Ha
KOHTEKCT, CJI0BOOOpa3oOBaHUE, MHTEPHALIMOHAIbHBIE CJIOBa U Jp.) M HaBbIKa IPOTHO3MPOBAHUS
nocTynaromnei HHPopMaLuu.

I'paMmaTHYecKHe KOHCTPYKLIMH B Nipouecce padoThbl HAJl TEKCTOM.

Pa3zBuTue aBTOMaTU3MPOBAHHBIX HABBIKOB UTCHMS M aHAIM3a JIIOOOTO TEKCTa ONMUPAETCS Ha
yMeHHE TpaHC(HOPMUPOBATh CTPYKTYpbl MHOCTPAHHOTO $I3bIKA, YTO IO CYIIECTBY IMpEACTaBISAET
coOoif 0ojee aKTUBHYIO MBICIUTEIBHYIO OIEpaIfio, YeM IepeBOJ MPEUIOKEHUS WM €ro
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¢dparmerTa. CriocoOHOCTh TPOU3BECTH TpaHC(HOPMAIMIO CBUIETEILCTBYET O OoJjiee TIyOOKOM H
JO0CTAaTO4YHO CBOGOI[HOM BJIaICHUHU MHOCTPAHHLIM SA3bIKOM Ha YPOBHC UTCHHA U TOHUMAHU. OueHb
Ba)XHO pa3BUBaTh B ce0¢ CIOCOOHOCTh BBIYICHSTHh M3ydaeMble KOHCTPYKLHHU 1O (HOPMabHBIM U
CCMAHTHYCCKHUM TIIpHU3HAKaM, paclno3HaBaTb CMBICIOBBIC pa3jiniusgd B CXOAHBIX II0 BHUHAY
KOHCTPYKLHUSAX U, HA000POT, CMBICIIOBOE CXOJICTBO B CTPYKTYPHO Pa3IMYHbIX KOHCTPYKLUSAX.

3Hanue nopsaaka CJIOB B AHTIIMHACKOM NpCAJIOKCHUN YaCTO SABJIACTCA CAWMHCTBCHHBIM
CPEACTBOM IPAaBUJIBHOIO MOHMMAHUS NPEIOKEHHs. AHAIM3 IMPEUIOKEHUsS JIydllle HauuHaTh C
BBIACIICHHUA CKa3yCMOro, TaK KakK HaliTH €ro B MNpCAJIOKCHUN HMHOTOa Jierde, B CUJIYy TOro, 4To
HOJyIeXkallee HE BCErjJa 3aHMMaeT HAavyajJbHYI MO3HMLUI0 U MOXET ObIThb BBIPQXKEHO HE OJHUM
CJIOBOM, a IIeJION TPYIIoH cioB. B mporecce nepeBosa MOXKHO HauyaTh ¢ OYKBaJbHOTO MEPEBOJA,
€CIIU MIPEUIOKEHUE OKAKETCs CJIOKHBIM Ul IOHUMaHUs, a 3aTeM OTPEeJaKTUPOBAaTh 3TOT BapHaHT,
yTOOBI TOYHO nepeaaTb CMbBICIT IPCAJIOKCHUA.

CamocrosTenbHas paboTa OOydYarOIIMXCSl 0 H3YYEHHUIO JI€JIOBOTO HHOCTPAHHOIO SI3bIKA
OXBaTBIBACT: PACHIMPEHHE CIOBAPHOIO 3araca, ysACHEHHE JACUCTBHS MpPaBUI CIOBOOOpa30OBaHUS,
rpaMMaTHYeCKUX IPaBWJI, PA3BUTHE HABBIKOB YTEHMsI JIEJIOBOM JOKYMEHTAI[MM HAa MHOCTPAHHOM
s3pike. CiyliaHue ayImoTeKCTOB MO3BOJISIET COBEPIICHCTBOBATh HABBIKM YCTHOH peyH: MPaBUIBHO
IPOM3HOCUTh U IOHUMATh Ha CIyX COJEpKaHHE COOOLICHMS.

9.1. Meroanuyeckue yKa3aHus 1Jis1 00y4arOMXCH MO0 BBINOJTHEHUIO IPAKTHYECKHUX padoT
Pa3pgea 1. SI3bIK 1e10BOT0 OOIEHUSA

!!eJ’IBZ OBJIaACHUC 06y‘laIOH_II/IMI/IC}I AOCTAaTOYHBIM YPOBHEM KOMMYHI/IK&THBHOﬁ KOMIICTCHIIMU OJIA

PCICHHA COUAJIbBHO-KOMMYHHUKATHUBHBIX 3a/1a4 B HpO(bGCCHOH&JIBHOfI ACATCIIBHOCTH.

3aganue:

1. W3ydyeHue NeKCHKM O TeMe: KOpIOpaTHUBHAs KyJIbTypa, JEJI0BOE OOIIEHHE, TUIINYHbIC

KOMMYHUKATHUBHBIC CUTYyalluU, IPUHIUIIBI JCJIOBOTO 3TUKETA.

2. O3HaKOMUTEIILHOE UYTEHHE C HEJIBIO OMMPCACIICHHUA JIOKHOCTHU YTBEPIKACHUA. TTouckoBoe uTeHUE C

HCJIBIO OMPCACIICHUA HAJIMYIUA NI OTCYTCTBUA B TCKCTEC 3anpam1/IBaeM0171 I/IH(I)OpMaI_II/II/I.

3. VYcrHBIl ompoc (KOHTPOJIb MOHOJIOTHUYECKOM M JUATOTHYECKOW peur). AHaiM3 JIeTOBBIX
CUTYalH.

HOD}II[OK BBITIOJIHCHUA .

1.a. BbINOJHUTE JIEKCUUECKHUE YIIPAKHEHHUS.

Have a look at the inset below. Can you give your own definitions of the words?

Communication - the activity or process of expressing ideas and feelings or of giving people

information; methods of sending information.

Communicator - a person who is able to describe their ideas and feelings to others.

Business communication - is any communication used to build partnerships, intellectual resources,

to promote an idea, a product, service, or an organization — with the objective of creating value for

your business (Source: Oxford Business English Dictionary for Learners of English, 2008).

b. Explain why you use or don’t use the following adjectives when describing effective

communication. Make sentences to illustrate your answer.

Practical; concise; thoughtful; clear; incorrect; factual; useful; feasible; reasonable; concrete;

specific; convincing; inaccurate; respectful; ethical, compelling; precise; active; aggressive;

efficient; demanding; appropriate; successful; informative; constructive; flexible.

2. HpO‘{I/ITaTB TEKCT U BBIIIOJIHUTH 3a1aHUA.

1. Read the text below and headline it.

No matter how good you are at accounting, finance, economics, or whatever professional specialty

you pursue, most employers expect you to be competent at a wide range of communication tasks.

You are to come prepared with basic communication skills. Those are the very skills that will help
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you advance in your career. Good communication skills are absolutely vital in any successful
workplace. If you want to be more successful, the better you are able to communicate, the more you
are to achieve. Any successful communication is effective. And vice versa.

2. Effective business communication

To be effective, business messages are practical. They provide the information that receivers need.
Effective messages either leave out personal impressions or support such opinion with objective
facts. Effective business communication is also concise. It clarifies and condenses information in a
way that helps the receiver see and understand the most important issues. Effective messages are
clear about expectations. They state precise responsibilities to eliminate confusion over who needs
to do what next. Finally, effective messages are persuasive, when necessary, convincing others to
accept your ideas or recommendations.

3. The communication process consists of six phases:

1. The sender has an idea.

2. The sender encodes the idea, putting it into a message.

3. The sender transmits the message.

4. The receiver gets the message.

5. The receiver decodes the message.

6. The receiver sends feedback.

3. HI/I&J’IOFI/I 1o 06pa3uaM: KOMMYHHKATHUBHAA CUTYyalUsI: Bam ,HeHOBOﬁ IMapTHCP IIBITACTCA
HazHauuTh Bam Bcrpeuy. OmHako 310 Bpemss Bam He moaxoauT, MOTOMY UTO OHO YK€ 3aHSATO
APyruMu JcjiaMu. BexiuBo u 00CTOATENBLHO OOBLSICHUTE BameMy MNapTHECPY NpHYNHY OTKa3sa.
[Ipennoxute npyroe Bpems (pabota B mapax).

d)opMa OTYCTHOCTHU: pacCKa3aTrb O cebe Kak o npeaACTaBUTCIIC KOMIIAHHWH, COCTABUTL OUAJIOI I10
IIPEIIOKEHHON cUTyaluu «Bcerpeda B a3ponopry».

3a,IlaHI/I$[ JJIs1 CaAaMOCT! 0STEILHON Da6OTLII

1. HAlTH TEKCT O KoMIaHuM, padoraromeil B chepe |IT nmucemenno nepeectu ero (o6vem 800-900
3HAKOB).

KOHTDOJII)HI)IG BOIIPOCHI JJI1 CAMOIIPOBEPKHU .

1.Yro npensarcTByeT 3¢ (HeKTUBHON KOMMYHUKAIIMKA?

2.KakoBo mpoucxoxacaue 6apbepoB?

3.Kak npeomoneBats 3Tu 6apbephi?

OcHoBHast TuTepaTypa

1. JlenoBoe obrienne B TecTax M MHTEpBBIO. Business-related topics in tests and interviews: yueo0.
nocobue/ H.A. Konecuukosa, JI.A. Tomammesckas. — M.: ®nunta: Hayka, 2014. — 216 c.
2. CeBocthsiHOB, A.Il. AHIHMICKUN SA3BIK JEIOBOTO U MPO(ECCHOHATBHOrO OOIIEeHUs : Y4eOHOe
nocobue / A.Il. CeBocthsinoB. - U3a. 3-e, nom. u nepepab. - Mocksa ; bepnun : /lupexr-Menua,
2018. - 417 c.
3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrnuiickuit
A3BIK  JUISI  MEXKYJbTYpPHOTO M mpodeccuoHalbHOro o0meHuss : ydeOHoe mocobue /
O.E. Nanuesckas, A.B. Manés. - 6-e uzn., crep. - Mocksa : M3garensctBo «®DmunTtay, 2017. - 192
c.

JlomonHuTEbHAS TUTEPATYpa
1. I'ypeBnu, B.B. [IpakTnueckas rpaMMaTHKa aHIJIMMCKOTO SI3bIKA: YIIPAXKHEHUS U KOMMEHTAPUH :
yuebHoe mocobue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «®nunaTtay, 2017. - 292 c. -

IIpakTyeckoe 3ansaTue Ne2 O0menne no rejaedony B 1eJIOBbIX HeJasax — 4 yac.

[lenb: oBmageHue 0Oy4arOIIUMHUCS JTIOCTATOYHBIM YPOBHEM KOMMYHUKAaTHBHOM KOMIETEHIMH IS

pelLIeHHs COLMATbHO-KOMMYHUKATUBHBIX 3a/1a4 B IPOPECCHOHATBHOM e TeTbHOCTH.

3ananue: 1. M3ydeHune IeKCUKHU IO TeME: MPUBETCTBUE, HA3HAUYEHUE BCTPEUH, 3apoc UHpopMaluu,

npo0JIeMbl B3aUMOIIOHUMaHMsI, KOMITaHUs, CTPYKTypa KOMIIAHUH, YCTPOMCTBO Ha paboTy.

2. IIpocinymaTe TEKCT U BBIIIOJIHUTH TECTOBOE 3aJJaHUE.

3. IIpounTath U NEPEBECTU TEKCT IO TEME.

ITopsaok BeImoaHeHUd: 1. O3HaKOMMTBE C JIEKCHKOHM IO TeMe, Ha OCHOBE HeOOJBIINX JIUAJIOrOB,

TekcToB. [IpounTarh nuanoru (paboTa B mapax). AHAJIM3 CUTYalUii: LeJIb: HAYYUTh COCTAaBIIAThH
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pe3roMe, 3asBIeHUE Ha padOTy; HAXOIUTh ONTHMAJLHBIE PEIICHHUS B COOTBETCTBUHU C CHTYallUEH,
COCTABJIATH JIEJIOBbIE MUChMA (3a1poc HH(POPMAIIHN).

1. ocuoBuble myHKTHI pe3iome (CV/resume) — personal details, education, personal profile
(outstanding qualities, a brief summary of your work experience and abilities), training, key skills,
career history.

2. Never use the words 'biography' or 'auto-biography' when describing your career. The right words
are CURRICULUM VITAE or RESUME or DATA SHEET (in American variant). CV may be of
two types: chronological and functional. Chronological CV is more formal. You can start it from
the very beginning of your career or from the present position backwards. Chronological CV
consists of 4 parts: personal data, education, professional experience, references.

Functional CV gives specific categories of your experience.

PLAN

a) Name, address, phone/fax/e-mail; b) Particular position, company (job objective); ¢) Experience
(achievements, skills); d) Education and additional courses, specific company training programs,
language courses; e) Personal data

2. Write out your own CV in English. Use this language:

I was born in........... ; I went to school in ......... ; After leaving school I went to ......... and
studied at......... ;Ididacoursein......... ; Then......... ; My first post/task was in ......... ;

When describing activities undertaken the following verbs are useful: | was responsible for
initiating/planning/negotiating/achieving/implementing/reviewing;

When stressing abilities, the following words and expressions are useful:

creative proficient comprehensive/first-hand knowledge of......
accurate well-organized (have) a proven track record in...... ;
efficient perfectionist well versed in ...... ;

energetic motivated perform well under pressure

systematic methodical willing to take the initiative

At the moment ...... ; My work involves...... ;IthinkIam ......

Say what human resources development you would recommend for these staff problems: a female
accountant has complained that her salary is lower than two other male employees who do the same
work. She was promoted to the job five years ago, is very well qualified, and has been with the
company longer than one of the two men.

IMpumep: Curriculum Vitae

Personal details NAME Pierre Charreau
D.0.B. 1.8.65
ADDRESS 55 Rue des Moines, Strasbourg, 67000, France
Education 1984 — 7. Ecole Superieure de Commerce De Reims (one of the leading

business schools in Paris) 1988. EDP International: Work experience in
market research. Conducted field surveys in Netherlands and France.

Work experience 1989 — 1991. Demont S.A. Financial Controller responsible for:
- organising bank credits for civil engineering work

- visiting Latin American and Asian subsidiaries

- designing data processing, accounting, cost control and reporting
systems.

- hiring and training local staff for subsidiaries.

1991 — present. Phoenix Properties. Investment Officer
responsible for:

- checking feasibility studies and predicting returns on
investments

- solving legal problems related to investments

- negotiating contracts with property developers
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- setting up joint ventures with foreign partners
Skills Good knowledge of Microsoft and Excel
Languages Spanish (fluent)
References Available on request

3. [Ipocnymats quaioru, BHIMOJIHUT TECTOBOE 3ajaHHeE.

4. IlpounTaTh TEKCTHI (MHAUBUYyalIbHbIE 3aJJaHUS) U COCTABUTh AHHOTALUIO.

®opma otuetHocTu: 1. [loAroroBuTh cooOIlIEHME: CTPYKTypa KOMMAHHM (MaTepHal ¢ CalTOB
WnTepuera);

3a/iaHus AJi CaMOCTOSTEeNIbHON paboThI:

1. cocraBuTh [€10BO€ THUCHMO (3ampoc WH(MOpPMAKMK), TOIB3YICh YUYEOHBIM TOCOOHEM:
CeBocThsiHOB, A.Il. AHIIUHCKHEI S3BIK J1€J0BOr0 W MPOheCcCHOHATBHOTO OOIICHUS : ydeOHOoe
nocobue / A.Il. CeBocthsinoB. - U3n. 3-e, nom. u nepepad. - Mocksa ; bepnun : /lupexr-Menua,
2018.-417 c.

OcHoBHast TuTepaTypa
1. JlenoBoe oOrieHue B TecTax U UHTEpBBIO. Business-related topics in tests and interviews: yueo0.
nocobue/ H.A. Konecuukosa, JI.A. TomameBckas. — M.: ®nunra: Hayka, 2014. — 216 c.
2. CeBocthsiHOB, A.Il. AHTIUHCKHN S3BIK JEIIOBOTO W MPO(ECCHOHATBLHOTO OOIICHUS : yueOHOe
nocobue / A.Il. CeBocThsHOB. - U3n. 3-e, non. u nepepad. - Mocksa ; bepnun : dupexkr-Meaua,
2018.-417 c.
3. HManuesckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
S3BIK IS MEXKYJIBTYPHOTO ¥ TpOQEecCHOHATBHOrO oOmenus : ydeOHoe mocobue /
O.E. JlanueBckas, A.B. Manés. - 6-¢ u3a., crep. - Mocksa : U3natensctBo «®nunTtay, 2017, - 192
c.

JlononHuTenpHas IUTEPATypa
1. I'ypeBuu, B.B. IlpakTuyeckass rpaMMaTHKa aHTJIMHCKOrO SI3bIKA: aKHEHUS 1 KOMMEHTapUH :
2
yuebHoe ocooue / B.B. I'ypeBuu. - 12-¢ uzn. - Mocksa : U3natensctBo «DmuaTan, 2017. - 292 c.

IIpakTuyeckoe 3ansaTue Ne3 JleioBast BcTpeua — 4 yac.
geﬂb: OBJaACHUC O6y‘laIOH_II/IMI/IC}I AOCTAaTOYHBIM YPOBHEM KOMMYHHKaTHBHOﬁ KOMIICTCHIIMU OJIA
PEICHNA COMUAJIIBHO-KOMMYHHUKATHUBHBIX 3a/1a4 B HpO(l)GCCI/IOHaHI)HOfI ACATCIIBHOCTH.
3agaHI/Ie: 1._BB€,[[6HI/IC JICKCHUKU: KIIUIIIC (Haqano BCTpPCUH, O6CY>KI[€HI/I€, KOHECI BCTpe‘-II/I);
2. Urenue u MEPEBOJ AUAJIOTOB 110 TEME, COCTABJICHUC COOCTBEHHBIX JAUaJI0Tr0B, C HCITOJIB30BAHUEM
HEOOXOMMOM JIEKCHKH.
[TopsiA0oK BBIMTOTHEHMS
1.BBeneHme 1eKCUKH
Haznauenue BCTPCYH, UBMCHCHUEC NAaThl:

- I’d like to make an appointment with ...

- Would the 28" of September suit you ...(be convenient, be OK)

- Could we meet on Friday the 28™?

- How about Friday the 28™?

- | have to change/postpone our appointment.

- I can’t make it on Monday.

- Could we arrange another day?

- I’'m afraid I have to cancel the meeting/
[Tonesnsle Gpa3zbl:

Opening the meeting

- | declare the meeting opening

- Ladies and gentlemen, may I please open the meeting?

- I’d like to welcome you all to our sales meeting.

- Thank you for coming to today’s meeting.

- Let’s get down to business.
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- Right, shall we get started/begin?
The minutes (mpoToxo.)

-Has everybody seen the minutes of the last meeting?
- Can we take the minutes for read?
- Who'’s taking the minutes?
- As the minutes of the last meeting have been approved, we can start with the first item on the
agenda.
The agenda- (moBectka aHs).
- We circulated the agenda in advance.
- Has everybody received a copy of the agenda?
- Does anybody want to add an item?
Z.HpO‘-II/ITaTB U TICPCBCCTU HUAJIOTH, COCTABHUTH COOCTBEHHEIE AUaJIoTn C HMCIOJIB30BAHUEM
BBCHGHHOﬁ JICKCUKMU.
PopMa OTYETHOCTHU: BBIITOIHUTH IIEPEBOJ IIPEMIOKEHUHN C PYCCKOTO HA aHIVIMMCKUI.
3a,I[aHI/I}I JJIS CaMOCTOSITEIIbHOMI Da6OTBIZ
1. Haiitu nenoBeie mucema (3-4) B MHTepHeTe, mepeBecTH M OOBSICHUTH HCIOJIH30BAHUE
BCTPEYAIOIINXCS B HUX TPAMMATUYECKUX CTPYKTYP.

OcHoBHast TuTepaTypa
1. JlenoBoe obrieHue B TecTax M MHTEpBBIO. Business-related topics in tests and interviews: yueo.
nocobue/ H.A. Konecuukosa, JI.A. Tomammesckas. — M.: ®nunta: Hayka, 2014. — 216 c.
2. CeBoctbsiHOB, A.Il. AHTIUHCKHN S3BIK JEIIOBOTO U MPO(ECCHOHATBLHOTO OOIIEHUsS : ydeOHOe
nocobue / A.Il. CeBocThsiHOB. - U3n. 3-e, mon. u nepepad. - MockBa ; bepnun : dupekr-Meaua,
2018.-417 c.
3. Hanuesckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
S3BIK IS MEXKYJIBTYPHOTO ¥ TpPOQECcCCHOHATBHOrO oOmeHus : ydebHoe mocodue /
O.E. JlanueBckas, A.B. Manés. - 6-¢ u3a., crep. - Mocksa : U3natensctBo «®nunTtay, 2017, - 192
c.

JlononHuTenpHas IUTEPATYypa
1. I'ypeBuu, B.B. IlpakTuyeckass rpaMMaTHKa aHTJIMHCKOrO SI3bIKA: aKHEHUS 1 KOMMEHTapUH :
2
yueOHoe ocooue / B.B. I'ypeuu. - 12-e uzn. - Mocksa : U3natensctBo «DmuaTan, 2017, - 292 c.

IIpakTnyeckoe 3ansitue Ned OcoOeHHOCTH mepeBOJa TIPAMMATHYECKHX CTPYKTYp:

CTpa}IaTeJ'leblﬁ 3aJ10r, HCJIHUYHBbIC (l)OpMI)I raaroJjia. Pa3juyHble OTTEHKH MOJAJIBbHOCTH.

Tunsl BonpocuTeabHBIX Npeaaoxenni. Ciiopoodpasosanue.— 4 yac.

ﬂeJ'II)I OBJIAICHUC 06y‘~IaIOHII/IMI/IC$I AO0CTAaTOYHBIM YPOBHEM KOMMYHI/IKaTI/IBHOI\/'I KOMIICTCHIINUU TJIA

peUicHus COIUAIbHO-KOMMYHUKATHUBHLBIX 3a/1a4 B HpO(l)eCCHOHaHBHOﬁ ACATCIIBHOCTH.

3ananue: 1. [ToBTOpeHHe IpaMMaTHYECKOIO MaTepuaia: CTpafaTelbHbIN 3a10T, HEMUYHbIE (POPMBI

rjaroJia. Paznnunnie OTTCHKH MOJAaJIbHOCTH. Tumnesl BOIIPOCHUTCIIBHBIX npennomeHHﬁ.

CnoBooOpazoBaHue.

2.3akpernieHne JIEKCUKH 10 TeMe (JUKTaHT).

[Topsnok BeinmosiHeHUs: 1. [Ipociymate cjioBa v CJIOBOCOYETAHMS U 3alIUCATh X MEPEBO/I.

1.Find the Russian equivalents for the following words and phrases.

For your information; prompt; to send for consideration; to attach publications; Catalogue; of

Machines; to be of interest to somebody; HR department; leaflet; to cable somebody; sales

manager; employee; your fax dated the 20th August; to dispatch information; to hear from

somebody; price-list; to the address of somebody; the April issue of the journal; to apply;

participant; brochure (booklet); copies; inquiry; stand; to be grateful; folder.

Omeemot:

Jns Bamero cBeneHus; OBICTpBIN; HalpaBUTh Ha pPAcCMOTPEHME; MpujaraTh pekjIamMHbIe

MaTepuanbl (MyOJUKAIMK); KaTaJlor CTAaHKOB (MalllMH); MPEACTaBISATh MHTEPEC sl KOro-Tuoo;

OTIIeN KaJIpOB; PEKJIAMHBINA IMPOCIEKT; OTHPAaBUTh 4YTO-IUOO TEJNEerpaMMOi; MEHEIKep OTIena

npojaax; coTpyaHuk; Bamr ¢akc ot 20 aBrycra; oTmpaBisTh MH(POPMALMIO; MOTy4YaTh HW3BECTHUS
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(muceMa) oT KOTo-MH00; MPEHCKYPaHT; Ha Yel-IT00 aapec; anpeabCKUil HOMEp KypHaJla; MoJaBaTh
3asBIICHHE; YYaCTHHUK; OpOIIIOpa; SK3eMIUISIPBL; 3aIpOC; CTEHI; ObITh MPU3HATEIBHBIM; PEKIAMHBIN

MPOCTICKT.

2. TpeHI/IHF: HeJIb — 3aKpPCIUTh I'PpaMMaTUYCCKUEC HAaBBIKK JICJIOBOI'O ITMCbMa:

In the near future your request will be for
warded for consideration.

B onuscaiimee epema Bama npocbba Oyner
nepeaHa Ha paCCMOTPCHUC.

OOpaTuTe BHUMaHHE, YTO B AHTJIMIICKOM SI3bIKE
B OTJIMYHME OT PYCCKOIO HUKOTAA B BBIPAXKEHUU
«B Ommxkaiiem OyaymieM» HE HUCHOJIb3YeTCs
MPEBOCXOJHAS WJIA CpPaBHUTENIbHAs CTEINEHb
pujiaraTeabHoro!

We should be grateful if you would email us a
PDF copy. unu We shall be grateful if you will
email us a PDF copy.

Mpl ObT OB TIpU3HATENBHBIL, €ciu Obl Bbl
MMpucjiajinu HaM I10 SHGKTpOHHOﬁ IIO4YTE KOIIUIO B
dopmare PDF.

We shall be obliged if you will send us your
catalogue. wiu We should be obliged if you
would send us your catalogue.

Mpb1 Obut OBl TIpU3HATEIBHBI, €CIU OBl BBI
IMpUCJIaJIikd HaM Balll KaTaJlor.

B mpuaaTouHbIX NpPEeNNIOKEHUSX BpPEMEHHU U
YCIIOBHS B QHTJIMHCKOM SI3bIKE Oynyinee Bpems
He ymoTpebnserca. B mnpuBeneHHBIX clieBa

npuMepax IPEICTaBICHO YCIIOBHOE
OPHUIATOYHOE TpeanokeHue, a riaronsl Will,
would He ABAAOTCS  BCIIOMOraTEIbHBIMH

riiarojaMu, KOTOPBIC YKa3bIBAIOT Ha 6yz[ymee
BpCMm. B nmannom CIydac MblI MMEEM [J€CJIO0 C

MOJQJIBHBIMUA  TJIAroJlaMH, KOTOPBIE HMEIOT
3HayeHue 'Keimarb, XOoTeTh'. B ocHOBHOM
MIPEIOKECHU U TaKKe HCIIOJIb30BaHbI
MopaibHble Tanaroasl — Shall, should, wux
3HAaYCHUE "HEOOX0IUMOCTh COBEpUICHMUS
nevcTeuii".

accordingly — respectively

We have received your instructions and cut the
price accordingly.

M5! nonyunnu Bamum MHCTPYKIMH U COKPATHIIH
LCHY COOMmMEemcCmeEeHHO.

The prices for Models A and B are $10 and $12
respectively.

Ilensr Ha monmenmu A m B cocrtaBmsror 10 m 12
A0JIJIapOB COOMEEemCme€eHHO.

OOpaTtuTe BHUMaHHE, YTO B aHIJIMHCKOM SI3BIKE
HApeUue «COOTBETCTBEHHO» HMMEET HECKOJIBbKO
COOTBETCTBUIl C pa3IMYHBIMU KOHHOTALIUSIMU.
«Accordingly» wucnone3yroT, KOrga HUMEKT
BBHUJly «COOTBETCTBCHHO OOCTOSTEIBbCTBAMY», a
«respectively» mnpuMeHsIOT, KOrja COOTHOCST
JBa psna, Tak Kak B IpUMepe, NPUBEICHHOM
cieBa

3.BeinonHeHue TPEHUPOBOUHBIX YIIPAXKHEHUN 110 TPAMMATHKE.
DopMa OTYETHOCTHU: BBIITOIHUTH IIEPEBOJ MIPEMIOKEHUHN C PYCCKOTO Ha aHTVIMMCKUN.

3aauus U1 CaMOCTOATENBHOM PaOOTHI:

3. Haiitu nenoBele nmucema (3-4) B MHTepHeTe, mepeBecTHM M OOBSICHUTH HCIOJIb30BAHUE

rpaMMAaTHYECKHX CTPYKTYP.

OcHoBHast TuTepaTypa
1. enoBoe oOmieHne B Tectax U MHTEpBBIO. Business-related topics in tests and interviews: yue6.
nocobue/ H.A. KonecnukoBa, JI.A. TomameBckas. — M.: ®nunrta: Hayka, 2014. — 216 c.

2. CeBocthsiHOB, A.Il. AHTIUHCKUN S3BIK JENOBOTO U MPO(ecCHOHATBLHOTO OOIIEHUS :

yueOHOe

nocobue / A.Il. CeBocthsiHOB. - U3n. 3-e, nom. u nepepad. - Mocksa ; bepnun : upext-Menua,

2018. - 417 c.

3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrimuiickuii

S3BIK U MEXKKYJIBTYPHOTO W TPO(ECCHOHATIBHOTO  OOLICHUS
O.E. Jlanuesckas, A.B. Manés. - 6-e u3z., crep. -

C.

yueOHOe mocobue /
Mocksa : U3narensctBo «@nuaTan, 2017. - 192

JlomonHUTEbHAS TUTEPATYpa
1. I'ypeBuu, B.B. [IpakTudeckas rpaMMaTKa aHTTUHCKOTO SI3bIKA: YIPAXKHEHUS U KOMMEHTApUH :
yueOHoe ocooue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «DmmHTan, 2017, - 292 c.
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IIpakTnyeckoe 3ansitue NeS. UTeHue u nmepeBol HAYYHO- TEXHHUYECKOM JJUTEPaTyphl — 4 yac.
[lenb: ¢dopMHUpOBaTH yMEHHUS OOYYAIOUIMXCS IO IMEPEBOAY HAYyYHO-TEXHUYECKOH JHMTEpaTyphl,
COCTaBJICHUIO aHHOTaIUH, pedeprupoBaHUE.

3amanue: 1. IlepeBecT Hay4HO-TEXHHYECKHME TEKCThl II0 CBOEMY HAIIPAaBJIEHUIO: CTATbH,
aHHOTAllUH, y4eOHbIE TEKCTHI.

ITopsnok BemmonHenus:: 1. IlepeBecTn mpennokeHHbIE TEKCTbl M BBIIOJHUTH 3aJaHUS IOCIE
TEKCTOB: TEKCThI pa3HOU CTPYKTYPHI.

®Popma oryetHocTH: 1. IIoaAroTOBUTH aHHOTALMIO 110 OJJHOMY U3 IIEPEBEJCHHBIX TEKCTOB.

3a/iaHus AJi CaMOCTOSTEeNIbHON paboThI:

1. HaliTH TEKCT-UHCTPYKLHUIO K YCTPOICTBY U IEPEBECTH.

OcHoBHast TuTepaTypa
1. JlenoBoe oOrieHue B TecTax v UHTEpBBIO. Business-related topics in tests and interviews: yueo0.
nocobue/ H.A. Konecuukosa, JI.A. TomameBckas. — M.: ®nunra: Hayka, 2014. — 216 c.
2. CeBoctbsiHOB, A.Il. AHTIUHCKUN S3BIK JEIIOBOTO U MPO(EeCCHOHATBLHOTO OOIIEeHUs : yuyeOHOe
nocobue / A.Il. CeBocthsiHOB. - U3n. 3-e, mom. u mepepad. - Mocksa ; bepnun : {upext-Menua,
2018.-417 c.
3. Hanuesckas, O.E. English for Cross-Cultural and Professional Communication=AHrauiickuit
S3BIK IS MEXKYJIBTYPHOTO ¥ TpPOQEecCHOHATBHOrO oOmenus : ydeOHoe mocobue /
O.E. JlanueBckas, A.B. Manés. - 6-¢ u3a., crep. - Mocksa : U3natensctBo «®nunTay, 2017, - 192
c.

JlononHuTenpHas IMTeparypa
. esud, B.B. [IpakTuyeckas rpaMMaTika aHTIHHCKOTO SA3BIKA: AKHEHNUSI M KOMMEHTAPUH :
1.T , B.B. 11
yuebHoe nocobue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «®nunrtay, 2017. - 292 c.

IIpakTuyeckoe 3ansaTue Ne6. Buabl 1e10B0ii koppecnoHaeHun — 4 yac.
[lenb: oBmageHue OOYYAIOIIUMUCS TOCTATOYHBIM YPOBHEM KOMMYHUKATHBHON KOMIETEHIIMM IS
pEIICHHS COIMATbHO-KOMMYHHKATUBHBIX 33719 B TPO(eCCHOHATLHOM JIeATEIIBHOCTH.
3ananue: 1. O3HaKOMUTH C TUIIAMU JETOBBIX MUCEM, UX CTPYKTYPOH, ppasaMu-KIHIIIE.
[TopsiA0oK BBITOTHEHUSI:
1. Tunel u CTpyKTypa JeNOBOro mHChbMa (3ampoc HH(OpPMAIHH, COMPOBOIUTENHHOE,
0J1aroAapHOCTH U T.J1.).
1. Jlata
2. Anpec.
3. CrienmaiabHbIE TOMETKH.
4. IlpusercTBue.
5. 3aroJyioBoK.
6. Konmoska.

[Tpumepsl
Dear Sir Dear Mr Jackson
Dear Sirs . Dear Mrs Tang .
Dear Madam Yours faithfully Dear Jane Yours sincerely
Dear Sir or Madam Dear Tom

7. Ims1 OTIIpaBUTENS U JOJIKHOCTD

8. O0pa3sen 1e10BOro NMCHLMA HA AHTJIMHCKOM SI3bIKE
25 October 2015

Mr James Klinton

General Manager

JMK Co Ltd

34 Wood Lane
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London
Great Britain WC2 5TP

Dear James
2015 BUSINESS CONFERENCE, 10/11 DECEMBER 2015
I have pleasure in inviting you to attend our special conference to be held at Sheraton Hotel,
London on Thursday/Friday 10/11 December 2015.This intensive, practical conference for
businessmen aims to:

e increase your business productivity

« enable networking with business partners
The seminar is power-packed with a distinguished panel of professional speakers who will give
expert advice on many useful topics. If you would like to join us please complete the enclosed
registration form and return it to me before 30 August with your fee of $50 per person.
I look forward to seeing you again at this exciting conference.
Yours sincerely
John Smith
Conference Secretary

9. O0pasen opopmiieHNs KOHBEPTA.

IIpumep:
J. Wilhelm Stamyp
410 Lawrence Street, Apt. 5 REGISTERED MAIL
Ann Arbor MI 48105 ATR MAITL
USA

Mr. J. R. Smuth

400 S 5th Avenue, Suite 7 80
Detroit, MI, 48202-2831
USA

a. Onpenenure THN NMcbMa (TipeuiaraeTcst KOMIIIEKT u3 10 mucem)
b. 3amonHUTE MPOMYCKH CIOBaMH, MOAXOMAIIUMHU MO CMBICTY, MPH HEOOXOAMMOCTH H3MEHHTE
rpaMMaTHYeCcKyIo (hopMy CIlOBa.

to send; for your Clients’ consideration; for your information; to acknowledge receipt; to receive; to
be of interest to (2); to forward.

1. We of your letter dated October 23.

2. | hope the catalogue you.

3. Your new price-list us.

4.1 our new catalog as soon as | get your reply.

5. Their letter our immediate attention.

6. we attach our publications relating to our new model of copier.
7. Thank you for the information our Clients.

OTBeThI.

We acknowledge receipt of your letter dated October 23.

I hope the catalogue will be of interest to you.

Your new price-list will be of interest to us.

I will forward our new catalog for your Clients’ consideration as soon as I get your reply.
Their letter is receiving our immediate attention.

For your information we attach our publications relating to our new model of copier.

ok wdpE
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7. Thank you for the information sent to our Clients.

c. CooTHEeCHTEe YacTU CTPYKTYPHI JI€J0BOT0 NHUChMa, B COOTBETCTBUU C MPABUIIOM:

PYCCKHH SI3BIK

AHTIUUCKUM SI3BIK

1. JlanHbie 00 OTIIpaBUTENE, YACTO HA3BIBACMBIE
«IIANKOW THChbMa»: WMs  OTHpaBHUTENS (B
JUYHOM JICJIOBOM T[HChbME) WM Ha3BaHHE
(GUpPMBI, TTOYTOBBIA agpec, HOMepa Tele(OHOB,
¢axca, agpec MEKTpOHHON NoUTH B MIHTEpHETE.

a. September 15, 2015

2. JlaTta nucbma

b. -

3. Buyrpennuii aapec (Ha3BaHHE U TMOYTOBBIN
aJipec mojyyaTess NUChbMa).

c. Yours faithfully

4. BerynutenbHoe 0OpalieHue.

d. Cantley Road London SW4 Standard Office
Furniture Ltd.

5. 3aroJI0BOK (ecnu

HEOOXOAMMOCTB).

IIucCbMa €CTh

e. J.Smith Sales Department

6. Tekcrt nucpMa.

f. Smith & Lewis Pty., Private Bag X324
Johannesburg 2000 South Africa

7. 3akmrounTenbHas GopMyIia BeKIMBOCTH.

g. We are sending you our new catalogue. We
hope it will be of interest to you.

8. IToanuce cocTaBuUTElNs MHUCHMA.

h. Enclosure

9. IlpunoxeHue K nucpmy.

i. Dear Sirs

Oreerni: 1.1;2.2;3.d4.1;5.b;6.9;7.c; 8.e; 9. h.
®dopma otuerHoctu: 1. HamucaTs aenoBoe mucbMo (Ha BBIOOP), COCTaBUTH PE3IOME.

KOHTpOILHBIC BOIIPOCHI.
1. Why is the layout so important?

2. What are the main parts of any business letter?

3. What is the order of the address in English?
4. Why shouldn't the date be written in figures?

OcHoBHast TuTepaTypa
1. enoBoe oOmieHne B Tectax U MHTEpBBIO. Business-related topics in tests and interviews: yue6.
nocobue/ H.A. Konecuukosa, JI.A. TomameBckas. — M.: ®nunra: Hayka, 2014. — 216 c.

2. CeBocthsiHOB, A.Il. AHTIUHCKUN S3BIK JENOBOTO U MPOo(ecCHOHATBLHOTO OOIIEHUS :

y4ueOHOe

nocobue / A.Il. CeBocthsiHOB. - U3n. 3-e, nom. u nepepad. - MockBa ; bepnun : upext-Menua,

2018. - 417 c.

3. HanueBckas, O.E. English for Cross-Cultural and Professional Communication=AHrmuiickuii

S3BIK  JUIT  MEXKKYJIBTYPHOTO U TPO(ECCHOHATIBHOTO  OOILICHUS
O.E. Jlanuesckas, A.B. Manés. - 6-e u3z., crep. -

C.

yueOHOe mocobue /
Mocksa : U3narensctBo «®aunaTan, 2017, - 192

JlononHuTENBHAS IUTEPATYpa
1. I'ypeBny, B.B. IIpakTnueckas rpaMmMaTHKa aHIVIMMCKOTO S3bIKA: YIPAXKHEHUS 1 KOMMEHTApHH :
yuebHoe mocodue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa : U3natensctBo «®nuntay, 2017. - 292 c.
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10. IEPEYEHb HH®OPMAIIMOHHBIX TEXHOJIOT Ui, UCIIOJb3YEMBIX ITPA
OCYHECTBJIEHUU OBPA30OBATEJIBHOI'O ITPOIECCA IO JINCHUIIJIMHE

1. Microsoft Windows Professional 7 Russian Upgrade Academic OPEN No Level.
2. AntuBupycHoe nporpamMmHoe obecrieuenue Kaspersky Security.
3. Cucrema IMCTaHIIMOHHOTO 00y4ueHus iLogos.

4. IlporpamMHoe obecrieueHue 11 MynbTuMeana-nmaragonaoro komriekra RINEL-LINGO.

11. OMUCAHUE MATEPAAJBHO-TEXHAYECKOM BA3BI, HEOBXOJIUMOM 51
OCYHECTBJIEHUA OBPA3OBATEJIBHOI'O ITPOHECCA 110 JUCHUIIJIMHE

Buo Haumenosanue Ilepeuenv ocHo6HO20
Nell3
3anAmuUA ayoumopuu 000opyoosanus
1 3 4 5
113 UlnaragoHHBINA KaOUHET IUHTraOHHBIC CTOJIBI clll3 - 1-8
KommbioTepamMu (16 1mIT.), TMpUHTEp
nasepubrii  HP Color LaserJet 2600n,
TeIICBU30D «Panasonicy» (1
T, ), ayauoMarautodon «Panasonicy
(1 ).
113 JlexiimoHHas ayJUTOPUSTEIEBU30D «JVC» (1 mt.);[13 -9,10
Kadeapbl WHOCTPAHHBIX[BUCOMArHUTO()OH + DVD+
SI3BIKOB. pexopaep LG.
JI UlexnmonHast ayTUTOPUSTENIEBU30D «JVC» (1 . );J1- 1-8
Kaderpsl WHOCTPaHHBIX[BUICOMAarHUTO(POH + DVD+
SI3BIKOB. exopaep LG.
CP U3 Ne 1 - -
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Ipunoxenne 1

OOHJA ONEHOYHBIX CPEACTB AJIA ITPOBEJAEHU A

1. Onucanue ¢GpoHAa OLEHOYHBIX CPEACTB (MACIOPT)

MPOMEXYTOUYHOM ATTECTAIIMUA OBYYAIOUUXCA O JUCIHUILJINHE

Ne Jaievent Paznen Tema dOC

KOMIIeTEHIIUH KOMIIEeTEHIIUH

CIOCOOHOCTh K |1 SA3bik | 1.10CcHOBBI 1€710BOTO BOIIPOCHI
KOMMYHUKaIUU B | I€JI0BOTO OOLIEeHHS] HA UHOCTPAHHOM | K 3a4eTy
YCTHOH M THMCHMEHHOH | OOIICHUS SI3BIKE 1.1-1.2
dbopMax Ha PYCCKOM U 1.2 TIpodeccronanbHO- BOIIPOCHI
OK-5 WHOCTPAHHOM  SI3BIKAX OPUEHTHUPOBAHHOE YTEHHUE | K 3a4eTy
UL pemeHus  3aaad U IIICBMO 1.1-1.2
MEXJIMYHOCTHOTO u
MEXKYJIbTYPHOIO
B3aUMO/ICVCTBHUS
CIIOCOOHOCTH
OCYHICCTBJIATH
LieJICHAPaBIEHHbII
MOUCK WHPOpPMALUK O
HOBEUIINX Hay4HbIX
TEXHOJIOI'MYCCKUX
K-5 JTOCTIKEHHSX B
nH(GOPMAITMOHHO-
TCHCKOMMyHHKaHHOHHOﬁ
cetu «MHTepHer» (manee
— cerb HMHTepHer) m B
Apyrux UCTOYHUKAX.
2. Bomnpocsl k 3a4eTy
Ne Komnerenuuu Ne 1 HaumMeHOBaHHe
BOITPOCHI K 3AYETY
n/n K pasaena
ox Omnpenenenne

1 2 3 4 5
CIIOCOOHOCTh K | 1. BbImonHuTh JEKCHYECKUU
KOMMYHUKaIUU B | TeCT (menoBoe u

OK-5 | ycTHOM U | nmpodeccruoHaIbHOE OOIICHHE)

1. NUCbMEHHOH (opmax | 2. [lpountats u mepesectu | 1.1 OCHOBBI e10BOrO
Ha  PYCCKOM M | texct. KpaTko H3IOXUTH €ro o0mIeHHs Ha
WHOCTPAHHOM COIep/KAaHHE HA WHOCTPAHHOM MHOCTPAHHOM SI3bIKE
A3BIKAX JJIS1 PELICHUS | gqspike. 1.2 IIpogeccuonanpHo-
3a1a4y OPUEHTUPOBAHHOE
MEXKJIMYHOCTHOTO | YTEHUE U TTUCHMO
MEXKYJIbTYPHOTO
B3aUMOJIEUCTBUS
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CIIOCOOHOCTH
OCYIIIECTBIISTH
LieJIeHaIIpaBICHHBIN
MOUCK WH(OPMAILUH O
HOBEHIIMX  HAYYHBIX
TEXHOJIOTHIECKHAX
JOCTHKEHUSAX B
nH(pOPMAITMOHHO-
TEJIeKOMMYHHUKAITHOHH
ol ceru «HTEpHET»
(manee - ceTh
WnTepuet) u B apyrux
HMCTOYHUKAX.

2. | IIK-5

3. OnucaHue moka3artejeil 1 KpUTepUeB OLEHUBAHUA KOMIeTeH Ui

IlokazaTenu Ouenka Kpurepun

3HaeT 0a30BbIe HOHATHUS

KOMMYHHUKAIliM B  yCTHOW |

NUCbMEHHOW (opMax Ha PYCCKOM U
3HaTh WHOCTPAaHHOM  SI3bIKaX; pPacro3HaeT
OK-5 KyJIBTYpHO-CcIieHu(pUIecKre
0a30BbIC MOHATUS KOMMYHHUKAIMU B O0COOEHHOCTH, IIpEACTABUTENIEH
YCTHOW M NUCBMEHHOH (opmax Ha MHOSA3BIYHOM KYJBTYPbI; OCHOBHBIE
PYCCKOM ¥ HWHOCTPAaHHOM SI3BIKAX; ¢doneTnueckue, JIEKCHKO-
KyJIBTYpHO-CcIIeU(UIECKre rpaMMaTH4ecKue,  CTUJIMCTHYECKUE
0COOEHHOCTH, LIEHHOCTH OCOOGHHOCTH  HW3y4aeMOTO  S3BIKa;
npezcTaBuTeNei UHOS3BIYHOM 3HaeT IpaBUJa PEUYEBOrO ITHKETa B
KYJIbTYPHI; OCHOBHBIE poeCCUOHAITBHOM, y4eOHO-
doneTnueckue, JIEKCUKO- COLMANIbHOM cdepax oOLIeHus;
rpaMMaTH4ecKue, CTUIMCTHYECKHE yMeeT TpaMOTHO W3Jaratb CBOH
0COOEHHOCTH H3Yy4aeMoro s3bIKa; MBICIM Ha HMHOCTPAHHOM  S3BIKE,
npaBUia  pPEYeBOr0  JTHKETa B TOTOBUT YCTHOE COOOIIeHHWe Ha
npodeccuoHaIbHOM, yueOHo- MHOCTPAHHOM SI3bIKE 110 OCHOBHBIM
couManabHON cepax oOIeHHUS. 32UTeHO U3YYEHHBIM  TEMaM, UCIIOJIB3YS

MK-5

dboHeTHYECKUH, TEKCUYECKUH,
rpaMMaTH4YE€CKHIl MUHUMYM,
HEOOXOUMBIN /7151 YCTHOM U
ANEKTPOHHOW KOMMYHUKAIUH U JIJIS
paboThI C HICTOYHUKAMU
uHpopmaruu B 06s1acTu
pohecCHOHANEHOM e TENIbHOCTH
Ha U3y4aeMOM S3BIKE;

Ymerhb

OK-5

TPaMOTHO H3JIOKHUTh CBOU MBICITH
Ha WHOCTPAaHHOM SI3bIKE€, TOTOBHUTH
YCTHOE COOOIIeHNe Ha HHOCTPAHHOM
SI3bIKE TI0 OCHOBHBIM HM3Y4YEHHBIM
TeMaM, WCIIOIb3Ysl TPAMMAaTHUYECKHE

rpaMMaTHYE€CKUE€ U CHUHTaAKCHUYECKUE
CTPYKTYpPBI, JIEGKCUYECKHUE €IUHHIIBI,
M3yUYCHHBIE B TEUYEHHUE T'0JIa; YMEET C
MMOMOIIBIO  CJIOBApPS  OCYIIECTBIISATH
aJICKBaTHBIA YCTHBIM W TMChMEHHBIN
MepeBOI C MHOCTPAHHOTO S3bIKa Ha
PYCCKMH  OpUTMHAJIBHBIX  TEKCTOB
COOTBETCTBYIOIIEH TEMATHKH; YMEET
nucaTh Ha HWHOCTPAHHOM  SI3BIKE
IMMCbMa M OTBETHl HAa HUX, BKJIIOYas
KaK JIMYHBIC, TaK W OQHUIMAIbHBIC,
JTIOKJIaJIbl, PE3IOME, aHHOTAIINH;

BIIQJICET CIIOCOOHOCTBIO CBOOOJIHO
(dbopMyTUpPOBaTh CBOM MBICITH KaK B
YCTHOM, TaKk U B NMHUCBMEHHOW peuH,
croco0eH BecTH MpodhecCHOHATBHBIN
JIAAJIOr W TEpemnucKy; BiajeeT
AITOPUTMOM O00OpaOOTKH TEKCTOBOM
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U CUHTaKCHUYECKHE  CTPYKTYpBHI,
JIEKCUYECKUE EIMHUIIbI, W3yYEHHbIE
B TEUCHHE TOJa; C TIOMOIIBIO
CJIOBaps OCYIIECTBIISITH T'PAMOTHBIM
YCTHBIA U MHUCBMEHHBIN TEPEBOJ C
WHOCTPAHHOTO SI3bIKA HAa PYCCKUM
OPUTHHAIIBHBIX TEKCTOB
COOTBETCTBYIOIICH TEMATHKH;
nucaTh Ha HWHOCTPAaHHOM  SI3BIKE
MMCbMa U OTBETHI Ha HUX, BKIIIOYAs
KaK JIMYHbIE, TaK U OQUIHAIbHEIC,
JIOKJIa/Ibl, Pe3I0ME, AHHOTALIUH.

IK-5

HCIOJIb30BATh Pa3InyHbIe (HOPMBI,
BUJIbl YCTHOW U TIMCHMEHHOM
KOMMYHHUKAIMX Ha HHOCTPAaHHOM
SI3BIKE B YICOHOM U
npodeccuoHaNbHOM e TEIbHOCTH;
IrpaMOTHO U 3P PEKTUBHO
MOJIb30BATHCS UCTOYHUKAMU
uH(popManuu (CrpaBOIHON
JUTEpPaTypoid, pecypcamu
Wurepuer);

Baagern

OK-5

CITOCOOHOCTBIO CBOOOHO
(bopMyIUpOBaTh CBOM MBICIH KakK B
YCTHOM, TaK U B MUCbMEHHON peYH,
BECTH ITPO(PECCHOHAIILHBIN THATIOT U
MEePENUCKY; BIAJIETh aJITOPUTMOM
00pabOTKHU TEKCTOBOW MH(OpMaILUU
CTPaHOBEIYECKON 51
npo)eCCHOHAIBHONW TEMaTUKH Ha
WHOCTPAHHOM SI3BIKE.

IIK-5

CIIOCOOHOCTBIO OCYIIECTBIISATh
LeJICHANPABIECHHBIN TIOUCK
uHpopMaun 0 HOBEMIINX
Hay4YHBIX TEXHOJIOTUYECKHUX
JOCTIDKEHUSIX B MH(OPMALMOHHO-
TEJIEeKOMMYHUKaIlMOHHON CeTH
«HTEepHETY.

uHpOpMAIUM  CTPAHOBEAYECCKOM |
NpoPECCHOHAIBHOW TEMaTUKH Ha
WHOCTPAaHHOM SI3BIKE.

HE 3a9YTCHO

HEe 3HaeT 0a30BBIX TOHATUH U
0COOEHHOCTEH  KOMMYHHUKAIlMH B
YCTHOM W THChMEHHOM (opmax Ha
PYCCKOM ¥ HMHOCTPAaHHOM SI3BIKaX,
LEHHOCTHU peJIcCTaBUTeNeH
WHOS3BIYHOM KYyJbTYpbl; HE 3HAeT
OCHOBHbIE (POHETUYECKHUE, JIEKCHKO-
rpaMMaTHYECKHE, MpaBuUjia PEUyEeBOro

3THKETa B HpO(eCCHOHATBHOM,
y4eOHO-COMAITLHOM chepax
o0IeHus CTUJINCTHYECKUE

0COOCHHOCTH HU3y4aeMOro SI3bIKa;
3aTPYAHSIETCS B MOATOTOBKE YCTHOTO
COOOIICHUS HAa HMHOCTPAHHOM SI3bIKE
10 OCHOBHBIM M3y4Y€HHBIM TE€MaM; He
pacro3Haer rpaMMaTHYECKUE
CTPYKTYPBI, JIEKCUYCCKUE CIMHHUIIBI,
W3y4eHHbIE B  TEUEHHE  TOJa;
JNEMOHCTPUPYET  HU3KUH  YPOBEHBb
yYMEHUH TTpU pabOTe C TEKCTOM;

HE BJIaJICET CIIOCOOHOCTHIO CBOOOIHO
(dhopMyIUpPOBaTh CBOM MBICIH KaK B
YCTHOM, TaK U B NUCbMEHHOW peYH,
BECTH MPO(heCCHOHATBHBIN AUAIOT U
MIEPEIHCKY; aIrOPUTMOM 00pPabOTKH
TEKCTOBOM nHpopmaruu
npoeCCHOHAIBHON TEeMaTHKH Ha
WHOCTPAHHOM SI3bIKE.

4. MeToanyeckue MaTepHaJbl, ONpeAe/siioNie NPoHeAyPbl OLCHUBAHUS 3HAHW,
YMEHHi, HABbIKOB M ONbITA 1eATeJIbHOCTH

JucuunnmHa «/[enoBoil MHOCTpaHHBIN SA3bIK» HalpaBleHa Ha IOJYYEHHE TEOPETUUYECKHUX
3HaHUN U MPAKTUYECKUX HABBIKOB M YMEHMH JUIsl aKTUBHOTO MPHMEHEHHs B MPO(peCCHOHATLHOM
obOuiennn. 3ydyeHne qaHHOTO Kypca AUCHMILTUHBI IPEelyCMaTPUBAET:

- JICKIIUH,
- IPAKTUYCCKUEC 3aHATHUA,

- CAaMOCTOATENbHYIO paboTy 00yJaromuxcs;

24




- 3auer.

B xone ocBoenus pazzuena 1. SI3bIk qe0BOro 00IIeHUs
oOydaronuecsi OBJIAJIeBAIOT S3BIKOBBIMM HaBBIKAMH W YMEHHMSIMH B TaKHMX BHUAAX pPEUEBOil
JESTENIbHOCTH, KaK: ayAMpOBaHHE, 4YTEHHE, NHCbMO, TroBopeHHe. UTeHue mnpenycMaTpuBacT
dbopMUpOBaHHE YMEHUI: BBIWICHSATH OIOPHBIE CMBICIOBBIE OJOKHM B UYHUTAEMOM, OIPEAEsaTh
CTPYKTYPHO-CEMaHTHYECKOE SI/IPO, BBLACIATH OCHOBHBIE MBICIU M (DAKThl, HAXOAUTH JIOTUYECKUE
CBS3M, MCKJIIOYaTh M30BITOYHYI0O HUHGOPMAIUIO, TPYNIUPOBATH U OOBEIUHATH OCHOBHBIE
I10JIO’KEHUS 110 IPUHIIMITY OOIIIHOCTH.

YMeHusi ayqupoBaHUsT W TOBOPEHMS pa3BUBAIOTCS BO B3aumozelctBuu. K koHIy Kypca
oOyyJaromuecs JOJKHBI BIAJIETh:

— YMEHHUSIMH MOHOJOTMYECKONW peud M JUAJOTHYECKOW pedyd Ha YpPOBHE CaMOCTOSITENIHHO
[IOJAIFOTOBJIEHHOI'O ¥ HETIOATOTOBJIEHHOI'O BHICKA3bIBAHUS 110 IIPOHJICHHBIM TEMAM;

— YMEHUSIMH JTUAJIOTHYECKON peyu, MO3BOJSIOIIMMU €My NMPUHUMATh Y4acTHE B OOCYKICHHUH
JTF0OBIX BOIIPOCOB, B TOM YHUCIIE TPOPECCHOHATBHBIX.

[TucekMo paccmaTpuBaeTcss Kak Iefib (OpPMHUPOBAHHS CIIOCOOHOCTHM K KOMMYHHUKAIIUM B
NUCHbMEHHOU (OpME Ha PYCCKOM M MHOCTPAHHOM SI3BIKAX JUIS PELICHHUS 33/1a4 MEXIMYHOCTHOTO M
MEXKYJIbTYPHOTO B3aHMOJCHCTBHSI B XOJ€ BBINOJHEHUS MHCbMEHHBIX YIOPaKHEHUH Ha
rpaMMaTH4eckoM M JIEKCMYeCKOM Marepuane. B mporecce oOydyeHus NUCbMY (OPMHPYIOTCS
KOMMYHHUKATHBHbIE YMEHHMS: COCTaBUTh IUIAH WJIM KOHCHEKT K MPOYUTAHHOMY, H3JIOKHUTh
coJiep’KaHue IIPOYUTAHHOTO B MMCbMEHHOM BUJIE (pe3toMe, pedepaT, aHHOTALIUS).

OBnanenue BcemMHu (hOpMaMu YCTHOTO W TNHCBMEHHOTO OOIEHHUS BENETCS KOMILUIEKCHO, B
TECHOM €JIMHCTBE C OBJIAJICHUEM OIPE/IEICHHBIM (POHETUUECKUM, JIEKCUUECKUM U TPAMMATHYECKUM
MaTepuaIoM.

[Ipy moAroToBke K 3a4eTy pEKOMEHAYeTCs 0c000€ BHUMAHHUE YAEIUTh CIEIYIOIUM
TEOPETUYECKUM BOIPOCAM: MOHATHE JEIOBOTO OOIIECHHUS, BUIbI KOMIIAHUN, BepOajbHbIe Cpe/ICcTBa
OOLIeHMS.

B xozxe mpakTHueckux 3aHATHI 00y4arou[fecsl OBJIaIeBal0T OCHOBHBIMU IPaMMaTHYECKUMU
dbopMaMu U KOHCTPYKLUSIMU JEJIOBOTO HMHOCTPAHHOT'O SI3bIKa, 3HAKOMSTCA C OCOOEHHOCTSIMU
UCIIONIb30BAaHUsI HMHOCTPAHHOTO $S3bIKa B MEXKIUYHOCTHOM M MEXKYIbTYpHOM OOIIEHUU T10
M3y4EeHHON TEeMAaTHKE; y4aTcsl U3BJIEKaTh HEOOXOAMMYI0 MH(POPMAIUIO U3 OPUTHHAIBHOTO TEKCTa
Ha MHOCTPAHHOM SI3bIKE 110 TeMaM, CBA3aHHBIM ¢ OyayIiei paboToi oOydaromuxcs.

B npouiecce koHCyIbTaMM € MpenofaBaTesneM pa3ouparoTcss Hauboiee CI0XKHbIE BOIPOCHI
rpamMmMatuku. [Ipy TOArOTOBKE K 3aHATUSM B HMHTEPAKTUBHON ¢opMme paspabaThiBaeTcs XOI
3aHATHSA, OOCYXIAIOTCS BOMPOCHI, 3aTparuBacMbieé B COOOIICHUSX OOYYarOUIUXCs, OKa3bIBACTCS
KOHCYJIbTAaTHUBHAs TOMOIIb B IOJIFOTOBKE K TAKUM 3aHSATHSIM.

PabGora c nurepaTypoit SBIAETCS BAXKHEHIIMM DJIEMEHTOM CaMOCTOSITEIHLHOM paboTh
oOyyaromuxcst B TOJyYeHUMM 3HaHMH 1o JucuuiuivHe. llpexkne Bcero, HeoOXOAMMO
BOCIIOJIB30BAaTbCA  CIMCKOM  pPEKOMEHJIYEMOM 10  JAaHHOM  JUCHUILIMHE  JIMTepaTypou.
JlononHUTENbHBIE CBEICHHS MO M3y4YaeMbIM TE€MaM MOKHO HAWTH B MEPUOAMYECKON IMeyaTu U
Wnrepuere. [IpenycMoTpeHo npoBeieHHE ayTUTOPHBIX 3aHATHM, C IPUMEHEHUEM aKTUBHBIX (OpM
Y UHTEPAKTUBHBIX (popM (MTOMCK AOMOTHUTENBbHON HHpopMaIyu B IHTepHETe ¢ 1eNbI0 MOArOTOBKU
COO0O0IIeHN HA HHOCTPAHHOM SI3BIKE).
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Ipuaoxenne 2

AHHOTAIIUA
pado4eil nporpaMMsbl JUCHUNIMHBI
/leJ1I0BO HHOCTPAHHBIN A3BIK

1. Ileab u 327291 TUCHHILIMHBI

Onagenre 0OydJarOIMMUCST HEOOXOAWMBIM M JIOCTATOYHBIM YPOBHEM KOMMYHHMKATHBHOU
KOMIIETCHIIMU U DEHICHUS COLMAIbHO-KOMMYHHUKATUBHBIX 337ad B NpO(ecCHOHAIBHON
JeATEIbHOCTH.

3agauu u3ydYeHus AMCUUILIMHBI SIBJISICTCH:

- TEOPETUYECKOE OCBOCHHE 00YUAIOIMMHCS OCHOB JICJIOBOIO OOILEHHS U 1€I0BOH
KOMMYHUKAIIHUH;

- pa3BUTHE Y O0YYAIOIMXCS YMEHUS JOIMYECKH BEPHO, apryMEHTHPOBAHO U SICHO BBICTPAUBaTh
YCTHYIO Y IUCBMEHHYIO PEUb;

- OBJIaJICHUE OCHOBHBIMM I'PDAMMATUYECKUMH SIBJICHUSAMH, XapaKTEPHBIMU JUIsl IEJIOBOM pedH;

- U3yYEHUE OCHOBHBIX BMJIOB JICJIOBOM INEPENUCKH, OCOOEHHOCTEN COCTABJIECHUS JEJIOBBIX
JIOKYMEHTOB U pa3BUTHUE MPAKTUYECKUX HABBIKOB BEJICHUS JEIIOBOM IIEPEIUCKHU.

2. CTpyKTypa IHCHHUIIHHBI
2.1 PacmpeneneHue TPYAOEMKOCTH IO OTIEIbHBIM BHJAAaM Y4YEOHBIX 3aHATUN, BKJIIOYAS
CaMOCTOSITCNIbHYIO paboTy: Jeknuu — 18 dYacoB; mpakTHueckue 3aHsATHS — 18 dacos;
caMocCTosTeNIbHas pabota — 36 4acos.

OO61mas TpyA0eMKOCTh AUCHHUILIIMHBI COCTaBIsAET 72 yaca, 2 3a4€THbIC €TUHUIIBI

2.2 OCHOBHBIE pa3/elbl UCHUTUTHHBIL:

1. S3BIK AET0BOTO OOIIIEHUS

3. Illlanupyemble pe3ybTaThbl 00y4eHUs! (lepeyeHb KOMIeTeH M)
[Iporiecc u3yueHus TUCIUILIMHBI HAIIPABJICH HA (POPMUPOBAHUE CIECTYIONTUX KOMIIETEHITUH:

OK-5 cmocoOHOCTh K KOMMYHHUKAallMd B YCTHOW M IHMCBbMEHHOW QopMax Ha pYyCcCKOM U
MHOCTPAaHHOM  SI3bIKaxX JJI1 pEUIeHMs 3aJad  MEXIUYHOCTHOTO UM MEXKYJIbTYPHOIO
B3aUMOJICVCTBUS.

ITK-5 criocoOHOCTh OCYIIECTBIATH LI€J€HANPABICHHbIN MOUCK HHPOPMALIUU O HOBEHIINX HAyYHBIX

TEXHOJOTMYECKUX JOCTHKEHHUSIX B HMH(OPMALIMOHHO-TEIEKOMMYHHKAIIMOHHON ceTu «/HTepHEeT»

(masee — cetb IHTEpHET) U B APYTMX UCTOUYHUKAX.

4. Bux npoMeXyTOYHOI aTTecTallMu: 3a4€T
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IMpunoxenne 3

IIpomoxon 0 0ononneHuAX u UIMEHEHUAX 6 padoueil npozpamme
na 20 __ -20 YueoHwlit 200

1. B paGouyto nporpammy o IUCHUIUIMHE BHOCSATCS CIEAYIOUINE TOTOTHEHHUS:

2. B pabGouyto nmporpaMmy 1o AUCUUIIIMHE BHOCSATCS CIEAYIOIUE U3MEHEHUS:

IIporokon 3acenanus kadeapbr Ne OT «__ » 20 r.,

(paspabomuux)

3aBenyromnuii kageapoit

(noonucs) (®.1.0.)
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IIpunoxenne 4

®OHJI OLIEHOYHBIX CPEJCTB JJ5 TEKYILEIO
KOHTPOJIS1 YCOIEBAEMOCTH IO JUCHUILJIMHE

1. Onucanue GpoHaa OLIEHOYHBIX CPEACTB (MACIOPT)

TEJIEKOMM yHUKAIIHOHHOW
cetu «/HTEepHET» (nanee
— cerb VHTepHeT) U B
JIPYTUX UCTOYHUKAX.

Ne Jaiement Pasznen Tema DOC
KOMIIeTEeHIIUH KOMIIeTeHIIUH

CIIOCOOHOCTH K |1 S3bik | 1.10cHOBEI 1€710BOTO bank
KOMMYHHKAIUU B | IEJIOBOTO oO1IeHus Ha JIETIOBBIX
YCTHOM M THUCHMEHHOM | OOIICHUS WHOCTPAHHOM SI3bIKE MHCEM
dbopmax Ha pPYCCKOM U 1.2 TIpodeccrnonanbHo- banx
WHOCTPAaHHOM  sI3bIKax OPUEHTHUPOBAHHOE TECTOBBIX
Ui peleHus  3aaay YTCHHUE ¥ MTUCHMO 3a/1aHUI
MEXJIMYHOCTHOTO u

OK-5 MEKKYJIbTYPHOTO
B3aUMO/ICVCTBHUS
CIIOCOOHOCTh
OCYIIECTBIISITh
L[eJIeHaNpaBICHHbBIN
NOUCK MH(MOpMAIH O
HOBEHIINX HAYYHBIX

K-5 TEXHOJIOTMYECKHUX
JOCTUKEHUSIX B
MH(POPMAIIMOHHO-

2. OnucaHune NoKa3areseil M KpUTepUeB OLeHUBAHUS KOMIIETEHIIUH

Iloka3zaTenn Ouenka Kpurepun

3naerT 0a30Bble TMOHATHS KOMMYHUKAIUU B
3HaTh! YCTHOM W MUCHBMEHHON (opMax Ha PyCCKOM
OK-5 U HMHOCTPAaHHOM  53bIKaX;  pacro3HaeT
0a30BbIC TOHATHS KOMMYHHKAIIUN KYJIbTypHO-CTIeIU(UIeCKHe  OCOOCHHOCTH,
B YCTHOH M mucbMeHHOH (opmax IpeICTaBUTENIe WHOSI3BIYHOM  KYJIBTYPBI;
HA PpYCCKOM H HWHOCTPAaHHOM OCHOBHEIE ¢doneTnueckue, JIEKCHKO-
SI3BIKAX; KYJIbTYPHO- rpaMMaTHYeCcKHe, CTUIIMCTUYECKHE
cnenuduueckue  0COOEHHOCTH, 3a4YTEHO OCOOEHHOCTH HM3y4aeMoOro s3bIKa; 3HAaeT
LIEHHOCTH IpeacTaBUTENEH paBuiIa pedeBoro ITUKETA B
WHOS3BIYHOMN KYJbTYpBHI; npodeccnoHanbHOM,  yueOHO-cOIMaNIbHON
OCHOBHBIE dboHeTHUECKHE, cdepax oOmIeHHUs.
JIEKCHKO-TPaMMaTHYECKHE, yMEeT TPaMOTHO H3JIaraTh CBOM MBICIH Ha
CTMJIUCTUYECKHE  OCOOEHHOCTHU UHOCTPAaHHOM  sI3bIK€, TOTOBUT  YCTHOE
M3y4aeMoro  s3bIKa;  TpaBWIIa cooOIIeHne Ha WHOCTPAHHOM SI3BIKE TI0
peyeBoro ITHUKETa B OCHOBHBIM H3y4YCHHBIM TEMaM, HCIOJIb3Ys
poeCCHOHAIBHOM, y4eOHO- rpaMMaTHYECKHE " CHHTaKCHUYECKHE
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conuagbHOU chepax OOIMICHHUS.

MK-5

(hOoHETHUYECKUH, IEGKCUYECKUH,
rpaMMaTUYeCKU MUHUMYM,
HEOOXOAUMBIN JJIsl YCTHOHM H
AJIEKTPOHHOW KOMMYHHKAIIUU U
JUIs pabOThI C UICTOYHUKAMU
nH(popManuu B 001acTH
npodeccrnoHabHOM
JEeSITeTbHOCTH HA H3y4aeMOM
SI3BIKE;

YMeTh:

OK-5

I'paMOTHO H3JI0XXHTb CBOM MBICIIH
Ha HHOCTPAHHOM SI3bIKE, TOTOBUTH
YCTHOE COOOIIICHUE Ha
HHOCTPAHHOM SI3BIKE 1o
OCHOBHBIM H3Y4YCHHBIM TCMaMm,

HCIOJIb3Ysl TI'paMMAaTU4YECKUE U
CUHTAKCUYECKHUE CTPYKTYPBI,
JIEKCUYECKHUE €MHHULIBI,

M3y4YeHHbIE B TEUEHHUE TO0ja; C
MOMOIIBIO CJIOBAPS OCYIIECTBIISITh
rpamMOTHBIN YCTHBIN 51
MUCHbMEHHBIN MepeBo/l c
WHOCTPAHHOTO SI3bIKa HA PYCCKUI
OpUTHHAIBHBIX TEKCTOB
COOTBETCTBYIOIIECH TEMATHUKH;
nucaTth Ha WHOCTPAHHOM SI3BIKE
MichMa ® OTBETHl HA HHX,
BKJIIOYas KakK JIMYHbIE, TaK U
oduimaibHbIe, TOKIAIbI, PE3IOME,
AQHHOTAIINH.

IK-5

HCIOJIb30BaTh PA3INYHBIE
(hopMBI, BUIIBI YCTHON U
MMCbMEHHOW KOMMYHHKAITHH Ha
MHOCTPAaHHOM $SI3bIKE B yUeOHOI U
npodecCuoHaIbHON
NesITeNIbHOCTH; TPAMOTHO U

3¢ PEeKTUBHO MOITH30BATHCS
HMCTOYHUKAMU WH(OpMaLIUU
(cripaBOYHOI! TUTEPATYPOId,
pecypcamu MHTEpHET);

Baagern:

OK-5

CIIOCOOHOCTBIO CBOOOIHO
(bopMyIHUpOBaTh CBOM MBICITH KaK
B YCTHOH, TaK MU B IUCBMEHHOH
peun, BecTH TpodhecCHOHATBHBIN

CTPYKTYPHI, JIEKCHYECKHE € TUHUIIBI,
U3Y4YEHHBbIE B TEUYEHHUE TO0Jd; YMEET C
TIOMOIIBIO cioBaps OCYIIIECTBIISATh
aJICKBaTHBIM ~ YCTHBIHW M THCHMEHHBIN

IIEPEBOJ] ¢ MHOCTPAHHOTO sI3bIKA HA PYCCKUU
OPUTMHAJIbHBIX TEKCTOB COOTBETCTBYIOIICH
TEMaTUKH; YMEET IMHCAaTh Ha HHOCTPAHHOM
SI3BIKE MHMCHBMa M OTBETHI Ha HUX, BKJIIOYAs
KaK JIMYHbBIC, TaK U O(HIIHATIbHBIC, JTOKJIA/IbI,
pe3roMe, aHHOTaIlUH.

BJIAJIEET CIIOCOOHOCTBIO ¢BOOOIHO
(hopMyIIMpOBaTh CBOM MBICIH KaK B YCTHOM,
Tak ¥ B IMMCBMEHHON peuH, CIIOCOOCH BECTH
npoecCHOHANIBHBIN AWAOT U TIEPEIUCKY;
BJIQJICCT AJITOPUTMOM OOpPAOOTKH TEKCTOBOM
nHbopManuu CTPaHOBEIUECKOMN u
po(heCCUOHATILHOM TEMaTUKH Ha
WHOCTPAHHOM SI3BIKE.

HE 3a4YTCHO

HEe 3HaeT 0a30BbIX MOHATHI KOMMYHHKAIIUU
B YCTHOHM M MMMCBMEHHOM (hopMax Ha PyCCKOM
U HHOCTPAHHOM SI3bIKax; HE pAaclo3HAEeT
KYJIbTYPHO-CIICIIU(PUICCKHE  OCOOCHHOCTH,
LIEHHOCTH  MPEACTAaBUTENECH  HMHOS3BIYHOM
KYJIbTYPBI; HE 3HAET OCHOBHBIE
(doHeTnueckue, JIEKCUKO-TpaMMaTHYECKHeE,
CTHJIUCTUYECKHE OCOOCHHOCTH H3y4aeMOro
S3pIKa; TPaBHJIA PEUEBOr0 JTHKETa B
npodeccnoHaIbHON,  y4eOHO-COIMAITBHON
chepax oOIICHUSI.

HE MOXET H3JIO0XKUTHL CBOM MBICJIM Ha

MHOCTPAHHOM  f3BIKE, 3aTPYIHSETCA B
MOJATOTOBKE  YCTHOTO  COOOLIEHUs  Ha
MHOCTPAHHOM  SI3BIKE 110 OCHOBHBIM
W3Y4YEHHBIM  TE€MaM; HE  paclo3Haer
rpaMMaTH4ECKHE u CUHTAaKCUYECKHE
CTPYKTYPBHI, JIEKCUYECKUE €JIMHHUIIBI,

U3YyYEHHbIE B T€UEHHE r0jia; JEMOHCTPUPYET
HU3KUI ypOBEeHb YMEHUN mpu pabore cC
TEKCTOM;

HE BiaJeeT CIHOCOOHOCTBIO CBOOOIHO
(hopMyInHUpoBaTh CBOU MBICIH KaK B YCTHOM,
TaKk U B TNHUCHBMEHHOW pPEUYH, AITOPUTMOM
o0paboTku TEKCTOBOM uH(popMauu
CTPaHOBEIUECKOH U TMPOPECCHOHATHHON
TEMaTUKW Ha HHOCTPAHHOM SI3BIKE.
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Auaaor #u INICpPCIUCKy, BJIAJACTb

JIITOPUTMOM 00paboTku
TEKCTOBOM nHpopmauu
CTpPaHOBEIUECKOMN 5

npodeccnoHalbHON TEeMaTUKHU Ha
WHOCTPAHHOM SI3bIKE.

K-5

CIOCOOHOCTBIO OCYLIECTBIISATh
LIeJICHAIIPAaBJIECHHbIN TIOUCK
uHdopManuu 0 HOBEHIINX
HAaYYHBIX TEXHOJOTHYECKUX
JOCTUKEHUSIX B UHPOPMAIIMOHHO-
TEJIEKOMM YHUKAlHOHHOU ceTu
«nTepuer».

Oo0pa3ubl 3a1aHUIl K 3a4eTy
Jlekcuko-rpammaTrnyeckuii Tect Nel

Bri0epuTe npaBuJIbHBIIA BAPHAHT OTBETA:
1) Companies are ... in many activities.

a. take part b. interest c. involved
2) Companies ... in many countries.
a. operate b. work c. produce
3) The company provides a wide range of ...
a. delivery b. production c. products
4) Our business is ... of news and information to the business community.
a. delivery b. provision c. production
5) This company operates ... the world.
a. all over b. within c. to the
6) The ... of the company are the following: selling, buying, marketing etc.
a. production b. activities c. products
7) Multinational companies usually have a very ... structure.
a. hard b. interesting c. complicated
8) Pepsi Co is the main ... of Coca Cola.
a. competitor b. supplier C. customer
9) He always keeps his ...
a. action b. service C. promises
10) Due to ... we are looking for a Finance Manager.
a. provision b. service C. expansion
11) We are looking for a Manager with good ... skills.
a. experience b. communication  c. activities
12) Can you work under ... ?
a. pressure b. expansion C. communication
13) Please send your application form and ... full CV.
a. apply b. write c. enclose
14) We will contact you ... 4 weeks.
a. to b. about c. within
15) Please send your application form and full CV to the ... Department.
a. personal b. Personnel C. recruit
16) You will work as a part of a ...
a. Personnel b. service c. team

17) We are ... a new product.
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a. operate b. produce c. developing
18) When are you ... the product?

a. promises b. delivery c. launching
19) We are working to ... productivity.

a. provide b. promise C. increase
20) The company has 2 main ...

a. operate b. promises C. competitors

Oteernl: 1-c; 2-b; 3-c; 4-a; 5-a; 6-c; 7-c; 8-a; 9-c; 10-b; 11-b; 12-a; 13-b; 14-c; 15-b; 16-c; 17-
c; 18-c; 19-c; 20-c.

Jlekcuko-rpaMmmaTuyeckui Tect Ne2
Bri0epuTe npaBuJIbHbII BAPHAHT OTBETA:

1).The Ministry reported about a slight... in the price of food.

a. reduce b. reduction c. reducing
2). When was the company ... by the competitor?
a. took over b. taken over c. taking over
3). The new product ... developed in the regional office three months ago.
a. was b. has C. has been
4). Some branches of economy such as agriculture greatly ... climate.
a. depend on b. rely on c. include
5). We cannot influence ... the events.
a. — b. on c.at
6). I am responsible ... the staff recruitment and training.
a. of b. for c. about
7). The number of people who are using the Internet ...
a. Is growing b. grows C. grow
8). We ... the annual meeting tomorrow.
a. have b. will have c. are having
9). Unfortunately, I ... the figures of the recent sales now.
a. am not remembering b. not remember c. do not remember
10). What does the company success depend ...?
a.on b. from C.—
11). A balance sheet shows total ... and total liabilities.
a. access b. accept C. assets
12). Annual ... is a yearly publication showing a company’s financial position.
a. sheet b. order C. report
13). When prices are above the equilibrium price, it will result in ... supply of goods.
a. shortage b. reduction C. excess
14). We are thinking of ... the adverts to give more information about the product features.
a. to change b. changing c. changed
15). Every day money is ... from one bank to another in thousand of cities.
a. contributed b. considered c. transferred
16). It is a good idea for everyone to learn how ... a foreign language.
a. speaking b. to speak c. speak
17). ... ill, he couldn’t go to work.
a. Feeling b. Feel c. To feel
18). The tree ... down last week.
a. was cut b. cut C. cuts
19). There was no money left because we ... it all.
a. spent b. had spent c. had been spending
20). The new boss brought ... many changes in the company.
a. about b. round c. out
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orBernl: 1.-a; 2.-b; 3.-a; 4.-a; 5.-a; 6-b; 7-a; 8-b; 9-c; 10.-a; 11.-c; 12.-c; 13.-c; 14.-b; 15.-c; 16.-
b; 17.-a; 18.-a; 19.-b; 20.-a.

Jlekcnko-rpammaTnyeckuii Tect Ne3
Bri0epuTe npaBuJIbHbIIA BAPMAHT OTBETA:

1. The Friday evening flight is always full so you ...book well in advance to be sure of getting a
seat.
a. have to b. need c. can
2. Unfortunately, we can’t give you ... information about the new product. We’ve only got ...
details and ... diagrams.
a. lots of; little; a lot of
b. much; a few; some
c. some; any; few
3. The company’s profits rose ...10% last year.

a. to b. - c. by
4. The new technology is good, but the company needs a lot of ... to develop it.
a. budget b. opportunity c. funding

5. VYkaxkuTe, @NpHM NepeBoJe KAKUX MNpeJIO:KeHHH cJieqyeT HCIO0JIb30BATH CJIOBA
«mpeamoJiararT, 4Tro».
a. Economists expect decreased size of population to result in slower economic growth.
b. It is believed that decreased size of population results in slower economic growth.
c. Decreased size of population is expected to result in slower economic growth.
d. Decreased size of population has been found to result in slower economic growth

1.ab,c 2.d 3.a.c
6. BoiOepuTe 3arojioBOK K TEKCTY:
The location of a business can be an important factor for its growth. If a company wants to set up an
office in a new location — to be near the regional markets, for example, it needs to be sure that the
region has good infrastructure and a stable economy. Some governments offer low taxes to attract
companies to set up in developing regions. After deciding on the region or city for the new office,
the company then has to find a good site for premises.

a. Problem: A new Location

b. Strategy to Find New Premises

c. Good Location Increases Profits
7. It is difficult for companies to set the price of a product. A ... price may help ... sales, but it also
... the profit margin. As a result, the company may have to cut costs to keep prices ... .

a. higher; increase; reduces; down

b. lower; decrease; increases; up

c. lower; increase; reduces; down
8. The market for DVD players ... last year, and the findings ... in our December survey.

a. has been researched; will be reported

b. was researched; are reported

c. researched; was reported
9. If you ... fully satisfied with this product, we ... you money.

a. won’t be; shall refund

b. will be; shan’t refund

c. are not; will refund
10. People on the trainee scheme have no work ..., just a university qualification.

a.CVv b. experience c. application
11. If electric cars ... so many disadvantages, more people ... them.

a. didn’t have; would buy

b. don’t have; would buy

c. won’t have; will buy
12. The company ... the market leader for three years now.

a.is b. was c. has been
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13. I apologize ... sooner. I look forward ...you next month.
a. not to reply; to meet
b. for not replying; for meeting
c. for not replying; to meet

14. He made me ... it all over again.

a.todo b. do c. did
15. The problem ... is of great significance.
a. having discussed b. being discussed c. discussed

orBernl: 1.-a; 2.-b; 3-a; 4.-c; 5.-3; 6.-a; 7.-c; 8.-c; 9.-c; 10.-b; 11.-a; 12.-c; 13.-c; 14.-b; 15.-b.

IIpuMepsbI TECTOB I KOHTPOJISI JTEKCUKH.
3aganue 1
CootHecure ciioBa (1-6)c ux onpenenenuem (a-f):

1 challenging a difficult, in a way that tests your ability

2 reputation b things you get because of your job that are
additional to your pay but are not money

3 atmosphere c the character or feeling of a place

4 promotion d the opinion that people in general have about
someone or something

5 benefits e the opportunity for doing something

6 scope f when someone is raised to a higher position

1.-d; 2.-b; 3.-c; 4.-f; 5.-e; 6.-a.

3apanue 2

YO0epure unIHEE CJI0BO:

1CEO PA CIO IT

2 post place job role

3 local premises headquarters regional office

4 board member manager client director

5 accountant systems analyst auditor financial director

6 white-collar worker office worker administrative officer shop-floor worker
7 secretary personal assistant company secretary administrative assistant

8 advertising public relations human resources marketing

3aganue 3
JIOTIOJTHUTE MPeNJIOKEHUsI COOTBETCTBYIOIUMH COIEPKAHUIO CJIOBAMMU:

boss; careers; contracts; course; degree; employees; employer; employs; profession;
qualifications; recruit; skills.

Our company uses a professional agency to ... (1) new ...(2). The company is a management
consultancy, so most new workers have a university ... (3), even if they have little experience in
this particular ... (4). Also, it’s quite typical for people to have done other jobs during their ... (5)
before becoming management consultants. The company ... (6) about 500 people. For the first two
years, workers are on temporary ... (7), but after that, people are usually made permanent. | think
our company is a good ... (8) — new employees are given an induction ... (9) when they start, and
on-the-job training to pick up the necessary ... (10) to do our work well, and the professional ...
(11) which are expected by our clients. Also, we’re closely supervised, and my ... (12) Adam,
regularly appraises my progress both formally and informally.

33




l.recruit; 2. employees; 3. degree; 4. course; 5. careers; 6. employs; 7. contracts; 8. employer; 9.

profession; 10. skills; 11. qualifications; 12. boss.

3ananue 4

CocraBbTe BOIIPOCUTEJIBHBIC MPECAJIOKCHUA U3 JaHHBIX CJI0B.
1 enjoy job do about What your most you?

2 your there about you job anything Is dislike?

3 How discipline you to often workers have do?

4 many are your people there How store in?

5 work of line this into get you did How?

6 What think years’ you time you in will be do doing ten?

3amanue 5
BcraBbTe npensioru, eciiu He00X0AMMO.
Dear Sir or Madam,

I am a 20-year-old student ... (1) Finance Faculty ... (2) the University of Hanover in Germany and
I am writing to enquire ... (3) career opportunities ...(4) your company. I have visited your website
and | see that you have an innovative and open-minded approach ... (5) the recruitment and
management ... (6) personnel within your company. [ am ... (7) my final year of a four-year course
of studies and I am particularly interested ... (8) working ... (9) the area of financial management.
My particular specialization is Finance, and ... (10) my final project, I have investigated the most
successful financial instruments ... (11) business. I would be most grateful if you could send me
information ... (12) what opportunities exist in your company, either ... (13) a graduate trainee ...
(14) a year time or for an internship ... (15) the nearest future. Could you also tell me how I should

apply?

Thank you ... (16) advance. Look forward ... (17) hearing ... (18) you.
Yours faithfully,

Andrew Thomas

1.0f; 2. At; 3. -; 4. In; 5. To; 6. Of; 7. At; 8. In; 9. In; 10. In; 11. For; 12. About; 13. about; 14.

For:; 15. In; 16. For; 17. To; 18. From.

3ananue 6

Boi0epure peniiuky, HauboJiee COOTBETCTBYIOIIYI0 CHTYAllUM O0OLIEHUS:
A. Susan: «Hi, Mary. How’s life? »

Mary: « ».

1. Very well, thank you. What about you?

2. How do you do?

3. Thanks, nice to see you.

4. Fine thanks. And you?

b. Mr Hill: «Good morning, I have an appointment with Mr Jamesy.
Receptionist: « ».

1. Good morning. What can | do for you?

2. Good morning. I’'m happy to see you. How are you?

3. Please take a sit for a moment, sir. I’ll tell Mr James you are here.
4. Mr Jones is in conference just now. He’ll be free soon.

B.Student: «I hear you have defended your graduation project. Congratulations!»
Student: « »

1. I wish you all the luck in the world in defending your graduation project too!
2. Right you are!

3. You are always being late with your congratulations!

4. Thanks ever so much!

34



I'. Usher: « »
Customer: «Here it is».

1. I can’t see your ticket.

2. Do you have a ticket?

3. May | see your ticket?

4. Where is your ticket?

3amanue 7
PacnoJioskuTe yacTi NucbMa B NMpaBUJIBHOM nopﬂzuce:
1. 6 Pine Estate, Bedford Road, Bristol, UB28 12BP
Telephone 9036 174369 Fax 9036 36924
6 August 2005
2. | look forward to hearing from you.
Yours sincerely,
Simon Tramp
Sales Manager
3. Thank you for your letter. | am afraid that we have a problem with your order.
Unfortunately, the manufacturers of the part you wish to order have advised us that
they cannot supply it until November. Would you prefer us to supply a substitute,
or would you rather wait until the original parts are again available?
4. Dear Mr. Sawyer,
5. James Sawyer, Sales Manager, Electro Ltd, Perry Road Estate,
1. Oxbridge UN54 42K

1;:4;3;2;5.

3ananue 8. Onpeneure THI MUCHbMA: a. 0J1arOAAPHOCTD,
b. 3ampoc,
C. IpUIJIAIlICHUE,
d. mpocn0a,
€. COIPOBOAUTEILHOE
f. 3aka3
1) Dear sirs,
Please would you send me your Spring catalogue and price-list quoting c.i.f. prices, le Havre. Thank you.
Yours faithfully,
2)Dear sirs,
I would like some information about your proficiency courses in English beginning this July.
Please send me a prospectus? Details of your fees, and information about accommodation in London for the
period July — December. If possible, | would like to stay with an English family.
Thank you.
3) Dear Sirs,
We were impressed by the selection of sweaters that were displayed on your stand at the “Menswear
Exhibition” that was held in Hamburg last month.
We are a large chain of retailers and are looking for manufacturer who could supply us with a wide

range of sweaters for the teenage market.

4) Dear Sirs,

We are writing to enquire about your kitchen appliances. We are particularly interested in the
processing machines and blenders manufactured by your company and advertised in the latest issue of
“Consumer Goods”.

Could you please send us your latest catalogues and price lists for the latest models. We would
appreciate if we could have them by return.

5) Dear Sirs,

We thank you for your letter of 23rd of March and are pleased to send you a copy of our latest catalogue and
a price list. Should you wish to obtain more detailed information about our products, don’t hesitate to
contact us. We will not fail to provide full particulars as soon as possible.

6)
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Thank you for vour letter of 26 June sending us samples of cotton
prints. We find both the quality and prices satisfactory and are pleased
to give you an order for the following items on the understanding that
they are supplied from stock at the priced named.

....................................................................................

TeKcThI AJs YTeHUS U nepesoaa € 3alaHusAMuU

The concept of business

Business is a word that is commonly used in many languages. Traditionally, business simply
meant exchange or trade for things people wanted or needed. Nowadays, the concept and activities of
business have increased. One definition of business is production, distribution, and sale of goods or
services for a profit. To examine this definition, let us look at its different parts.

First, production is the creation of services or processing of materials into products. Example
is the conversion of iron ore into metal car parts. Next, these products need to be moved from the
plant to the marketplace. This is known as distribution. A car might be moved from a plant in
Germany to a car dealership in Poland. Third is the sale of goods and services. Sale is the exchange
of a product or service for money. A car is sold to someone in exchange for money.

Goods are products that people either need or want; for example, cars can be classified as
goods. Services, on the other hand, are activities that a person or group perform for another person
or organization. For example, an auto mechanic performs a service when he repairs a car. A barber
renders a service when he cuts your hair.

Business, then, is a combination of all these activities: production, distribution, and sale.
However, there is another important factor, i.e., creation of profit. A major goal in the functioning
of any business company is making a profit. Profit is the money that remains after all the expenses
are paid. Creating an economic surplus or profit is, therefore, a primary goal of business activity.

The three traditional forms of business are the sole proprietorship, the partnership, and the
corporation. The sole proprietorship means going into business for oneself. All one needs is some
knowledge about the business, start-up capital and knowledge of regulations. The partnership is an
association of two or more people involved in business under a written partnership agreement. The
corporation is a business organization authorized by the state to conduct business. It is the legal
entity having a right to issue stock certificates. The people who own such stock certificates are called
stockholders. They in fact own the corporation.

Vocabulary
trade — Toprosst
production — mpou3BoACTBO
distribution — nocraBka, pacnipeneneHue
sale — mponaxa, peanusanus
goods — ToBap, TOBapsbI
plant — 3aBon, padbpuka
marketplace — perHOK
major goal — ocHOBHas 11€7Th
to make a profit — monyuaTh, U3BIEKATH MPUOBLTH
€XPEenses — pacxoabl, U3ACPKKA
economic surplus — u30BITOUHBIN IPOAYKT
sole proprietorship — equHOMUYHOE BIaICHHE
partnership — maptHepcTBO
corporation — kopropariusi; akKilHOHEpHOE 00IIeCTBO
to go into business — 3aHsAThCs OM3HECOM, TOPTOBIICH
start-up capital — crapToBbIii KaruTas
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partnership agreement — goroBop, coryamieHnue 0 COTPYAHUIECTBE
to conduct business — Bectu KOMMEpUYECKYIO IESTEITLHOCTD

legal entity — ropuaudeckoe w0

to have a right to — umetsb paBo

to issue stock certificates — BEITyCTHTD aKIIUH

to own — BJIaZACTh, UMCTb, pacliojaraTb

stockholder (Am. E.) — akiiuonep

|. llepeBennTe cieayomnye cJI0BOCOYECTAHUS HA PYCCKHUH A3BIK:

distribution; sale of goods or services; goods; plant; exchange of a product or service;
economic surplus; primary goal of business activity; sole proprietorship; partnership; corporation; to
go into business; to have a right.

1. IlepeBeaurte ciieayronue cJI0BOCOYETAHUS HA AHTVINHCKUH SI3BIK:

IIPOU3BOJACTBO, PBIHOK; II0JIy4aThb HpI/I6bIJ'II:>; OCHOBHas 1€Jib, pacxolbl, H3ACPIKKH,
CTapTOBBIﬁ KanuTaja, JOroBop O COTPYAHHUYCCTBEC, BCCTH KOMMCPYCCKYHO JCATCIIbHOCTD,
IOPUINYCCKOC JIUIO; BEIIIYCTUTD AKIUH; aKIITMOHED.

I11. OTBeTbTe Ha CileAyOIIME BONPOCHI.

1. What is one modern definition of business? 2. What does distribution involve? 3. What
differs goods from services? 4. What are the constituents of business? 5. What is profit? 6. Give the
three forms of business.

IV. IlepeBeaure ciaenyomme nNpeaioKeHUus: Ha PyCCKUM A3BIK.

Hpe,I[CTaBJIeHI/Ie o OwusHece PaCcIupUIOCh B HACTOAIICC BPCMA. 2. Tpa,Z[I/II_II/IOHHO 3TO CJIOBO
pacrpocTpaHeHHO BO MHOTHX s3bikax. 3. IIpou3BOACTBO 0O3HayaeT MpeBpalieHue B TOBAPHI
MaTCepHraJIOB UJIN YCIYT. 4. TpaHCHOpTI/IPOBKa — OTO NEPEMCIICHNEC TOBAPOB OT IIPOU3BOIAUTEIIA K
notpedurento. 5. [Ipogaxa ToBapoB U yciayr — 3T0 00MeH Ha AeHbI'H. 6. O0s3aTeNbHBIM 3JIEMEHTOM
Ou3Heca ecThb IMOJITy4YCHHC HpI/I6BIJ'II/I. 7. HpI/I6LIJ'IB — 3TO ACHBI'M, OCTAOIIUCECA ITIOCJIC OIIJIaThl BCECX
pacxoznos. 8. IlpuOblip — rylaBHasg 1esb KOMMepueckoro mnpeanpusatusd. 9. CylmecTBylT Tpu
OCHOBHBIC (1)0pr1 OpraHu3anuu ousneca. 10. buszaecom MOT'YT 3aHUMATBHCA KaK Q)HSHHGCKI/IC, TaK U
IOPUINYCCKHUC JIMA.

Hpoanaif[Te TEKCT U OTBETHTEC Ha BOIIPOCKHI.

a Does your company have any policies on phone use? Does it provide training?

b What functions does your phone have? Do you know how to use them all?

¢ Do you prefer to use a mobile or a landline?

d “More business is lost through bad service than by poor product performance.” Do you agree?

Ringing in the millions

Companies lose millions of dollars of business though bad telephone handing. A survey found
that company switchboards failed to answer one out of five calls within ten rings, or reply to 10 %
of calls within 20 rings. Ninety percent of all sales enquiries begin on the telephone, so this is the
opportunity to project a healthy company image — one of friendliness, efficiency and
professionalism. Staff should be aware that bad telephone behaviour can result in millions of dollars
in lost revenue. In the insurance business, for example, failure to answer promptly could see a
policy of a quarter of a million dollars go straight to the competition!

A single telephone receptionist can answer as many as 300,000 calls a year. Companies should
train personnel in the skills of transferring a call, placing calls on hold, dealing with angry callers,
answering correspondence by phone, using a caller’s name, and taking messages correctly. Callers
should not hear expressions like “she’s just gone out” or “he’s not with us anymore”. Surveys show
that customers want a prompt response by a real person (not a machine) who can make a decision.
For a great many of a firm’s customers, the first — and often the only —impression they carry in their
minds is the one generated by the people they talk to on the phone. The quality of a firm’s response
to a call is one of the chief factors in creating a perception of good or bad service. And remember,
more business is lost through poor service than by poor product performance.

I[Mpouyuraiite Tekcr. Pacmosoxure 4acTu TeKCTa B NPABUJILHOM MOPSIAKe
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Jodie Lawson, young businessperson of the year

A) Her day begins at 7.15 when the alarm goes off. But she doesn’t often get up straight away.
She lies in bed and listens to the news on the radio until 7.30. She usually goes to work by bus, but
she sometimes runs.

B) She leaves work around seven, but quite often goes to an evening meeting. To relax she likes
seeing her friends and family, and enjoys going away at the weekend and getting out of the city.
She goes to bed between 11 and midnight.

C) Jodie Lawson, Young Businessperson of the Year, is managing director of round peg.com, an
internet-based recruitment agency.

D) Her morning always involves meetings, taking calls from clients and dealing with e-mails.
Most days she has lunch at her desk, but sometimes she goes out with a client, or makes a lunchtime
presentation. In the afternoon she is usually out of the office visiting clients.

E) She likes running and finds it relaxing. It takes her about 30 to 35 minutes to get to work —
about the same as the bus. When she gets to the office, she turns on the computer, reads her e-mail,
and has breakfast — a bowl of cereal.

OTBeET.
1 Section C ;2 Section A; 3 Section D; 4 Section B; 5 Section E

HquHTaﬁTe U IEePEeBEAUTE TCKCT, BLINMOJHUTE 3aJJaHUA ITOCJIC TECKCTA.
Mistaking beauty for truth

It’s hard to believe now, but not long ago economists were congratulating themselves over
the success of their field. Those successes — or so they believed — were both theoretical and
practical, leading to a golden era for the profession. On the theoretical side, they thought that they
had resolved their internal disputes. Thus, in a 2008 paper titled “The State of Macro” (that is,
macroeconomics, the study of big-picture issues like recessions), Olivier Blanchard of M.L.T., now
the chief economist at the International Monetary Fund, declared that “the state of macro is good.”
The battles of yesteryear, he said, were over, and there had been a “broad convergence of vision.”
And in the real world, economists believed they had things under control: the “central problem of
depression-prevention has been solved,” declared Robert Lucas of the University of Chicago in his
2003 presidential address to the American Economic Association. In 2004, Ben Bernanke, a former
Princeton professor who is now the chairman of the Federal Reserve Board, celebrated the Great
Moderation in economic performance over the previous two decades, which he attributed in part to
improved economic policy making.

Last year, everything came apart. Few economists saw our current crisis coming, but this
predictive failure was the least of the field’s problems. More important was the profession’s
blindness to the very possibility of catastrophic failures in a market economy. During the golden
years, financial economists came to believe that markets were inherently stable — indeed, that
stocks and other assets were always priced just right. There was nothing in the prevailing models
suggesting the possibility of the kind of collapse that happened last year. Meanwhile,
macroeconomists were divided in their views. But the main division was between those who
insisted that free-market economies never go astray and those who believed that economies may
stray now and then but that any major deviations from the path of prosperity could and would be
corrected by the all-powerful Fed. Neither side was prepared to cope with an economy that went off
the rails despite the Fed’s best efforts.

3aaHus K TEKCTY:

a. IlonbepuTe npaBUIBHBIA HYKBUBAJIEHT TEPMUHA.

a. infant industry 1) oGurecTBeHHOE OJ1aro

b. to erect barriers 2) rocyaapcTBEHHast CyOCUANs
c. incentive 3) aHTHMOHOTIOJILHBIT

d. state subsidy 4) nornvyeckoe 000CHOBaHUE
e. enterprise 5) GiiarococrosiHue

f. demise 6) cTumyn
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g. public good 7) 5KOHOMHS Ha MacIITadbax

h. to allocate 8) HOBas OTpacib

i. economies of scale 9) nmpeycreparomuit

J. stagnant 10) accurHoBath

k. rationale 11) mpeanpuHAMATEIHCTBO

. to intervene 12) manenue (cTpos)

m. welfare 13) co3maBath Oapbepsl

n. antitrust 14) Bsiblit (pocT)

0. prosperous 15) BMemuBaThcst (0 TOCYAapCTBE)

OtBeThl: a.-8; b.-13; c.-6; d.-2; e.-11; £.-12; g.-1; h.-10; i.-7; j.-14; k.-4; 1.-15; m.-5; n.-3; J.-9.

IIpuMepHbIe TEKCTHI 1JIA IepeBoAa U pedepupoBaHus
Negotiating

Real world is a giant negotiating table and like it or not, you are a participant. Life is full of
negotiations indeed and managers are constantly involved in these in the course of their normal
work. Their success, in fact, depends on how they handle their daily negotiations with their teams,
their peers and their top management and a host of other agencies. Good preparation and a proper
technique can make sitting down at the negotiating table a pleasant experience from which both
parties gain what they want. This is the so-called ‘win-win' rather than a 'win-lose' situation, making
negotiation a cooperative effort rather than a competitive process. If and when one of the parties is
convinced that there is nothing further to gain, the negotiation process will come to an end. For
negotiation to succeed a manager must first find out what the other side wants and then show them
the way that they can get it, whilst they (the manager) are still getting what they want. This is the
most satisfactory solution, the 'win -win' equation as noted earlier. It is not always possible, but it is
also the only equation acceptable to both parties. So nothing short of that will really do. In
negotiating with people of other nationalities, the manager must take into account the cultural
differences between them and also their significant national traits. But above all it will be the
personal element that is most important. This applies not only at the top but also at the detailed
working level, between the members of the team and their counterparts. This kind of feeling cannot
be conveyed by telephone or letter.

Thus two tips on negotiation can be given. Firstly, never forget the power of your attitude, since
nothing gives a person so much advantage over another as to remain cool and unruffled under all
circumstances. Secondly, never judge the actions and motives of others since it is impossible to
look into someone's heart or mind.

What is business?

Business is based on common sense. People concentrate on doing certain things that they are
good at. Then they exchange their work for money which can in its turn be exchanged for the goods and
services which they require. This is much more efficient than if each person worked purely to satisfy his
or her own needs. There are many different types of business in the modern world. They range from very
small ones to enormous multinational companies.

Every business either provides a service, produces goods or buys and sells goods and services
for a profit (this is called trading). Many are involved in all these activities. The following are the
main areas of business going on around you every day.

Which of the business activities each business entails? Financial services: banking and
insurance. Retail trade business — shops which sell goods. The hotel and catering businesses. Commu-
nication business: telephone, mail and courier services. Transportation businesses which move
materials, products and people from place to place by road, rail, sea and air. Public services: police,
fire brigades, armed forces and local and central governments.

Business is not an easy thing. It's rather a difficult kind of human activity. It has many important
elements such as money, taxes, customers, transport, banks and others. There are two general types of
business: small business and big business.

Why do people do business? Why do they like small business? People do business by producing
goods or providing services. They buy and sell goods. They do business for a profit. There is no business
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without a profit. Production of goods is very profitable, provision of different services is profitable too.
Communications are a good business too, for example, telephone, telegraph and mail services. Financial
services, for example, banking and insurance, work very well, too.

So, people do different types of business for a profit. Doing business has become very popular
everywhere. For example, the whole families in America run small businesses now. At present it is very
popular to be a businessman or a businesswoman. It should be noted that women, like men, successfully run
a firm or a company, they prove to be good bank managers or shop keepers. Briefly speaking, doing
business is a comparatively new and perspective tendency in modern life.

There are three main types of business: a sole trader (you alone have responsibility for the
business and you take all profits after paying income tax on them); a partnership (a group of between two
or twenty people trading as one firm, and share responsibility for debts, decision-making and the profits); a
limited company/Ltd. (a company formed by two or more shareholders who put money into the business in
return for a share of the profits).

Organizational Structure

One of the most challenging tasks of a business may be organizing the people who perform its
work. A business may begin with one person doing all the necessary tasks. As the business becomes
successful and grows, however, there is generally more work, and more people are needed to
perform various tasks. Through this division of work, individuals can become specialists at a
specific job. Because there are several people—often in different locations—working toward a
common objective, there must be a plan showing how the work will be organized. The plan for the
systematic arrangement of work is the organization structure. Organization structure is comprised of
functions, relationships, responsibilities, authorities, and communications of individuals within each
department. The typical depiction of structure is the organizational chart.

The formalized organizational chart has been around since 1854, when Daniel McCallum
became general superintendent of the New York and Erie Railroad—one of the world's longest
railroads. According to McCallum, since the railroad was one of the longest, the operating costs per
mile should be less than those of shorter railroad lines. However, this was not the case. To remedy
management inefficiencies, McCallum designed the first organizational chart in order to create a
sense of structure. The organizational chart has been described as looking like a tree, with the roots
representing the president and the board of directors, while the branches symbolize the various
departments and the leaves depict the staff workers. The result of the organizational chart was a
clear line of authority showing where subordinates were accountable to their immediate supervisors.

IIpumepHbIe TEKCTHI 1JIs1 epeBoAa U pedepupoBaHus
Negotiating

Real world is a giant negotiating table and like it or not, you are a participant. Life is full of
negotiations indeed and managers are constantly involved in these in the course of their normal
work. Their success, in fact, depends on how they handle their daily negotiations with their teams,
their peers and their top management and a host of other agencies. Good preparation and a proper
technique can make sitting down at the negotiating table a pleasant experience from which both
parties gain what they want. This is the so-called ‘win-win' rather than a 'win-lose' situation, making
negotiation a cooperative effort rather than a competitive process. If and when one of the parties is
convinced that there is nothing further to gain, the negotiation process will come to an end. For
negotiation to succeed a manager must first find out what the other side wants and then show them
the way that they can get it, whilst they (the manager) are still getting what they want. This is the
most satisfactory solution, the ‘win -win' equation as noted earlier. It is not always possible, but it is
also the only equation acceptable to both parties. So nothing short of that will really do. In
negotiating with people of other nationalities, the manager must take into account the cultural
differences between them and also their significant national traits. But above all it will be the
personal element that is most important. This applies not only at the top but also at the detailed
working level, between the members of the team and their counterparts. This kind of feeling cannot
be conveyed by telephone or letter.
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Thus two tips on negotiation can be given. Firstly, never forget the power of your attitude, since
nothing gives a person so much advantage over another as to remain cool and unruffled under all
circumstances. Secondly, never judge the actions and motives of others since it is impossible to
look into someone's heart or mind.

What is business?

Business is based on common sense. People concentrate on doing certain things that they are
good at. Then they exchange their work for money which can in its turn be exchanged for the goods and
services which they require. This is much more efficient than if each person worked purely to satisfy his
or her own needs. There are many different types of business in the modern world. They range from very
small ones to enormous multinational companies.

Every business either provides a service, produces goods or buys and sells goods and services
for a profit (this is called trading). Many are involved in all these activities. The following are the
main areas of business going on around you every day.

Which of the business activities each business entails? Financial services: banking and
insurance. Retail trade business — shops which sell goods. The hotel and catering businesses. Commu-
nication business: telephone, mail and courier services. Transportation businesses which move
materials, products and people from place to place by road, rail, sea and air. Public services: police,
fire brigades, armed forces and local and central governments.

Business is not an easy thing. It's rather a difficult kind of human activity. It has many important
elements such as money, taxes, customers, transport, banks and others. There are two general types of
business: small business and big business.

Why do people do business? Why do they like small business? People do business by producing
goods or providing services. They buy and sell goods. They do business for a profit. There is no business
without a profit. Production of goods is very profitable, provision of different services is profitable too.
Communications are a good business too, for example, telephone, telegraph and mail services. Financial
services, for example, banking and insurance, work very well, too.

So, people do different types of business for a profit. Doing business has become very popular
everywhere. For example, the whole families in America run small businesses now. At present it is very
popular to be a businessman or a businesswoman. It should be noted that women, like men, successfully run
a firm or a company, they prove to be good bank managers or shop keepers. Briefly speaking, doing
business is a comparatively new and perspective tendency in modern life.

There are three main types of business: a sole trader (you alone have responsibility for the
business and you take all profits after paying income tax on them); a partnership (a group of between two
or twenty people trading as one firm, and share responsibility for debts, decision-making and the profits); a
limited company/Ltd. (a company formed by two or more shareholders who put money into the business in
return for a share of the profits).

Advertisements as a service

Advertising is one of the largest industries. No one can seriously pretend to remain unaffected
by advertisement. It is impossible to turn a blind eye to the pressing offers to buy this or that article
that fill our streets, newspapers and magazines. Even at your place advertisers are waiting to pounce
on you when you tune in to your favourite radio or television programs. No matter how hard you try
to resist, those clever tunes and catch-phrases are sure staying in your minds. Do you know why?
Because all of them make strong appeal to your emotions. And no amount of logical argument can
convince so much as this attack on your emotions.

The resolution recently adopted by the Advertising Association meeting in Brighton pledged
the delegates to stick to standards of advertising practice born of the belief that truthful advertising
builds up both character and good business. That is the ideal advertising. In reality, however, there
are countless means of deception of customers, and one has to admit that in most cases advertising
is far from telling the truth.
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Advertising works on three levels: the first is content — what the advertisements actually say;
the second is the semi-conscious level in which all kinds of images are used (success, sexual power,
beauty, nostalgia, return to nature). What the customer has to do in order to resolve his basic
dilemma is to buy the product that is being advertised.

Advertising is attached enormous attention to commerce. It is usually a product of joint
efforts of talented painters, masters of words and artistic designers. More than that, there are special
institutions which are engaged in studying a customer's psychology, the latter being particularly
important for monopolies' knowledge.

What are the functions of advertisements? The first one to mention is to inform. A lot of the
information people have about household devices, cars, building materials, electronic equipment,
cosmetics, detergents and food is largely derived from the advertisements they read. Advertisements
introduce them to new products or remind them of the existing ones.

The second function is to sell. The products are shown from the best point of view and the
potential buyer, on having entered the store, unconsciously chooses the advertised products. One
buys this washing powder or this chewing gum, because the colorful TV commercials convince him
of the best qualities of the product. Even cigarettes or sweets or alcohol are associated with the good
values of human life such as joy, freedom, love and happiness, and just those associations make a
person choose the advertised products.

The aim of a good advertisement is to create a consumer demand to buy the advertised
product or service. Children are good example as they usually want the particular kind of chocolate
or toy or chewing-gum.

Being naive they can’t evaluate objectively what is truthful and what is exaggerated and
select the really good products unless they buy the goods and check for themselves.

Thirdly, since the majority of advertisements are printed in our press we pay less for
newspapers and magazines, also TV in most countries is cheap.

The public advertising seen on street hoardings, railway stations and buildings makes
people’s life more joyful. Moreover, all those small ads in the press concerning “employment”,
“education” and “For sale and wanted” columns, help ordinary people to find a better job or a better
employee, to sell or to buy their second-hand things and find services, or learn about educational
facilities, social events such as, concerts, theatre plays, football matches, and to announce births,
marriages and deaths. Thus despite our dissatisfaction when being bombarded by all the advertisers’
information we must admit that they do perform a useful service to society, and advertisements are
an essential part of our everyday life.
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[TporpamMa cocTaBieHa B COOTBETCTBUU C (peepanbHBIM T'OCYAAPCTBEHHBIM O00pa30BaTEIbHBIM
CTaHJApTOM BBICHIETO0 OOpPa30BaHUs IO HampaBieHUI0 moArotoBku 27.03.04 VYmpaenenue B
TEXHHYECKUX cuctemax ot «06» mapta 2015 r. Ne 174

st Haoopa 2017 roga: u yueOusiM ianom ®I'bOY BO «bpl'VY» mist ouHOM 1 3a04HOM (HOPMBI
oOyuenus ot «06» mapra 2017 r. Ne 125 u yckopenHoit popmbl o0ydenus ot «14» anpens 2017 r.
Ne 203

IIporpammy cocraBuJia:
Jlamuenko EBrenus IlerpoBHa,

CTapIIMii mpenoaBareib Kadeapbl HTHOCTPAHHBIX SI3BIKOB

Pabouas nporpamMMa paccMOTpeHa U yTBEP)KJEHA Ha 3aceJaHUU Kadeapbl HHOCTPAHHBIX S3bIKOB
oT «24» nexabps 2018 r., mpotokoin Ne 4

3aBenyromnuii kKadeapoil HHOCTPAHHBIX S3BIKOB Komucrparosa A.B.
COT'JIACOBAHO:

3aBenyromnuii BeiTyckaromiei kageapoit YTC Urnatees 1.B.
Jupektop OubImoTeKn Cotnuk T.O.

Pabouas nporpamMmMa o00peHa METOIMYECKOM Komuccuel I'yMaHuTapHO-1Ie1arornyeckoro
¢akynprera

oT «25» nexadps 2018., mporokoa Ne 4

IIpencenarens metoanueckou komuccuu I'TID Haymosa H.H.
COI'JTACOBAHO:

Hauvanbauk

yu4e0HO-METOIMYECKOTO YIIPABICHUS Hexesen I'.I1.

Perucrpanmonnsrii Ne

(memoouueckuti omoen)



